R scis* &
FEEEERALE SR

L E =&

FEAS PR 7525 FHS 449

A Study on the Business Model for

Smartphone Applications



IR
FEALBd 2 g3 Br A2 (App) AENEPHFE > Ka o FS
£l P F G ez] 0 3F 5 AP BB K G TRE i RO o SEfRE
BATEF 2 FENG AL BATRER DS G KA A
AW%Fi%@’%PiAméﬁ%ﬁ‘%ﬁ‘ﬁﬂ‘%%iﬁﬁ%ﬁiﬂ’
12 Osterwalder etal. (2010) 7 £ #5354 ¥ HIZH 5 2 AL ~ @ F ~

.‘El

RECH R AL B e B E S TS R F R R B TR

- ‘Appf-'l_r#?gi - F’sﬁs’j#}s glﬁ App LT—»,—FJ’J'I‘ DL ?*B%ﬁjﬂ_?\
—E_ o %ﬁﬁ;‘:‘iﬂ]l} 'ﬁ}’é};[k‘?&—ﬂﬁxg =% ?}—1 g_ﬁ_ ‘!?‘F' 9 f%r"}%’|/ 9’._,‘%:’3 App :,_; i
o R AR TR App g d A2 - Gt o

S AP TR R R EAEE R E LR G Mt BRI T

(4

FIHRERGLERT ARABEEM G IR YRS N AR E A

SR P AP F T RS A o H P B R A W R B 2 s

254 BEE (In-AppPurchase) o © % App e defios  fi s H % > R &4z App

s«

PHERF LR TN RER N GRS

Bt AR S B AR  FOERS



Abstract

The popularity of smartphones has increased the growth of the App industry.
While the market is growing rapidly, the competition is getting fierce. The objective
of this study is to analyze business models of different kinds of App. With an
approach of content analysis, this study collects 134 Apps to examine the features of
App developers, timing of App on market, types of App, and pricing strategy of the
various Apps. The study takes Osterwalder et al (2010) business model canvas as a
framework to analyze three different pricing strategies-free, paid, mix. Major findings
are:

1. The App developers own more than one App, so their Apps would affect each
other in a positive way. The most popular App types are games, tools and
entertainment. Free Apps are the mainstream pricing strategy while paid apps and
mixed-pricing apps share one-quarter of the market each.

2. Value proposition is the key factor in the App business model. Developers
need to select an appropriate customer segement and channel to establish and
maintain the customer relationship. Adopting a variety of revenue models can increase
profits.

3. The revenue model of Free App is the most diversified, the extented services,
advertising, and in-App purchase are the most commonly applied. On the contrary, the
revenue model of paid App is relatively simple. It is noteworthy that the
mixed-pricing Apps seem to have higher visibility on the market and have more

potential for developing extended services.

Keywords: Smartphone ~ App ~ Business Model
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+ LT MOSH > 23R £ T OviStore i G » N F & F A F 2

»EE > ¥ehiBg - 4 Mosh ~ widget -] 1 £ % > Loty EAl L 48 B o

2011 & 5 % 17 p Nokia enF = R0 ;8 7 fF T2 HET Ovi &

oo T 2011 & = 7 B e Ovi Store £ #7 4 & 5 Nokia Store » ## 3 p& 7Y

B3FH 3 2012 & > ;’;'ﬁ?}:&, p 'é‘rli'i”ﬁ 12 ;'gfyfg_App { T?:\‘.&.E-_Z oo

(7 ) Microsoft = @ =i * #25% 7 & T Windows Phone Marketplace |

M A s A EA S PR 2N F B g ¥ 03 2010 £ 10 & 5t
# # Windows Phone 7 = Windows Phone Marketplace > ie = & i & $- > B 7
B AR R0 B F S ¥ = 4 W% 153 App Store 2 Google Play -

195 7 AL kR All About Windows Phone 4 =t #73% ik cnsi - dicdy &g o1
#312012# 6 3p 5k Pwky 23825 L App BEE 0 ¢ 5 A
100,145 i App .t % > ¥ 11F X 374 313 B App chig FHEF X E 0w H ¢
10,357 B e w2518 (4 Apple T2 F p 72 )@ 1,492 B App P
AR RF AL FSLFET T2l 5 88371 o A App BEEA G o
WHAL L B F 6 19% 1 B 4 FAFR|4ei s 15% 0 242 Y 2k
wl R 13% » 25ENEE N P & 12% o

BB G LR AR T 67% 0 10%EM F AN A AR AR R ET
FooEr 0 23%eE st B fen e B F B A2 0 USS0.99 8 5 A
ed 761.8% 0 H = i US$L99 2 7.7% 0 £ Rk F_US$L29 & T 4.4% > H
PB vt b2 R A 4o US$1.49 5 2.3%,~US$2.99 £ £ & 4.1%~US$4.99
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4 2.3%; ¢t hiE 3 0.41% f;meF'“’?—"Ff%h’ﬂ 2011 # Frde ) e i US$0.79 »
& & USS3 T e App & 7 238 App h81% - hiEd - EH T 0 LT AR
AN EWRES PG AR RFE R SRR LR R
Mo A2 B F LA ERFUR e 52 ap R e
gtk 245 All About Windows Phone e sk enE L 887 » B oo 2 & Jig #
NP REESF B App 2 Am chpF P App Store & 16 1 * > Google Play
Store 5 24 i# * > Windows Phone Market 5 20 i * > Nokia Service 5 21 i
PORIM Py AES > BESRRETRIBILEF RS ELER T

RS App B KA BT E 2 g P A R - o

B AR5t
(- ) &

Je* A25 A5 App > & T Application j e3EE o T*q\rl@?* A2
AR R AR EAEr R A A BT G EFEF AR
PR P g deke @ RR6F AN ARl T B o
(=) % B

App e EE R R 5 H- 2 /K 2008 & 7 7 B AsF ¥~ 41 0500
i App 1 % o AR TSP ET DA BB SAZERE B T

2012 & 6 7 po T ik £ < s 4258 R —App Store 2 Google Play
feih e RAL500 Bt o WA T ﬁ‘iiﬁé Gartner 3¢ iz 3] 2014 & » >3k 3 R *
AP ROATREREET 1,850 s RATHFBELEFEARA
(Z) #*F75

BAENEBIET L 4 FR AP Appehik i R R o 194
£ WiTH LR A 472 @ Flurry £ 2011 # 6 7 #7 i A do 4 P 75 & App
R G 8l A A IR PR G T4 L& RO i —‘ﬁ (i S

-

§ B e

o

ﬁ%ﬁ
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iR EE A HH Y Appr A REET LR R A2 o 1
oS BIFLP I3 E N POLIster jd 244 5 33 22012 # 5 % 21 p #7ie
el g Appy 2 BEMTFE 7% F 47 TIA HRET
PR LTREAT TR, G 167%: TSN 4 T, 0 38% T
P TR LA T 24% - ZB A% %4 B TS App et 6]
AR o P FETERE SR App BrRES RS KE o
(2) BgHmm

BEAX App A £ 3F 5 A et S o (e XA B K R R
¥ % B2 P AppPromo *: 2012 & 4 1 i o BH Y AR B K S (7 endE
RATHE FRIBEFFFDEANE B 25557 i1 ZE B

4o 2-3App B 4 ¥ AT o

O of apps don't generate
enough revenue
s to break even on
development costs
12% earn $50,000 ({(
or more in revenue 68% eamed $5,000
*Top Earners® or less with their
most successful app
DEVELOPERS WHO ’»
SPEND = SUCCEED
HOW DEVELOPERS
ARE REALLY DOING
11% had 500,000 or WITH THEIR APPS
‘ [ s 8“% gon.t genarato T —
enough ravenue

to support a

siandalone
business 63% had downloads
Top Earners spend A of 50,000 or less
an average of “ for their most
14% of their time on ‘ successful opp
marketing
52% had $0 set aside for
marketing despite 91%
Top Earners have believing that morketing
nearly $30,000 as an is necessary for success
average marketing
budget
52% spend 5% or less of
their time promoting their app

B 2-3 App B3 F R
R kR - App Promo
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80%mF’”§’—‘ﬁ» EERS Bt sl B NEE 8%mF’“’;\"'zm§x
ADp 4 i KT 4 4 & 12% 2 LR EF P R NI FE 4
TR K F 0 63% R A Sk 3 App TR KT § = G 1%
AP T dkF T S g e

B PBBIEL S VERE O AppBRET 5 L EA > Foa &

5 BB g X b7 ;i L EA T }%#"}é—g;}'? AR A FE EA iR

LAF L F LA AT o

[k

\n

7 ##5% (Business Model ) = 5 g #5038 ~ F ¥ 850 ~ FERS -
B %o 50 fp e s B TR RS AR IEA - P P RS 2B
oy T P AT AR E o G 7 R R A A
B ? tidefe g E S AFRBE D

FHARFHN PR & v BLEFRFFIDRA (AL AFED

B S e ADp BB H R F KPR RIS AR BFAEE R ER AL

EEoAERFROUEATENS AP ERA LS E R LA 204

- ':r‘g—;"-_ﬁ‘_’\‘"‘*%
GRTATAFERSL F §0 - JAR A M AARI Y

RS TRS Y E EE T ik LT RS L B F R

RB I R EHFERSLRTF I RPLEERE >

o2 £ ¥ 5% ¥ ¥ 2 (Hamel, 2000 ; Magretta 2002 ; Rappa 2003 ) °

G

\\\?{r

Y3 RAL (2011) BT B EATH B AT B F N H EHG 2

T RRENLL ) BT R HP EH PR 0 dok 2-7 477
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1996 | Viscio and FPERNB AR AP B B AP R §
Pasternack FHA R 2RI BRF DB A AL
1998 | Timmers BERG A R ER S PRI TR B
AP AR KR o
1999 | Markides FERANTEE- RO 7R ETAE SR E S P
IR SR A FLUE PO EIPL P
BE S NE -
2000 | Hamel BPERSLEEA R B> e 450 Po {0g -
%*uég\,}g, \@E%/‘m % x% Bl LO2RA o
MacMillian EFicle R U P TR BAE LS5 HEHE T
TR R FRAHEY TEE -
Mahadevan PFREF AL FERFEPLZE S 2Z2F AR ERVE
s fE RIS o
2001 | Applegate FEES LSO LSk F2 B avg e ik
Birirw BELFE R T o
Amit and Zott FEHS ALK EAF R e d TR EAL B
Weill and Vitale | 7 #8554 * kfyd > a0 f - FREP P~ B RF
2 Fend d B G RSPl U T
PR L N
2002 | Rajala et al. BEWNLEERE A &FL R RIS ~ G405
EAI iz adm o
Magretta BPEWNSLEEE Ao iF Tk o
2003 | Afuahand Tucci | B ¥ 85V 8- e @ % ka2 T @ % Fiko M4 3%




LS (FamRBe) - T E IR
Rappa BRI AL R R ARG TR 0 5 R
e E g S 5 .
2004 | Lumpking and PERS LR L iy TR fld el
Dess PREFIE chefi- 87 2 & - BiEK o
2005 | Shafer, Smithand | # ¥ #5825 £ F o B Y A3 rEP} Bk
Linder A eprs BB Lz E R o
2010 | Johnson FEF AR ELEL L2 2P 4B 2 R ER ED
I )
Osterwalderetal. | # ##; LR ¢ F 418 ~ BREEPF EHRIE -
2011 | Magretta PERGYEG M e B AT B A A PRI
- il P RBIEHE -
TH KR FWA (2011); A7
FEMIBEWN A B BRRLFFWE IR R AT RAF FH LR
B-FE¥EAAHIHERFPLEAHTHEEL B 69> 22 FfRomh
FIHTEERAL Rk E TR LT AIE R KB f AT -
SR EES SR F 2 R
BRAR FE AR CBER EHGNE - B A d 3F S A
Zomed o m i A F N FRAEF RFORISET ZETREEFLEG
gk o FIULE B EF EH N e B 2 Ldo BT p/ﬁ«gﬁg_‘ g 460
R AR
Hamel (2000) 325 WA e s P o Rt ~ R TR ML o 2 § &
RrEr A AFZ o oAaEABAEY R T AF s THEE :Mﬁ;%ﬁipka % 4eE
2-4 HERNE A o
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Bl 2-4 7 OEHGCR G

TALKR C EmrARE (2000) FedE oo SAVT DX TAR A IR

Johnson (2008) # 4= = Hofs FHS A 0 4o 2-5 47 o BT EHG A S

M BERAE LR ELR MET R MERE JIBESN LR EL
(3 fp

VR H e L B R R I TR £ & 4L

Pk METRISHEEZRER B RTETBEFETR ok 44 TR B

N T MR EI AL YRR L AR IR FHER EH BN
A2 ANE N FURP £ E TGt s AR o BB w2 R R P
REERBEARZFERS P B EL A Z L X B P EFE L METRE B

M 4 7 <H> B d A2 <::> SRR

B 2-5 v 2 K5 FH

AL k& ¢ Johnson (2008); &7 7 FE
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Osterwalder et al.(2010) 2 &4 72§ 5 AAH B N L 2 B4 77 L1550
FrApFtena gk o ApFe g B EIRRERE S FH TR R
BRGNS  MAET R MRS MAtR k. 3

v

FEARBENE B RS 0 A5 0 L ER MRS B EF MG

PRERSUARBAAE AR 2 B REEFEG 0 ¢ F Mt

B BEEM G ot gREY BRAFERS Y AL R D B FS

GEERE L R o s R LRGN TIIE T M BT 2 PG

FERSNPMBG 2T 2R AL EAL S AR LTS R AEL L ES
ESE

4B 2-6 #7om -

M 4 e 3 P 4 E B B Ea % REE M % REE % 1%
(Key Partners) | (Key Activities) | (Value (Customer (Customer

Proposition) | Relationship) | Segments)

MEEF R 7803 B
(Key Resource) (Channels)
= ~ %4 (Cost Stracture) ¥ =5 (Revenue Streams)

B 2-6 47 #pFEHS

¥4 kiR @ Osterwalder etal. (2010); 77 7 B2
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BEHSRZ | LRGP
AR FEHRENE TN RIBAN R L RIS A AL T o
REE T M EEARBAHMY > T FE - AEBAEL RS
FadR | ERBRREREE LR ¢ FRULE RAUR -
REE B Tk EEERIFREE RIFE i 2 B2 adFn % o

§ et

MAET R | CERER EIRNFTHERTA o

[ Eer BERNEE PR B s o

Mitper | f¥Eedu p¥ FAREREH S L EH GRE -
FABHE | CREFERSRFE L T AL A A

kR @ Osterwalder etal. (2010); ## 7 £
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AR R BF S F 7 1 (Qualitative Research ) %15 App 2 ¥4 &
34 RHUANEE S U NA L R B S R B P R

O ARERL R S M LA L B R TR AP LR &R T

?ﬁpiiﬁﬁﬁﬁéﬁ?ﬁiﬂiﬁﬂGA%WWz’mpzﬂépﬁ’
fa o blde v Ry (Field Work) ~ % (Experimental Research ) ~ 2* ;¢
(Interviewing) ~ gL%;2 (Observation) % & f8 > 2 » 4% 287 7 L H{ & 4
B2 B RS AR B-end St s F L2 (Secondary Qualitative Study ) 2 %

& 7% (Content Analysis) » 12 T #a B 2.

R ECR A R S A Sk R R o i LS el S e

AHFLHET RS KL TR AR TR A A FRLE R

AT TR KRR AT R A E OB FEA R A DT R R
AEFTHL TIFTHE - RRTHES FYRLEY T LFTHRELFALZ
AR RGP LR DT AR T - A2 e o s IR IR
At RILG R E i dr B

Flt AT B BTN F P 0 5 APPSR B 0 B R R
FUS T Y B R E BT APADPEe F kIR EA FIe B B K s H A 8

K@z od kdf o

~ % & 7% (Content Analysis )
F\ 7»5/”\*%/;‘ TELP ’i i ;M-P ’}'15{1/,,\&?,3&5 ym ZEH 4B “i“g: ,} F\ gm__

AT 3 E o F* 4 (2003) 3n: r THEE I Fas 4t o MR RE
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%31 AL FHRRMEEGF

NO | AR =4 * i # i p

1 L < % & v iPhone & * 425% NY Times.com 2010/11/10

2 | 2010 # App Store £ {745 «f /& 7 /94" | Apple App Store 2010/12/09

3 = L & & & e Android & * A7 5% TIME.com 2011/02/18

4 | 2011 = AppStore £ {745  F /4 7 /974 | Apple App Store 2011/12/09

5 2011 &+ i“ AR L LRt AR Distimo 2011/12/21
6 FAMKRTREES e S BRY 4RSS MailOnline 2011/12/31
7 2012 #= 50 i # iF iPhone & * 42;¢ TIME.com 2012/2/15

8 | App Store > p¥#y Top25# 745 « % /4 % | Apple App Store 2012/03/02

FH KR 2] FR

~ The New York Times.com :

J

% ® (The New York Times) 7§ = fxb » R#IF K nF S FATH B 3

e dph Bl FHTHRE R M 2HpPE  FEX L OFE

—=

= ~ Time.com :

% Fpea ] (TIME) ehg = ek o (TIME) 4] 3 1923 & » ¥ % Fe
- RITHR RN A > § 2IREE RS TR feih2 — o
= ~ MailOnline :

#igE W L3N (TheDallyMail) » # 23 BWEF 78 % - A SR ATHTH
4=k 1235 Buzzfeed Politics 47 3 &5 7 » 3% e 2>t 2011 # 12 * 4z 4% the New York
Times & 4 23 o P enATR AR 4Rl ek B 0 B AZE 4530 F L K -
z ~ Distimo :

£]232009 & » - FEP A AP A LT L enFd a4 09 » 77
HEL PRy BAP R RELABTEDADPEGETHREFETHRL

I ~ Apple App Store :
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42 i

Angry Birds ~ Cut the Rope ~ Doodle Jump ~ Flight Control ~ Fruit
Ninja -~ Infinity Blade ~ Klondike Solitaire - Mega Jump ~ MONOPOLY -
Tap Pet Hotel ~ Tap Tap Revenge 3~ Tap Zoo -~ Temple Run~TETRIS® ~
Texas Poker ~ The Game of Life » The Sims 3 ~ Angry Birds Rio ~ Angry
Birds Seasons ~ Atari’s Greatest Hits ~ Bejeweled ~ Call of Duty:
Zombies ~ GameBox 1 ~ Haypi kingdom ~ Ninjump ~ PAC-MAN Lite ~
Paper Toss ~ Plants VS Zombies ~ Poker by Zynga ~ Scrabble ~
Skee-Ball ~ Smurf’s Village ~ Solitaire ~ They Need To Be Fed ~ Tiny
Wings ~ Touch Hockey ~ Traffic Rush ~ Unblock Me FREE ~ UNO -~

Where’s Waldo ? ™ ~ Words with Friends ~ Zombie Farm

34

Emoji Free! ~ Find My iPhone ~ Flashlight. ~ iHandy Flashlight ~

RedLaser ~ ShopSavvy ~ Skyfire Web Browser ~ Google Search ~ Google
Translate ~ Voice Search ~ Atomic Web Browser ~ Dropbox ~ Evernote ~
Firefox Home -~ Flashlight-e: ~ Gmail ~ LogMeln ~ Springpad ~ Adobe
Photoshop Express ~ Camera+ ~ Color Splash ~ Hipstamatic ~ Instagram ~

Maps ~ MapQuest ~ MotionX GPS Drive ~ Smart Ride ~ TomTom
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U.S.A. ~ CardMunch ~ Quickoffice ~ Ringdroid ~ Dolphin Browser -

Google Voice ~ Dragon Go!

Gl
ek

App & H-

20 i#

FatBooth ~ Movies by Flixster ~ Netflix ~ Pocket God ~ StumbleUpon -
Talking Tom Cat ~ The Moron Test ~ Youtube ~ Fandango ~ Cleartune ~
GarageBand ~ gMusic ~ I Am T-Pain 2.0 ~ Pandora Radio -~ Shazam -

SoundHound ~ Spotify ~ TNR-i ~ Turntable.fm ~ ESPN ScoreCenter

14 i@

Bump ~ eBuddy ~ Facebook - Find My Friends -~ Foursquare ~
FreiendCaller ~ IntoNow from Yahoo! ~ OkCupid ~ Tweetbot for
Twitter ~ Twitter ~ Viber-Free Phone Call & Text ~ Whatsapp ~ Windows

Live Messenger ~ Skype

13 i@

Flipboard ~ Instapaper ~ iBooks ~ Kindle ~ iTunes U ~ Star Walk -
MapMyRUN+ GPS Running ~ Pregnancy ( Sprout) -~ The Weather
Channel ~ Weather Underground ~ Mint.com Personal Finance ~ Bing ~

Google Earth

11 i@

Allrecipes.com Dinner Spinner ~ Barcode Scanner ~ Cor.kz Wine Info ~
Foodspotting ~ Groupon ~ GasBuddy ~ Hipmunk Hotel & Flight Search -

Kayak ~ OpenTable ~ Urbanspoon ~ Yelp

FR &R A KR

=

29




Fed FTHRLOHZ

A 57 % % Osterwalder etal. (2010) =i £4H:54 § A 472 > i+ #

FIAPP B E R P QIR 2 ke

App B3 H B REFELF 3 FICR AP Ao BIRAEE
:\@@i%:

App i ip B Flet @ % F iRl e R R PR R E AR e

VY

A
App #fIFI R AR T Fent fiigis - ¢ 7 M T B2 R BUE -

DN S Y s W

¥

App B Fdeip g1 it * Fie (7 B 2 B LB S

Iy

RSk

= j

App 2 F LG H - S48 §FE ey il o BB i R A gp S
Ao MAET R

ADpR# XL LR AL BFLRAFEWD DT A > o~ L {15 -

Ve

« A B
3R AT AP BT RN Y SER L E 4 Rt B
NN

AW%%%?&T¢#%F7$mbmwﬂkﬁ,éﬂ%kﬂéo

e

~$$%ﬁ:

FERFRE - WIERRE - P R HERDEE A EEF P LA A

30



Srd FIER

%% 45

SRR e

MNERTF I G4 RFHAH Appz A T
B~ 6P~ B A28 a] s R e
1

AEF AR SS AP
A

F- & 25 App 2 4

BB RS AP 2 A T

FE P B AESSE R R ks BEE AR

e stV g m 6134 B App g ¢ oo w2t

AEFR-BEXG 2B App »E SR 0 Aol B 41 4T o

i ALY 250
FE AT e B &

FHS > 528057 SEFHLY

z>d 7 PE-F"”;E'

1

PP & BliE A JOHEN A 4T 0 TEEeTE S Y AR5 (F

Fit o AR B2 L B AR B

O FRLPNWPMNOIO)N 00 ©
I
B -
B -
-

N

N

N

N

2
Y N & QO > i O Q o
S ,QQ °Y§ & ﬁQQO ¢ ‘&0 @b O‘b' %}Q
¥ Vv S N
€ S 2 J J
N L & T &
\66\‘ 1&0\9 gé‘CJO C\)&'@ é}‘
RS &0 0%0 Q)‘U 085
i & *
S

Bl4-1 e 2 Bt App ~E i g

TR &R kg FR
31



ﬁi?ﬁGWW%AmbxﬂmmmmNBﬁAmﬁﬁg18%,gjﬁﬁ
App Bt e 13.4% 0 i E

U P g

FHe £ ¥R OF R4 31 App e i
PO SH#aApp ¥ A g h Bz g R B App § R F TS deg Hend

£

AR

S g TR T PR E L S e AN R EET
PR kR FAE W App I T o

g = A APANT

AT HF AL P App A RER 0 FP T % 2008 # 3 2012
& AR D B o AT 2T H R T A G o 4o 4-2 477 o
BCFR e 7 8L > 2008 5 4 AP § 16 1 App >+ t L App & ¥ B 4pa
B & 3 5 AR QB & 9L 12% A 3 App R E i g g7
(2000 # 153 i 2 2010 # 5230 fF » % Hips & B P £ 02 B > B0 L
“h A ® 968.6% @ 2011 £ 2 2012 & BIA B § 25 BAr 1 B 0 4ede ke

b5 5 19.4% > 7 3 382009 £ 2 2010 & § & 74 App cHE A B E P o

2012 #

2011 #

2010#

2009#

2008 #

0 10 20

30 40 50 60

B 4-2 =7 App 2 R A (5

FH kiR Ay R

32



BIEER A G WA 2009 £ B4R APP E S S P R DA
By AR HITA E R RTE A App 1 E A 0w App i@ sz/}; LAk E
RTRESEF AR > A7 App B 4R T AR ot 0h 52009 £ 32012
EPEFEALPF LD DT EPBRIFEIUL PR T F EREN AL

PR B L R AT g e L App o Fla Al T E o

2011 3 2012 & #p FF 73 £ e App VA v FREARAE AAE T LR 2 R Y

v 4e 2011 # 6 0 e Tline, « E2AF S F S App e B A EAA T H %

LA S E W5 20128 7 A AR § A EET ¥ EHEHEE -

R AT

AP HES L ARAIRY AR EE L SR 1B SR AT
T 3o gt A Al App A 4o 4-3 47om o ek B X oD b 31.3% ;
HEZ1 B4 L 254% ¥ I8 & 149% ; T3~ ~ i FalEd
10% = + o 5 pha i R @l w5 it ¥ K App e F R i A gt s 1

FREHLA > TSRS FRED FF L 5T o

Bl 4-3 7 Fagdl App A& it B

'}'7»/)51 AT ER

e~ BRAG
RREE koL R HAPp 5 721 4 53.7% 1 § (hApp & 30 B & 22.4% >

R L cH e App £ F 32 B b 23.9% > B g 5 atqcd h App o H A 4 64 ]
33



4-8 5757 od BT Lo R F A L FIR Y K i s AP S App B Hrend i

AR ECR App et DI BN App R e Az - 2t e

Fl4-4 7 i aEAl App A vt B
TR KR AT IR
i % App il F A i T he B 4-5 47 0 2 8 f US$0.99 vt il E % F 30% >
& US$2.99 11T & 70% > H 4 8 i /£ US$3.99 1 US$49.99 %+ F - i f 4 A i

AR AP APRARL R TR HA R FHNAG S AL RERT -

10 9
9 8
8
7
6
5 4
4 3
3
2 1 1 1 1 1 1
1
0
o 0 ) 3 ) o3 0 D $ 5
I S S

W45 &% APP i #4 G fin

FH kR AL EE

BR e h cn App s B P R R A i A R AcR 46 ST 0 0 B e

App E04 & % US$0.99 st G + 7 68.8% £ 1 % App it 0 T B IRIR £ ik

34




\mr} Appﬁhﬂ;:’f’\ﬁx%rmx%ﬁ.% Eoped ,,hgq;:%%ﬁqup_&;ﬂ%ﬁz ¢ &

guaﬁ’ﬁ');ﬂ‘#ﬁi"‘ ";:]‘_*]%’Jf gl’b-ﬁifé b‘ff’i%;’]‘%,g"jg;ﬂo
25

20

15

10

5 , ) 2

1 . . .
0 = E BE B - -
US$0.99  US$1.99 US$2.99  US$3.99  US$4.99  US$5.99  US$6.99  US$S24.99
W 4-6 iR & fcft APP i 4 i fiie
FA kR A R

¥ App B F B A4

122 MET R MaEEs  MaEes H @R FEFRRE S FHTR
TAMG S AR PR T AP LT ERAA O LB BB

2RV SNARE R ED P ALDADP AF ERS Y FRER .

— \ﬁ;%&z
(=) M&EF ik :

GAFAPE Y T ERE BTG S EE Y L AL b

i

Google ~ Microsoft ~ Apple ~ Skype ~ Facebook % =~ # » o *tigut f £ A £ B
ORISR S DL A 2 RRET R TR T PR R R B
B IUFEAN L WAL LR RAHAIFERLFE AR oA
ERF AP FY 0 FRDEAAGR T S EABRALEEY R D

XA RSB REE T ADD IR A TN T AL E Y K TR -
35



’

BEfh bt FF Lhk - HT RS SEA LB blhof 2%

34

FAENMAM A AL HNLFRE G R R ROT R b L g o
(=) MaEsd:

APPT RN EEenEd i & o 70 XPRFPREWUEL FREE @
At 2 AL ATop ¥ T 2RI SRR App B F LR S eh
MatEd B b b 2 W inEd o - ARG App AR REL -
e B b2 fs 0 A App cRBMAEER 0 TRV RFE AR T AHING
HpPoh el hg @ r X i cHRETREBE S FRCAEL I G D
@A d R App i F AR A A G < 0 FIS R H T App
R RS ERF T RN ATr R LR AP L A ER -

ol

v

Jo§ App PR 4EE R 0 Rl F IR A KG f i ’k-ﬁ;?ﬁ'; FEE AR o

W

Foss o Rl LR g e
(Z) Mg

30475 App RE F o e e RA A w LR R Tt e
itoii@%ﬁ**@ﬁ*@%ﬁbiﬁy{r@ﬁf%ﬁgﬁmwﬁ%
BOTFILEREFRAIHERE LAT B R 2ok £ Ba R
ﬂ%*ﬁﬁi@AW"‘\Hﬂ“kﬁ@ﬁﬁﬁﬂ%Tﬁiﬁ%ﬁw

H¥ g Appas > @B

2 FehE e GREE{ e 0 F

F_
*

AOAPPp A FRESER T F i Ft e FEER E SRR TR 2
il - R L S S R R e e

3G 2 REIE DA A T ATH G R E 2 A o L5 App
Bt HAREEAG g NI AP AR B EATH R

Flptdo b Sty B4 5 > Be xR ;F'k SRR AR o

/31 /L
I%IP_W

RN

36



Ji

A% App chif KL ET A A MG kit o /}@J{K%@fﬁ?—’gﬁm
ARG ARG O RPEAFZRTFERARTIRY DL K SR
A AT 0 R RBPE T 0L L f R App A XDk kA | AP
BADLF LR F ol BB F DR LR R e e
SEREE E R RS SR L = A
7R *"r;\gu AN TR IVEH 5 PR gﬁ'ﬁjg B2 RE R
BRRRER{FETrEH

A App A PRSI R G R E R A A Y BR Y F R E
PlycFpt AR R A R * H R T hflo B R G ATOPRAIRTG 7 ETHEAE
FEHREEBERY F0 b B £ 1 SHE R E Y AL s
EA#ig P AREE Al ek P ERETLST > aRe
F B IR TR A TR S [ R AR kTR
IFM P PAERESRAFE L G 2L B b e b el

R REE =

2 h
(- ) BEE®IE:

%R AP P AT Y hA i (s Fl et A ARR AR ] o
B4 K b LI F IS S P AU S B TR AR R
I F ;\.ﬂ”j £ l%zé‘f i 4 o ir L é’u‘}?’ E’ﬁApp F;% 7 *3—5;:\1’,;{ =3 KQ#IJ’T}IJ’Q‘T'NetﬂiX

£ Pandora Fl 5 BN TAERK HFYE > B S BRI R L e EA

N

 blde 3 BT A 2 p%%‘af’ffﬂi’ml%%_ﬁmﬁwﬁ* R 2 F]

ETTRN

75E»gaﬁ”ﬁi%%’ffi‘i?g,l'li;}’;';"h}ﬁ%—kﬁqp}?; HOF A A o
i3 App AR A R nApp @ 3 o 4 R L R lAS B 5

L&

AP H AP T B LN APD R F 0 Ft A EA R H T A

1

DG R BT e bl R AR R 1 B

37



O A E R

FAE AR 2 iR

™%
ETTRS
==
By
e
>~
\L.
(\

DEEES

N

REYC R AP B AR R Y h R HE SRR La FLHERE
gu?l’j b4 »]3:?"3 iR EL s J‘zj;,éﬁ?fj APP BB X B HBEERR L T 0 R
TG T HERG RAVEF S E Y ADPERESF T @ P AR * LR P App
RAR*HaG o» g3 MPRYFFL e SHURELSST EFRLZ

GARELTEGR A AP EE (B i o B F R H B EB R

"P"]—

Pl B s S R E o S AP A3 PR

(=) Ao R

App #ff 3| p R * Fentfhigis o 70 B ARSFRATET G
App F = fexb s App 387 te 4 o~ Facebook 45 55 & F £ L Rk S 5 04
RS R RN S o 1 App R FH R T E & £ TS
Hp et BAp{ R+ e B o

fp e APD BB P o APRA T RE S 0 B WG S R
TERAI LA FEE P ERALF DAPPI L F G FERKDRE o
AR REARFRREI R FOF LA fAEe A T R
£F 75 App AW R G PRIE > BN R Y g B3R IRIE RT3
App 2 T L o bt RA S GR Y EZIRTE ¢ EHEENT G ER 0 R
B e F R R 5 pRoe B4 Google #ri 1) f1 App 4 : Google Search ~ Google
Translate ~ Gmail ~ Maps % » @ §.24 ¥ R & e xp cpR5% o

M F e App Bl4e 8§ 2.99 £ & ihfe 4 < 7R b (Planet v.s. Zombies) &
PAHEARY F 5T Gt A2 2 - o PRRARTERIES = S 4 (App
BREw <) ¢ - 2 R e T AR O AN TAZEY 30 F T
» ffc—f&z@ 100 @ % ~endd 837 > & 5 App Store € B P2 F § g r 0
ZdkofRm > o AppStore fdiz w o it S WA S 55 PCAAf I O 5

38



V2 A P EARIF A L B RES A RAE R B LR
iPhone s<ed ) o (2 R4 -2011) | HiBieB X6 7 EL%&'%%?%“%‘%%; )

PPl S G A R LAY T

=Y

R &y h App 1tk & (Angry Birds) «HB # 7 Rovio & &) > 3% 2

-~
B

B &A% 2009 & & &>t App Store F 2 o ¥ BRENE Pl B O R BB

i 2T 4 o 4o Nokia = # 2 Android & 5v > 218 & (G4FsR I A onen

E* A2 F R YT Tﬁﬁ@oﬁJﬁ%ﬂiﬁmﬁwu4’»H§#1'$
B~ 4 F Ak > Facebook sk ~ 25N PSP {o PS3 & & f R L envgphid BE o R
PAEAEPR T Fo i R o2 IR AR F Bl Bip B L
d APpFHEFIT R ERE R FULFRELEfT A FFREFLR -
(Z) REEM &

BW LAY @R ARG T DA B o VRN ytAn §
EAL R F A P R B e App BB F T BB B S e

R EIE blAe T RNT R A TR BIRG A H M B e

2L AA

Facebook ~ Twitter ~ Blog & % » i& {7 /51 2 (&4F 5 45 chRf (% o

nH

BFHRTF NIRRT REFH AP DR G ptind A
i 0 Bt A SH AP R H R g EARR Y FOR L oA T R A
BR LM AR RO A F2 App 1@ FH A g LR o
GRRERFFEERSRF I HLEFI 2 - RS
Gamezebo *+ 2010 # 6 * erdR > ¥ 55 - L AFWI A %> T 3R
Eo N FEp e SRS SRR R A Y L M
¢ %4 T Ethan’s World | » i iz tkehI & = 3% 5 3% App i0ig * —‘}!51 ERzoy

FPRSERE S 2R HhhBR - § 2012 % 3 ik S NATIES

= 7 % (Angry Birds Space ) » ‘fg;\ THche®3 % 241,000 5 35 % BL

.
=
=
i
c'-\

5000 F ~76 = phip » # T F g B groenfe g b > 2 B R

39



£
E
o
ot
B
).L
2}
=1
3
v
H
il
34
=
W™}
_
beiis
A
¥
ot
-
Pl
3
>
S
3l
Pad
-k
&

T~ PR
(=) *2BH:

App B 5 o R 4 BIRETI A A R E ARG 0 R ERARST o
PR AEN S A FRAERGA RO FSLBRE S AL JHEFLR
AAhd AL N GAAW G AT IRE B BFLIE A E B B L
HEFARaFT A7 R 25N B8 L 4 857 30%0% * LT 25N F
oo B AN 2 BR K FHIFE > A AN D] FTREZ £ SR
Pra B EAHA S AR A B B RE LT BT AN F LSRG

Flpt WiE A gt | F 2R BT E R AR50 ke o

(=) § st :
THIERALE FRFHLIZAREHES AR CHE RE
FOPRPRALEE HRRR ) FRN AL R A T4 41

AR R AR 2 e R KR e g 2 MAEE S o

# 41 App 7 F#EA 2 e A 4T

o f His o5 KR fepdt g | MR Z

it I RS Bap | TRES R4
2. A pPLE K AEBLERH 2
3.7 RS it ¥ ALR B *o
4, i W PRF% i r L ERGORIE G AAH
5, T & 4L K s AEHET R
6. ¥ R & R* %/ | RITEREEFER

B g ¥

7. P FEY T Ey LBFR A

40



it % Lo mqiaesifeq | ¥ FRH R
2. FERPRET [ RYE | BMAEFLLEFY S
A T RS R TR RS

2. TSR T

o
s

3. AP HE

4. % EHE &

o
e
AN
<l
&l
R
wE
1%
ot
()
wE

s
-
2 ok | ok | ok |

ot
®
e

TR kR L AT R
DN RN AP RS Y AR A RER N EEN A 0

JTHosS A AT e
£Z & L% App ¥ TR A i

L App AR AEY eha R F T S L G Ay ol ik
L& AEEHEY 431“%@»“:»’1’!721]3:&’“ Appi‘”&‘ri\. e 5 12 r“kj\,}gui
TAPP #EA] | EAE AT A dh o FHEE AV EH AR R A App #T

TP REBEE TRAR RS

- S H kR A AT
A7 g_‘;b./ﬂ\ﬂ}fr T2 b—yu App - ﬁé ke KR vk & TR AR5

»}; BB N ﬁ_ﬁ_ﬁfgﬁlﬁ’-ﬁr% 4-2 .

41



% 4-2 L% App T kA 4T £

NO | App & # B o\ |m |T | | % &
A T
Jo [ N[R [ E B |
SN A N A o

f (S

1 | Adobe Photoshop Express v | v

2 | Atari’s Greatest Hits v | VY

3 | Barcode Scanner v

4 Bing v

5 Bump v

6 | CardMunch 4

7 Dolphin Browser v

8 Dragon Go! v

9 Dropbox v v v

10 | Emoji Free! v

11 | ESPN ScoreCenter v 4

12 | Evernote v | v 4

13 | Facebook 4

14 | Fandango v

15 | Find My Friends 4

16 | Find My iPhone 4

17 | Firefox Home v

18 | Flashlight -e- v

19 | Flashlight. v
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20 | Flipboard v

21 | Foodspotting v

22 | Foursquare v v | v

23 | FreiendCaller v v

24 | GasBuddy v v

25 | Gmail v

26 | Google Earth v

27 | Google Search 4

28 | Google Translate v

29 | Google Voice v

30 | Groupon 4 v

31 | Haypi kingdom v | v

32 | Hipmunk Hotel & Flight Search v | v

33 | iBooks v | v | V

34 | Instagram v

35 | IntoNow from Yahoo! v v

36 | iTunesU v

37 | Kindle v

38 | Klondike Solitaire v

39 | LogMeln 4 4
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40 | MapQuest v v

41 | Maps v

42 | Mint.com Personal Finance v v

43 | Movies by Flixster v v

44 | Netflix v

45 | Ninjump v | v

46 | OkCupid v | v

47 | OpenTable v v

48 | Pandora Radio v | Vv

49 | Poker by Zynga v

50 | RedLaser v

51 | Ringdroid v

52 | ShopSavvy v v

53 | Skype 4

54 | Smart Ride v

55 | Smurf’s Village v

56 | Spotify v

57 | Springpad v

58 | StumbleUpon! v 4

59 | Talking Tom Cat v I v v
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60 | Tap Pet Hotel v I v

61 | Tap Zoo 4 v

62 | Temple Run v | v

63 | Turntable.fm v v

64 | Twitter v

65 | Urbanspoon v v

66 | Viber-Free Phone Call & Text v

67 | Voice Search 4

68 | Weather Underground vV i v |V 4

69 | Windows Live Messenger v

70 | Yelp v | v

71 | Youtube v

72 | Zombie Farm v | v
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FAHE$ %

+ < & & giPhone & * 42;% (Top 10 Must-Have Apps for the iPhone )

% | App FHE W5 | App & A
1 | Google 2 | Sound Hound
3 | Hipstamatic 4 | Evernote
5 | Angry Birds 6 Urbanspoon
7 | Star Walk 8 | Firefox Home
9 | Quickoffice 10 | RedLaser

74L&k R © The New York Times.com ; ## 7 A1

= ~2010 = App Store # {745 i § /4 F /95 &)

( App Store Rewind for 2010 Paid / Free / Gross )

2010 # App Store i 7 £ 7 15
Snge | App & A Smqe | App A
1 | Angry Birds 2 Doodle Jump — BE
WARNED: Insanely
Addictive!
3 | Skee-Ball 4 Bejeweled 2 + Blitz
(e 2 & % Bejeweled)
5 | Fruit Ninja 6 Cut the Rope
7 | ALL-IN-1 GAMEBOX 8 The Moron Test
(e #x z 5 GameBox 1)
9 | Plants vs. Zombies 10 | Pocket God
2010 & App Store & % # {7 4%
%l | App & FE YL | App & FE
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1 | Facebook 2 | Angry Birds Lite

3 | Words With Friends Free 4 | Skype
5 | Tap Tap Revenge 3 6 | The Weather Channel®
7 | Paper Toss 8 Bing

9 |ROCKBANDFREE (&~ 10 | Talking Tom Cat

Exy

CEA AR )

2010 # App Store &5 &t {7 4%

Bl | App &AL Y5 | App & FE

1 | MLB.comAtBat2010 (= * 2 | Angry Birds

VA B RXET )

Exy

3 | Call of Duty: Zombies 4 | Bejeweled 2 + Blitz
5 | FriendCaller 3 Pro 6 | Zombie Farm

7 TomTom U.S.A. 8 TETRIS®

9 Plants vs. Zombies 10 Doodle Jump — BE

WARNED: Insanely

Addictive!

AL KR D ApplelInc. ; A ER

Z ~ =+ =@ Android & * 4258 (Top 20 Must-Have Android Apps )

Bl | App & FE 5L | App - FE
1 | Google Voice 2 | The Weather Channel
3 | Facebook 4 | Twitter
5 | GasBuddy 6 Mint.com Personal Finance
7 | Angry Birds 8 Shazam
9 | ESPN ScoreCenter 10 | Adobe Photoshop Express
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11 | OpenTable 12 | Klondike Solitaire
(e 2z % 5 Solitaire)
13 | Ringdroid 14 | Kindle
15 | Kayak Flight and Hotel Search | 16 | Movies by Flixster
17 | Dolphin Browser HD (3¢ 18 | Google Translate
¢z ¢ % Dolphin Browser )
19 | Urbanspoon 20 | Barcode Scanner

AL KR - Time.com s A7 3 B

w ~ 2011 # App Store 3 (715 % /4. % g4

( App Store Rewind for 2011 Paid / Free / Gross )

2011 # App Store i 7 £ {7

S5 | App & Smhe | App & -
1 | Angry Birds 2 | Fruit Ninja
3 | Angry Birds Seasons 4 | Cut the Rope
5 | Tiny Wings 6 | Angry Birds Rio
7 | Words With Friends 8 | Camera+
9 | Doodle Jump 10 | Plants vs. Zombies
2011 & App Store & 7 £ 7
%L | App FFE $EL | App & H-
1 | Facebook 2 | Pandora Radio
3 | Word With Friends Free 4 | Angry Birds Free
5 | Skype 6 | Netflix
7 | Angry Birds Rio Free 8 Groupon
9 | Gruit Ninja Lite 10 | Twitter
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2011 & App Store 47 4 £ {7 43
% | App & HE S5 | App tHE
1 | Tap Zoo 2 | Angry Birds
3 | Zombie Farm 4 | Tap Pet Hotel
5 | Poker by Zynga 6 | Smurfs’ Village
7 | Texas Poker 8 | Haypi kingdom
9 | Infinity Blade 10 | MotionX GPS Drive

ALK R Appleldnc. ; A R

7 ~2011 # T R EF - L* 4255 (Top 10 Apps Downloaded in 2011)

S5 | App & HE Y5 | App - A
1 | Angry Birds 2 | Facebook
3 | Skype 4 | Angry Birds Rio
5 | Google Maps 6 iBooks
7 | Angry Birds Seasons 8 | Fruit Ninja
9 | Talking Tom Cat 10 | Twitter

7k %R @ Distimo

AP A RTREEF 40 BT 4255 (40 Most-downloaded Apps of All Time )

Bl | App & FE %L | App F -
1 | Angry Birds 2 Facebook
3 | iBooks 4 | Skype
5 | Talking Tom Cat 6 | Twitter
7 | Shazam 8 | Google Maps
9 | Google Search 10 | Ebuddy
11 | Youtube 12 | Google Earth
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13 | Bump 14 | Tap Zoo
15 | Whatsapp 16 | Words with Friends
17 | Smurf’s Village 18 | Viber
19 | Tap Tap Revenge 20 | Pandora Radio
21 | The Weather 22 | Paper Toss
23 | Plants VS Zombies 24 | Cut the Rope
25 | Fruit Ninja 26 | Ninjump
27 | Zombie Farm 28 | Groupon
29 | Mega Jump 30 | Doodle Jump
31 | Solitaire 32 | Google Translate
33 | Netflix 34 | Windows Live Messenger
35 | Instagram 36 | Traffic Rush
37 | Google Voice Search 38
Tiny Wings

(3 e 22 % % \oice Search)

39 | Emoji Free! 40 | iHandy Flashlight

AL kR : MailOnline ; #7737 B2

= ~ 2012 & 50 B & i iPhone J& * #%.;% (50 Best iPhone Apps 2012)

S5 | App & S | App & A
1 | Find My iPhone 2 ShopSavvy
3 | Dragon Go! 4 | Weather Underground
5 | Kayak 6 GasBuddy
7 | Angry Birds 8 MapQuest 4 Mobile
(e & 5 MapQuest)
9 | Fandango 10 | Yelp
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11 | Allrecipes.com Dinner Spinner | 12 | ESPN ScoreCenter

13 | Facebook 14 | Mint.com Personal Finance

15 | Shazam 16 | iMapMyRUN+

17 | Flipboard 18 | Flashlight

19 | Atomic Web Browser 20 | Cleartune

21 | gMusic 22 | Tweetbot for Twitter

23 | Turntable.fm 24 | Springpad

25 | Atari’s Greatest Hits 26 | Netflix

27 | Skyfire VideoQ 28 | GarageBand

29 | StumbleUpon 30 | Words With Friends

31 | Instapaper 32 | Dropbox

33 | Gmail 34 | IntoNow

35 | They Need To Be Fed 36 | LogMeln

37 | Foursquare 38 | Instagram

39 | Foodspotting 40 | Find My Friends

41 | OkCupid 42 | Pandora Radio

43 | Pregnancy (Sprout) 44 | CardMunch

45 | TNR-i 46 | iTunes U

47 | Spotify 48 | Hipmunk Hotel & Flight
Search

49 | Cor.kz Wine Info 50 | Smart Ride

AL KR Appleldnc. ; A ER
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A ~ App Store > pF#p Top25 £ 745 & § /4

(iPhone — Top 25 apps of all time Paid / Free )

App Store > PEEp i 7 £ {71
%l | App FAE Bl | App FFE
1 | Angry Birds 2 | Fruit Ninja
3 | Doodle Jump 4 | Cut The Rope
5 | Angry Birds Seasons 6 | Words With Friends
7 | Tiny Wings 8 | Angry Birds Rio
9 | Pocket God 10 | Camera+
11 | The Moron Test 12 | Plants vs. Zombies
13 | Skee-Ball 14 | The Game of Life
15 | Scrabble 16 | Monopoly
17 | FatBooth 18 | WhatsApp
19 | UNO 20 | Color Splash
21 | The Sims 3 22 | Flight Control
23 | MotionX GPS Drive 24 | Where’s Waldo ? ™
25 | | Am T-Pain 2.0
App Store > FFEP & 7 £ (745
%L | App FE $FL | App FHE
1 | Facebook 2 | Pandora Radio
3 | Words With Friends Free 4 | Skype
5 | The Weather Channel 6 | Google Search
7 | Google Earth 8 | Angry Birds Free
9 | Shazam 10 | Netflix
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11 | Paper Toss 12 | Twitter

13 | Movies by Flixster 14 | Bump

15 | PAC-MAN Lite 16 | Flashlight.

17 | Unblock Me FREE 18 | Temple Run

19 | Instagram 20 | Touch Hockey

21 | Angry Birds Lite 22 | ESPN ScoreCenter
23 | Fruit Ninja Lite 24 | Groupon

25 | Angry Birds Rio Free

AL KR AppleInc. ; ATy R

76




s~ AR RS

NO | APP % #- B F #Fiwp | A i
1 Adobe Adobe Systems 2009/10/8 | Photo and % 7
Photoshop Incorporated Video
Express
2 Allrecipes.com | All Recipes, Inc. 2009/3/26 | Food and R & Free/
Dinner Spinner Drink US$2.99
3 Angry Birds Rovio 2009/12/10 | Game & Freel
Entertainment Ltd US$0.99
4 Angry Birds Rio | Rovio 2011/3/22 | Games & Freel
Entertainment Ltd US$0.99
5 Angry Birds Rovio 2010/10/21 | Games & Freel
Seasons Entertainment Ltd US$0.99
6 Atari’s Greatest | Atari 2011/4/7 Games % B
Hits
7 Atomic Web RichTech 2009/12/31 | Productivity R & Freel
Browser US$0.99
8 Barcode ZXing Team 2009/10/1 | Shopping P
Scanner
9 Bejeweled Pop Cap 2008/8/20 | Games o7
US$0.99
10 | Bing Microsoft 2009/12/15 | Reference % 7

Corporation
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NO | APP % # B F #Fwpd | Ha i
11 | Bump Bump 2009/3/27 | Social % 7
Technologies, Inc. Networking
12 | Call of Duty: Activision 2009/11/6 | Games o7
Zombies Publishing, Inc. US$4.99
13 | Camerat tap tap tap 2010/6/7 Photo and P
Video US$0.99
14 | CardMunch LinkedIn 2011/11/15 | Business P
Corporation
15 | Cleartune Bitcount Itd. 2009/5/10 | Music o7
US$3.99
16 | Color Splash Pocket Pixels Inc. | 2009/6/16 | Photo and A & Free/
Video US$0.99
17 | Corkz Wine Applied 2009/2/10 | Food and P
Info Ambiguities, LLC Drink US$2.99
18 | Cut the Rope Chillingo Ltd 2010/10/5 | Games 2 & Free/
US$0.99
19 | Dolphin Dolphin Browser | 2010/11/6 | Communicati | % ¥
Browser on
20 | Doodle Jump Lima Sky 2009/5/22 | Games 2 & Free/
US$0.99
21 | Dragon Go! Nuance 2011/7/1 Lifestyle i B
Communications
22 | Dropbox Dropbox 2009/8/14 | Productivity | & %
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NO | APP %4 B F FHp | Al i

23 | eBuddy eBuddy 2009/6/28 | Social R & Free/
Networking US$4.99

24 | Emoji Free! Awesomest Inc 2009/9/20 | Utilities % B

25 | ESPN ESPN 2009/5/28 | Sports % 7

ScoreCenter

26 | Evernote Evernote 2008/5/29 | Productivity % 7

27 | Facebook Facebook Inc. 2008/7/10 | Social P
Networking

28 | Fandango Fandango 2010/6/22 | Entertainment | & %

29 | FatBooth PiVi & Co 2010/5/19 | Entertainment | %

US$0.99

30 | Find My Friends | Apple 2011/10/13 | Social P
Networking

31 | Find My iPhone | Apple 2010/6/18 | Utilities P

32 | Firefox Home Mozilla 2010/7/16 | Productivity % B

33 | Flashlight-e: Surpax 2010/10/12 | Productivity P

Technology Inc.
34 | Flashlight. John Haney 2008/7/10 | Utilities P
Software

35 | Flight Control | Firemint Pty Ltd | 2009/4/29 | Game P

36 | Flipboard Flipboard Inc. 2010/7/21 | News P

37 | Foodspotting Foodspotting, Inc | 2010/3/11 | Food and % B

Drink
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NO | APP %4 B3 K FHpd |4 [
38 | Foursquare Foursquare Labs, | 2009/5/13 | Social % 7
Inc. Networking
39 | FreiendCaller C2Call GmbH 2009/8/27 | Social % B
Networking
40 | Fruit Ninja Halfbrick Studios | 2010/4/20 | Games A & Free/
US$0.99
41 | GameBox 1 Triniti Interactive | 2009/10/13 | Games o7
Limited US$2.99
42 | GarageBand Apple 2011/3/10 | Music o7
US$4.99
43 | GasBuddy GasBuddy 2010/12/17 | Travel % B
Organization Inc
44 | Gmail Google, Inc. 2011/10/1 | Productivity % 7
45 | gMusic 1S 2011/10/13 | Music o7
US$1.99
46 | Google Earth Google, Inc. 2009/2/2 Travel o B
47 | Google Search | Google, Inc. 2009/4/28 | Tools % B
48 | Google Google, Inc 2011/2/8 | Tools P
Translate
49 | Google Voice Google, Inc. 2009/3/11 | Communicati | & 7
on
50 | Groupon Groupon, Inc. 2010/2/27 | Lifestyle % B
51 | Haypi kingdom | Haypi Co., Ltd. 2010/1/18 | Games % 7
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NO | APP % #- B F #Fwpd | Ha e
52 | Hipmunk Flight | Hipmunk 2011/2/22 | Travel % B
& Hotel Search
53 | Hipstamatic Hipstamatic, LLC | 2009/12/9 | Photo and ¥
Video US$1.99
54 | IAmT-Pain 2.0 | Smule 2009/9/3 Music 3
US$2.99
55 | iBooks Apple 2010/4/2 Books % 7
56 | iHandy iHandy Inc. 2010/6/5 Utilities A & Free/
Flashlight US$0.99
57 | Infinity Blade Chair 2010/12/9 | Game o7
Entertainment US$5.99
Group, LLC
58 | Instagram Burbn, Inc. 2010/10/6 | Photo and P
Video
59 | Instapaper Marco Arment 2008/8/15 | News P
US$2.99
60 | IntoNow from | IntoNow 2011/1/30 | Social P
Yahoo! Networking
61 | iTunesU Apple 2012/1/19 | Education P
62 | Kayak kayak.com 2009/2/11 | Travel 2 & Free/
US$0.99
63 | Kindle AMZN Mobile 2009/3/4 Books % B

LLC
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NO | APP %4 B F FHp | Al e

64 | Klondike Softick Ltd. 2011/12/28 | Games % 7
Solitaire

65 | LogMeln LogMeln, Inc. 2011/12/22 | Productivity % B

66 | MapMyRUN+ MapMyFitness 2009/10/22 | Health and 2 & Free/
GPS Running Fitness US$2.99

67 | MapQuest AOL Inc. 2009/6/9 Navigation % 7

68 | Maps Google, Inc. 2008/12/15 | Travel & P

Local
69 | Mega Jump Get Set Games 2010/5/5 Games A & Free/
US$0.99

70 | Mint.com Mint.com 2008/12/15 | Finance P
Personal
Finance

71 | MONOPOLY Electronic Arts 2009/11/20 | Games o7

US$0.99

72 | MotionX GPS | MotionX™ 2009/9/25 | Navigation o7
Drive US$0.99

73 | Movies by Flixster 2008/8/25 | Entertainment | & 7
Flixster

74 | Netflix Netflix, Inc. 2010/4/1 Entertainment | % 5

75 | Ninjump Backflips Studio 2010/8/2 Games % B

76 | OkCupid OkCupid.com 2009/12/10 | Social % 7

Networking
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NO | APP % # B F #Fwpd | Ha i
77 | OpenTable OpenTable, Inc. 2009/2/5 Food and % 7
Drink
78 | PAC-MAN Lite | Namco Networks | 2008/10/14 | Games % B
America Inc.
79 | Pandora Radio | Pandora Media, 2009/7/8 Music P
Inc.
80 | Paper Toss Backflips Studio 2009/6/6 Games A & Free/
US$0.99
81 | Plants VS Pop Cap 2010/1/20 | Games P
Zombies US$2.99
82 | Pocket God Bolt Creative 2009/6/17 | Entertainment | & %
83 | Poker by Zynga | Zynga 2010/5/14 | Games % B
84 | Pregnancy Med ART Studios | 2010/7/7 Health and A & Freel
( Sprout ) Fitness US$3.99
85 | Quickoffice Quickoffice, Inc. | 2009/5/30 | Business [l
US$14.99
86 | RedLaser eBay Inc. 2011/11/2 | Utilities % B
87 | Ringdroid Ringdroid Team 2011/3/24 | Media&Video | & 7
88 | Scrabble Electronic Arts 2008/7/9 Games R & Freel
US$1.99
89 | Shazam Shazam 2008/7/7 Music R & Freel
Entertainment Ltd. US$5.99
90 | ShopSavvy ShopSavvy, Inc. 2009/11/17 | Utilities % 7
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NO | APP % # B F #Fwpd | Ha e
91 | Skee-Ball Freeverse, Inc. 2009/9/19 | Games R & Free/
US$0.99
92 | Skyfire Web Skyfire Labs, Inc | 2010/11/3 | Utilities Gy
Browser US$2.99
93 | Skype Skype 2009/4/6 Social P
Communications Networkung
Sarl
94 | Smart Ride Codemass, Inc. 2010/9/24 | Navigation % 7
95 | Smurf’s Village | Beeline 2010/11/11 | Games P
Interactive, Inc.
96 | Solitaire MobilityWare 2009/4/23 | Games 2 & Freel
US$0.99
97 | SoundHound SoundHound, Inc. | 2010/4/27 | Music R & Freel
US$6.99
98 | Spotify Spotify Ltd. 2011/7/14 | Music % B
99 | Springpad Spring Partners 2010/3/8 Productivity P
100 | Star Walk Vito Technology 2009/2/21 | Education G
Inc. US$2.99
101 | StumbleUpon StumbleUpon 2010/8/19 | Entertainment | & %
102 | Talking Tom Cat | Out Fit 7 Ltd. 2010/6/26 | Entertainment | & 7
103 | Tap Pet Hotel Pocket Gems, Inc. | 2011/4/21 | Game % B
104 | Tap Tap Taoulous 2009/10/6 | Game o7
Revenge 3 US$1.99
105 | Tap Zoo Pocket Gems, Inc. | 2010/9/4 Game % B
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NO | APP ¢4 B3 K #wpd | & it
106 | Temple Run Imangi Studios, 2011/8/4 Game % 7
LLC
107 | TETRIS® Electronic Arts 2011/12/1 | Game R & Freel
US$0.99
108 | Texas Poker KAMAGAMES 2010/5/29 | Game A & Freel
LTD US$24.99
109 | The Game of Electronic Arts 2009/8/7 Game o7
Life US$0.99
110 | The Moron Test | DistinctDev, Inc. 2009/4/22 | Entertainment | ;2 & Free/
US$0.99
111 | The Sims 3 Electronic Arts 2009/5/29 | Game o7
US$6.99
112 | The Weather The Weather 2008/11/9 | Weather R & Freel
Channel Channel US$3.99
Interactive
113 | They Need To YoYo Games Ltd. | 2010/11/17 | Games A & Free/
Be Fed US$0.99
114 | Tiny Wings Andreas llliger 2011/2/18 | Games o7
US$0.99
115 | TNR-i Yamaha 2011/6/29 | Music Gl
Corporation of US$19.99
America
116 | TomTom U.S.A. | TomTom 2009/12/10 | Navigation G

US$49.99
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NO | APP % # B F #Fwpd | Ha e
117 | Touch Hockey FlipSide5, Inc. 2009/1/3 Games R & Free/
US$0.99
118 | Traffic Rush Donut Games 2009/7/11 | Games o7
US$0.99
119 | Turntable.fm stickybits, inc. 2011/9/12 | Music P
120 | Tweetbot for Tapbots 2011/3/12 | Social P
Twitter Networking US$2.99
121 | Twitter Twitter, Inc. 2009/10/5 | Social P
Networking
122 | Unblock Me Kiragames Co., 2009/6/17 | Games A & Free/
Ltd. US$0.99
123 | UNO Gameloft 2008/11/14 | Games R & Freel
US$0.99
124 | Urbanspoon Urbanspoon 2008/11/1 | Food and % B
Drink
125 | Viber-Free Viber Media, Inc. | 2010/12/2 | Social % B
Phone Call & Networking
Text
126 | Voice Search Google, Inc. 2008/11/17 | Tools P
127 | Weather Weather 2011/12/21 | Weather % B
Underground Underground
128 | Whatsapp Whatsapp Inc. 2009/6/17 | Social i
Networking US$0.99
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NO | APP %4 B F #Fwpd | Ha e

129 | Where’s Ludia 2010/12/15 | Games it
Waldo ? ™ US$1.99

130 | Windows Live | Microsoft 2010/6/21 | Social % B
Messenger Corporation Networking

131 | Words with Zynga 2009/7/6 Games 2 & Freel
Friends US$0.99

132 | Yelp Yelp 2008/9/15 | Travel P

133 | Youtube Google Inc. 2011/10/18 | Entertainment | % 7

134 | Zombie Farm The Playforge, 2010/2/4 Games b B

LLC

TR kR AFEY R
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