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Abstract

The market of online purchase is growing very fast, proven by two-digits growth
rate of every year so far. There are many researches pointing out that only those
products with attributes of “Search goods” are suitable to be sold online due to the
limitations the Internet has; while the products which require to be experienced
before purchase are not. In reality, it, however, is another story. Many surveys show
that the top products sold online are Clothes, Accessories and Shoes.

This research focuses on finding out the reasons for online purchase by creating
three regressions between the possible factors and the behavior of online purchase.
There are five different dimensions: “Experience of Internet”, “Perspective Risk of
Internet”, “Shopping Orientation”, “Fashion Involvement” and “Attributes of Clothes”.
Each dimension is made up of several factors. And the dependent variable is
leveraged by “Frequency of online purchase”, “Average amount of clothes online
purchase “, and “Average number of pieces of clothes online purchase”.

Among many possible factors, the factor of “The convenience resulted from
physical energy saving” contributes significantly to “Frequency of online purchase”,
and “Average number of pieces of clothes online purchase”. While the factor of
“Fashion Involvement” influences “Average amount of clothes online purchase”
positively. Other factors affecting the behavior of online purchase will be further

discussed in this research.

Keyword: Experience of Internet, Perspective Risk of Internet, Shopping Orientation,

Fashion Involvement, Attributes of Clothes, the behavior of online purchase.
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(Z) fpepid? o peRpy? CERE S RREYF R U GATHE L

HE R AP e R o RA WRFAPFHASEE RS - K AR

F_k

b

=y
"

SURER R A LR - MRS Y g RRR H R e e
SAEFH AT EER TR YR G ARG ER ¢ & Yahoo! p i+
= ~ PChome ~ PayEasy % > % #_ e Bapbd ¢ b+ o

(2) 4pf b iqpg kT 20 9 AT LR d R & FI A SN S
WOR B A Bl el ¢ s i i F Ry 0 ATV R0 FART
g 7 e - R g ek FPRER R P RRENE oS
Pk EBH o RTUPERE DS S T SR T ARE R T
g o A Yahoo!dp g ~ & 24 % -

¥= & MR
- R F AR
(-) fﬂF’ 7%
Engel , Blackwell, and Miniard (1995)3% 5 i % # 7 & (consumer
behavior) » # B A EEE A K ~ PRILED ~ i F Sk FAAMEE 0 ¢ 32
WF~Fmad i bg é‘«%ﬁ_ﬁ & ek g 42 o Kolter (1999):z of § % 4
SHETT O THEHFER L T FREELTR BA S HWE R ER B
B2l s PRIFTEA &S 5% o Arnould, Price, and Zinkhan (2002)
We P EEARAp BAAHERET R el A S PRI ILEE KR
EIRRIE S R A R A - B ol i R I - (NP R I
WA SRR AR D G 2 AR BT o
(=) FRAFIHES

BF Ll 7 7 5 BV EMBHCY 2w £ S EKBHCsY 0 d Engel ~ Kollatfe
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Blackwell= 4 **1968# & r 4% 41> t5 &k d **Kollati #)4c » Miniard F]u so fi
EMB#3Y (1995) 53 o v BB X {7 5 o ol DA M FFTE SR
BEARERS LA BEN AT ERIT B EA L o

i % # i+ WK (consumer decision making) > ¥ &} % ﬁ wPET A &R PRAR
o s BAA B AR R BAER AR 7 BB 2
DREFF LA LiE- B P OFSERY B AT R R A
R RTREAE R RUEERA Y - B2 k& EAR(Mowen, 1990) 0 ¥

A e T RREE

>ﬁzg£ >>2€#§pf*+'>> S & >>E§‘-‘E ;‘i—"ai>> PRI 7 5 >

[ ® 2-4) EMB #5823y ;"—*ﬁmﬁ—ﬁgﬁﬁi
(F# &R : Kotler & Armstrong > Principles of Marketing - 10th > = & %%
2004 FHE R > LEZH SP.227°)

1. /£33 % & (Problem Recognition) :
MR FREETR 7 Pk iy R %

FHRGE G AR oY FNFR kpoatp v
7b 2K, 4o A et ¥ .ﬁ-@(%\i'ﬁ&) |:E 2 B
3852

e R ’T}Tr“fr%x:,\:;i;\-yfg_gg,x Vi g
B oo griforsl g o

<)

EINNELEOF “ 8 TRE- S - 4K SR )
2. <% F# (Information Search) :
GFRFERE W F LB R LR P TR F G (ol S k)i A
ST LR W FAREAR S FRIREEE b I Y eE -
7 > % (Evaluation of Alternatives) :

ek R F IR R R E R LR R R BB HAES S SRR A
AR T L REE R R RTR AT FapEE S % oo
4. P % (Purchase) :

IR EFRRT A RLL 0 R EET 70 ﬁ*ﬁ?&%
5. P8 7 5 ™1 (Post—purchase Evaluation) :

PR FHASORYE R Y k2 Bl B v R LR B> TR
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PR ATFEFEN R EAE AR R FES AT BT A BE S R

L fg f o

Tk gl F 7 3 F K Kotler(2006)4# & en2 Aty 2 gk - 4p o
ﬁ?ﬁi%%Li%‘%év 5B PR B Tl F et BB
A e

fFage e g R R i E AR
Fa g B g W R %P | R kR B A iR
A5 5 ., b R AERL AT i, S E R
i P At g TR B SHE
iR Foil B A TR N MR P
| e T B Al &

(9 2-5] 3 § & 2 fatist

(F# &R : Kotler P. and Keller K.L, 2006)

%R R R s 6 $'%%L¢°ﬂ“
BRI FHRATE  FAG T F R B MRS EH - Kolteri ¥
SRR B %&ﬁﬂ%&;:éﬂ‘&g‘%&%mﬂlﬁ@moﬂﬂ
Plgpee 2 5 g - AP TR i e @ 3 A&~ i R~ RS
w%fmriﬂﬁkéﬂiﬂ%°éﬁﬂ%ﬂ%£@ﬁ%ﬁ

Tl\

A 45

RS RIS

#.% K3 > Engle ~ Blackwell ~ Miniard#7#& & shEBM#c5C » 3 % ¥ fpt
FHOEE LAfF R EES s F R FE RN E
PRIE TS S o @ Pipk R T 0T LR AR o AL
SHA99) - T3 T AR £ B8 Y iR 56
7

o 2
Howard i 4 i
BPHURAHFPSERRTE R CERRMNFTLER S 7§ BAE

A)% j\/},%l#tl /}i
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o) ph o BB R F AR ORA > R RHIE R ARAE > BRI
AABLY 75 o Kotler(1998): 38 ¢ 38 (3 4 en il et s 3 » 5o 3 %
H 2T 0 A2 R i#%i’?éﬂiﬂi‘ﬁi#%iﬁ U E R R
Lo YR HF Sl Mk e REARSLE Y 2 5 ¢ (4
By, 3, kg, 2006)

-*-‘.\‘ﬂ\-

C R FRERELFR

PREED B KA A o BRI R ¢ b ek fopE o
Fmen o Ft g LA A ERERM D AR ded T REN S HFE
R EAERERY (- HRP YR AR LR B R
BA-Pe b & B s i .

KRB MHUE S -

Zyp EMB I FE B HT] 0 R A7 REE JRE T 5 ¢
1. 7z F(Problem Recognition) :

FRERET D P EFFe 7o Rd bR F Gl o B S AT
(Maslow, 1943)sh T2 &8 7 R=x BH P F R 5 14 2TE X 2FTE AL
2R ELZRfrp APME o AL T FREE AasAHAL M EER
EAmNZ o a ¥ S AT AR LA R EE L
Tl sl g cngg 4 o
2. e F 3 (Information Search) :

R R WP FEABEALRG PN RE 0 p 2 IR K
2 R BB (AT R SR REFIE B A e
DO RERE N R EHRM T A S Y X T LA ERBTER EFL I ART I
R Eed R ’"LT'HI'J‘:’”E’:}'E- S Hk o T IR B2 BT H MR LR
Goering(1985) - Alba(1997) % FHRWS bbby ? FREFASGERT LR

AR L VLR T AR E TS 2 S s

R F AT AR RREY L GHBRE RS X TR

FAINETAE STk LR A S A R TR ERATR R KT
™

17



3. ¥ ¥ 7> % (Evaluation of Alternatives) :
ek R E TR B I OT AL R R F §BEIIRE R - B
BAci A chipgde L R & < R > k3= R L7 Fahpdbf 2 % o i § f &7
A PR PRERE ot PR BB RTRIE 0 5 kg i RS sk R X | el
5‘«‘““—"@5:ﬁ&.?#&%ﬁi%lPR%E?’ii%ﬁ4nﬂi A AL LR T
BT AR R i R R R I p F R

ae
&

g o

&
fog

A5

£ o
4. p% (Purchase) :

wif ¥ ﬂpf—lpmv F3 X2 18wk FET 702 ygﬁi%« o
5. Bis 7 5 =% (Post-purchase Evaluation) :

MR 22U P EHASTRLBASAF AT BT BLIET ARIN T F
AREIEME TR LR 7 2 A3 BT R F 67 EREY 0 AUHE

wENE MAEE o X Eﬁ‘»‘g g SeEE

Swd N pERT
R =
VR EEFERY GO SER > - & T Y # v (Shopping

Orientation) ; (Hawkin, 1995) > Li et al. (1999) = &y E» T3S 7 2
eh- 4P % (Propensity) » # M4 it 5 #F 22 FA & (Life Style) » & { &
- Fp it 5 e ot kel E o Li et al. (1999)4- Swaminathan et al.
(1999 o § # ®EpEF 7 519958 3 2Ry 2~ po F T gl
"HEREe THRPES o TR o

(=) T %+ (Convenience Orientation) * i { & £ ARRES T 4L o g pisr
B R LTI 2 N DT g R e F o F R F AR AR

Mo 8T gt RS (LD et al., 1999; Swaminathan et al., 1999) -

(=) %85 ¥+ (Experience Orientation) : i ¥ % £ ARLPLE Rt B
f
B REBERT LN R FAE 2T HEASFDTR Aot F oK
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R o @3 U R P A F WA K 4 ARG e Bt )R
HARL AR E > PAET L HE T pEES (L1 et al., 1999) -
(=) i F v (Recreational Orientation) : i i # £ALHA 48 - w34 ik
g A wens § (Social Interaction) « FHFE AT S %M1 0 REBART &
FEFRE SREES G RDEZRL) Y J‘Pﬁ«fﬂfﬁm‘ BT e F o
i AR AR R T o PIAXZ FER T RS (Swaminathan et al., 1999)
(2 ) %%+ (PriceOrientation) : J ¥ £ALH # - L+ 7 LR iLenij
WHEFEE > FALEMGR -FLREET AREHNF FHT Ry T
23 EERE (L et al., 1999)

Eastlick and Lotz(1999)F t~ %45 pidr 40 b 0 7 dﬁ PR W (AR
By Ee s T THEEr T KPR TR E e
"EWEe T AN F SRR o 2 LD et al. (199905 57 B 2t
Fhle R e T34 41% (Planning Orientation) ; 4p R EE LT g
PRSP ER O R TS FRDAL R ETRFFER A BEF & T 50
S iy FERFBERESSF RS

Fenuld e p@ao LgflEe ) L1 BRFY FFHY RRAES DT
% (Swaminathan et al., 1999) - %> "#z %+ > Li et al., (1999)& k2
PERE R HEY AR B EHRMY FER R AT o l%R DA R
popLELE Peterson et al. (1997)# et T Gsk 5 7 & et B 8
Hoa-xem THRBED g8 7 ;gj%w FREF LR A TR ES
PEBPERIF oD (PR E o TEREe 2L REY RSP FER

T ARRE - (BRE *F, 2001)

—_

k39 F 7 RQOUER I AR DT 00 p P G
U RO EET TN s RS- ES PR R, NOPEEE

By op ha 48 ":#”Em’a%%’ﬂ SWREII E R S (P A A
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REE o
[£2-3] % ?}‘ﬁfﬂiﬁ' E AL ?ﬁ’f#‘i gyl
£ | Lietal. (19994 Eastlick and g F g @
—‘Fh’ Swaminathan et al. Lotz(1999) (2004)
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T HE e R 4 P
o 7 1
Wk Ew ok E 7L
P | kR ERES RO Ak 2 A
bR Ee bR E 4 & A
%
I E B e
s
A

(F“f'j\/};ﬂ i\kﬁ"f{ )

DEE TR E ot -1 ok Al NI & R N RO
R FEL R P RER R PRI P e DT AR R
PRy PR R RS BRI F X R g FROHE SR R RS
arl ABHMTR - o RPERES @ EI DY 7 F o P RS
& P PR R Ty PP R F R Tl g PIRAA R Sa 5 Ae fiede
MR o BTN Eefod BT P F a7 RREFIDRES T4y D
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(=) Hr»R

@ Richins and Bloch(1986) % & #7 » (Involvement) £ ¥ HHAESTE S
AR A 527 p 2 4p M A2 R oEngel, Blackwell and Miniard(1995)3% % # » >
Al R - BT MR A 2 BB A £ LR D

- fag o - ’]}“‘\v’b A d el ﬁ.fﬁ)jﬂ}‘“\/ﬂ ji"%/\w ek B> BRER Eﬁ%

(w,

AR 2 (8 A A LB R F AT R R R R
Ak b g L MR 8 e JRALR -

M7 s g ekss ~ o Houston and Rothschild(1978) 14 o » chah B
i L (DEFF A~ (Enduring Involvement)(2) 5 # » (Situational
Involvement)(3) % & # » (Response Involvement) ; @ 12 ¥ » ¥ % % & » B
¥4 5 (1A &#H » (Product Involvement)(2)FEF & # » (Purchase
Decisions Involvement)(3) R £ # » (Advertisement Involvement) o 1 T & 4
SRR E
RSN S A~
(DFEFHr T HANAZEBL DY E FRE pAAT NI BN G 7 4
4 A A Sk ¥ 248 - Houston and Rothschild(1978)% 5 4% 5 o » 4=
F AR AFIE 0 LB A g A A B B A% R P

FHZIDBOADERHR  FERT P FH-AASDELH» o A o

gul

50 BEARR DG Mo s BT N AR R -
(OB~ P ApFOTI LW~ % R A chp 2 FF o FRH ~ RIELG O R L
FAMEEL T Azt 4 Jrpsdt B o R o i R R ad - R A SR
B it eneh o HRPE S H32A A 2 el PR @
Ty~ & 2 %K o 4245 Belk(1975) » M8 B8 T N 1 B $ie 7

VT A AA TS GO AADEEF R SEFREB AN AiEE S E R
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FRM A DR R A S0e MRk g SRR TR M o BREE L

WiEARP PTA 4 B o€ A X B R 3 AendE O~

TR LN AR L R AR L

I~ e oo
(K B~ Arora(1982):in 5 F B » dp P R NP i NI S o
FEEPFOCITRE o FRZP 0 AT ALESFLERS A LT

mPE o RHEA F S o RRET PR RS

DR S S TR

(DA&EH» il F FHAESDERARR » & FF B A BT A5k
ARABEHA SR 2P hp ARk P2 B A R EZ B v oRichins and
Bloch(1986)3 7 » A% » 2 if § ¥ #ARSH LS B LR P Hipd B
2R o FM 0 READAFHNRE ¢ TEEHF>EERN S

(DBER AR > dpif fFF 8y Fh e  2ASHGRY > 22 3
WASH N AT A SR RRE O BERIREY BB R S EERT L
AEFRERAAT 2 FHrRE AR AAF P UG SR AR
RIS M ~ PR A o

(DR 2 # > Krugman(1965)4p #73) PR 2 9 » L4 § F 08 30 L9
BN AR o RS A R R AP AT - BRRLR A 0 27
EHA LML AW E RS p AR LA AR S > Krugnan 5 B2t R %
Lo~ o

(Z) 7> R
Reynolds and Darden(1974) & & T in (7 | .3 X EP— 2 % fixp & it gL -

o dEp L ManiT 5 AR & A R b § H G R R R

BE N FRIBHEB T H s FHH G ALY 75 o035 (Sproles, 1979) o iR 7~ A2 R

Fo Bl F R R SRR AR R ) R AR (e
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JRAF)ARL G 4 4 59 - BERBINAS > T B Pa 3 EF LRER A5

(0" Cass, 2000) o i {7 » & ¥ 7 00 % ok i® SAERNY § F 20 17 A AP M ch iz
m RO AR S AR MR 75 2 ) § F #12(Browne and Kaldenberg, 1997;
Fairhurst et al., 1989; Flynn and Goldsmith, 1993) -

FERAOEH P TR LA R ER G R AR R
Sproles and King(1973)# AR gp L w /i (77 FHIEadwT § > 7 MR T o~ &
$IBER R heT
(Dir FAIFTEMER S R F PR FHHE? R BRF IRPAER £ 1

f;?.—:‘a‘fi’*-%fo

(2)iffFeni il P B9 it R AR ES i p A TR
g A3
(DieF@ds J FHFMe T 073 AR TEAY FHIIEEFR 27 R

gAR i 3 -
(4>/n f‘rff'pa . }J FI%I%] ;}l i f]-,,, f—rfﬁré ‘fr;i\zgc#ﬁg ﬁ ﬂ’%ﬂ"ﬁfjxfm 2

P feABS R 2 A R K o
(5)ifk {7 sadt it (AR s B enF ot i B

/ﬂ%—%—flj‘l—f*f/ﬁf’?%&% ‘7"' J‘rﬁm(ﬁ ,;}!:lz )

TR E AR RE s S EE R SR S LR S L
f"t%‘#ﬁé O IR

el P ERFE SRR EH RAY R L iRE
WP K HIEE TR BTG R

PR RN R R EAE S HUR TARE
W PRE e i f F RS MR EH AR AR RRE B AR
B2 A S B A0 Cass, 2000,2004) o B *vin i3 i » 0 IE% s

* 0" Cass(2000)% & &)k ehtp g k Gafr g
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-~ FAIREIREZABREE
(=) ®RITRFL
1. g4I
BHERERT U AEFER P BEELE  REF R FT U A
&(Alba et al., 1997) - Burke(1997)& § © 45 41 > ¥ 5 %5 i F 24 /] pFy

FORFTRN R AUMEINT LT PP AR RRT B bl §F T B R

,c,\—

FELFTREFRE 2 PHUAIE AL~ FAENRE TS EF DR
2k 2 OH PR E R HR ’,TJ" PR AR Y T EE A R A
L NI I

Darian(1987)~ 325 > fpapii ' ¥ ORREY PR S 3% b SRl
PR &R RERMP RO F o st 2 D G RS T R
A PR ERRR ST R R R ERERT O R R S R £ F

Bhe g RAIRE 4 T UET NP for RAEA s § (do AP

<

3 2

40!

Ao A EEE) 0 F UG A Pl R 2T RS S U;‘v;g“vﬁm
P A5 (IX PK, 2010) > @ f114E% - » A3 5 g o 000 § F e 7 B pdy

g & Fl G (pr i, 2010) -
2. RAP & #1E
Alba et al. (1997)3%5 » BRMF R | § WS Fiz? DEREL - @

PERJRE S - fBER D ARG S pEREL L FY - e
M- iE R PRERARD 2 b Rioh B> RAIRELS B PR KL%
(7<% %, 2008) -

FREGN R AR kS A A R R ER B R T
RKAOPEY Wrde o FRABEITRE LT > RABUEEFAELREFR < b
PR IRA R D As el 2 2 (RE R, 2008) o Flt o RS T R MR
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FOTE R R PES SR SAB o R o B, 5 (200004 F B pES
EF KT BEF > LR IR AL - B ARl o gttt e
P PREIRG G MR F R R edad o R ¥ A A 0 7 G R
BRI H PR, 2005) 0 drde kot F M {4 p oo 2T bR 3 X
Ern#asfey & (R E. Goldsmith and E.B. Goldsmith, 2002) -

(=) A&

1. % &ibiFiL

PR R FH NS A S F 3 S Rl foF A S engoT
#c(Alba et al., 1997) c @t 5 W3 GPRER o F 5 R ROPRE LT HE
FAURG B R GRS IR R RN 2 R S PR
B PR o

iR (2011) 7 » dp gt E & SRR S lativ B RSGH
SR RAR > - EH L 15 R~ P REG T A HP SBELIRLE 0 o R
FPREEELBET S P - RAER L AR &R 2R E BTN A LA
BOREF AR e g T £ 0 2010 EiE by D5 & SR ERRE MR SOFO fr
PAZZ0 % -

RER (200847 > AR TR A G > PR RG] S BHFRIF &3

FPIRATMAEG LG A F R IIRPN YR NI AR R R
PRE R B R iﬁé‘é RAPFELEp e BRGIRETELRA-FIZE, 37 (2000)

FAy e BT o 3F S e TR RERE AR AT 0 A€ F R ReEET o

A AU F R - Bt & (Kotler, 20000 5§ # o
HERASSRFE > EF AR TAERERD T AR 0 ¥ § HRIZBE

HRRA T A ARG B R e SR G B MIRE T a4
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SEIALE A GAR R R F M A S oo s [TAE S (Grewal, Krishnan, Baker
and Borin, 1998) & Fltfdr & &M hA & v i@ i) § —‘ﬁ tA A4 T o
SRR R o PRERERLS S BT 0 F 3 SRR SURER Fo 4o lativ e
L7 F 2 >~ 2# B ~ Air Space ~ I musa ~ PAZZO % -

R R o FEH SRR RN P M B A
M RETASSETORM o n Y wa g AT g SRR A i
MREC B RFHNASRT REAR S FANER LR TS ER SRR
(Ward and Lee, 2000) > %" MPF B'& > # ' § FHASAE 2 G v H4epk

fLAR -

S A HIRRIRR B
o R/
Akaah and Korgaonkar(1988)4p 1 » if % # $>+ & R4 B - &7 WE B

{7 % p x5 % k% (Perceived Risk) o % b *%& > ¥_¢ Bauer(1960)+d =
EEFRNROBEY BRI P FE BB IR F R T AL EETY

Fooaipl R L g A AT Bl BARYFHFL2 A Ak
e f 3% (Risk Taking) °Cox(1967)4= Bauer(1960) @4 &2t & RB3p @ p9 g it o
RIES N i T S B S R SEST R S AR A
AEFHGPHE . TE AL TR R R o LR - F s 4 (Cox, 19675
Woodside, 1968; Cunningham, 1967; Perry and Hamm, 1969; Roselius, 1971;
Jacoby and Kaplan, 1972; Stone and Gronhaug, 1993)# % ™ Hom 3w
i+h *& (Financial Risk) » #p A & § &7 @974 & = & ; 5 »ch *& (Performance
Risk) » 4p & S-efocic 3 F3p >k 5 L4 b 'k (Phsycal Risk ) » # * &2 &
Hhe i AP g v s IR % (Psychology Risk) » & 522

/ﬂ?’—‘ggi\l% B P At g gy A€ b 'k (Social Risk) @ & & * {512
7

@i

o

¥ hke e g RlEE; pFR R & (Time Loss) » & #THEA S B &S E
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FHEFG o FREY - (HEFEFEHS o A Cox(1967)F i b &4 = 5
ﬁ:G)%ﬁﬁﬁk%’ﬁﬁﬁ* HE o R DIME A4 2 IS R T A
Bo(Z )M wh'e MR L BAZIFYIHEF  FRFB LR TR
HAE A AR o
Jarvenpaa and Todd (1997) i k&M A EHEMELLE T gL 2 o
FRRRESFREY R F TR G HMEE LR TR R R ol
ARE P HREE AARM G F 2 0 R F el b e AR A

A%% (F LFe 2000) - Hoffman et al. (1999)4p i » fieree K9 » 77 314
TR B I R RAPHP P RAR NI XEIRE A EF IR
KRR PP FR L0 THMY AME T F - b ¥ 9 47

|

BRI R FE R R G P ¥ AR RS T R

»

BB TERYOFLEZRINETOR SRR AT R AR U R
d B eshm A RHFPRERSI L RIREI BT TS 827 Flaap
AR R R RGERE, 2007)

AT RIS LB E A SR e T Al b G R AL
G I
(-) PRARIFL

1. %3

Hoffman, Novak and Peralta (1999):%% % + B i3l dd >t f £ &

FRFLma R E e e Y FAREERE B M TSR
5

SRR PR EBECH BAEREE A Y PR 2R BRI
BgE A7 pens ghod 2yt Va3 A g FIb & 2 RS T

CRYRPER TR P AR % P R0 LR B A TR
Haicte MBS A ERBGRER, 2008)- F K € MIC(2010)

Ea g RRG R FHERBERART LR § R FRRES DEE -
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&ﬂ’i¥@ﬁ%ﬁ;é;2%%’J“imﬁﬁﬁiﬁﬁwﬁﬁf
2008) » + &7 fl4eEepise R F] > #712 PChome 4 ¥i58k » W42y 24 ) PEF| f
PRS- B i® A DR E LA e

2. B2 a

RIBEF R MIC2010)F g 4n & > G F AR KAR 5 pepe b RIE - < &
gpphow ik e o R E3F S R A T 0 1349 IR S e R
EAFRR 2 o gtz vh o d SRR R LRI R M TG R OR IR
B 2B PR M ERZ R LU aURBER AR o 3 BRI BB P AL
B FIFB, Q0000 g &7 B F G G RREE LF G FAL
THRATTES I AR T AT RN g (20100 AR R F T RE
P2 B2 ket L oI (27 FZABRIIELE G > VA

I A KT B DR e

40.10%

27.90%

BRI A EE 24.20%
NS L DN 20.80%
P &R 2 16.50%
FE AT H R 15.20%
NRAR R 13.50%
HoAth, 13.30%

[M2-5) ®uif § FHPREF I BLLRL
(F# %k MICF R ¢, 2010)
(=) A&t
gL S B PR AREAR KR F R E b B R,
2000) o @ ZpRenpEd s FOREBF T PHRAFF LGS - PREANEL A F o B
PAPT B BRI R RE NS D Al 1 B REE 0 7 et

RERIPAFS 2 §EAT PR R JREDTR G FIL AR o H
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[# 2-4) B ERERMIFFOF Sh ‘&1L
% kiR AR A 5t
() 4 | L ARRULBAA LS L 2RR&R7ANLEL RS
2. A PADF % IR
2. TRBESVE PR Fo LY
ER R Lo A R
3. Egp L LAl it 2
AT T PR
(Z) BFd | AR F R L PP ARG A RS (I R0
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(=) 2 BoRIRE CRZRALLE Pl B A BN AR R

(W) #F |1 HFMsemy gkl 1. 7 @RYEFEFFHFREDAE
2. BRE2INFR =
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(71) &3 1. e % s . FEA,EBRPFFILNGFEE &
T3 2. ORI DT HLIETRET L Epe kRt
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