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A Study on the Creative Tourism with Terroir Capital and the Resource
Preparedness and Construction
—Case Studies of the Region of Chushang and Lugu and the Taitung
Spotlight and the Chishang Spotlight in the Eastern Region of the

International Spotlight Program
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Abstract

With the trend of globalization, tangible or intangible capital such as goods,
culture, or intellectual capital extremely change.  Terroir comprises natural
environment and human influence. The link between soils and agriculture is readily
seen in the concept of terroir.  In theory, terroir includes the consideration of soils,
geology, weather, climate, topography, and culture. The people have sense of place
with terroir of the place, and they collectively discovery, prepare, and construct the
particular resource to develop tourism activities by community building. The
activities focus on culture learning and terroir experiencing, and that is, creative
tourism, one type of the cultural tourism.  The culture is valued by tourism
activities and the tourists pay for the particular experience with terroir. = Creative

tourism makes both the culture and economic of the place better and sustainable.

Keywords: terroir, terroir capital, community building, sense of place, culture tourism,

creative tourism
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