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ABSTRACT

This research is done to study the relationship between celebrity brand
development strategy and reciprocal effect, including cannibalization effect and
spillover effect. According to literatures about product brand, the level of reciprocal
effect is influenced by the level of fit and band loyalty. Therefore, this research aims
to take pop music celebrities for example, examine the difference of fit and reciprocal
effect between multi-brand strategy and line extension strategy, and discuss the
interaction of celebrity brand development strategy and the level of fanaticism on
reciprocal effect. By collecting 929 online questionnaires, the results reveal that for
celebrity band line extension strategy produced significantly greater influence on the
level of fit toward pop music celebrity brand than multi-brand strategy. Furthermore,
the cannibalization effect caused by multi-brand strategy is more significant than the
result from line extension strategy, and there is no significant interaction of brand
strategy and fanaticism on cannibalization effect. As for spillover effect, the results
indicate that the level of fit positively influent spillover effect, and perfectly mediated
the influence of brand strategy on spillover effect. Besides, celebrity brand strategy
and fanaticism produced significant interaction effect on spillover effect, which is

consistent with the result found in the past product band studies.

Keywords: brand extension, idol brand, brand involvement, fan
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FoE o HIETER ERGEART UL SR L ASTES AR
A% %ow 2% 4 o Aaker and Keller(1990):w % » & # e it ¥ 5%+
ﬁﬁ%é%#&%%@ﬁékﬁﬁnﬁﬁ%ﬁ&HﬁW&@f@ﬂéﬁ@ﬁﬂ’
HATA e S o 2 T g3 “r#& = -Parketal. (1991)v* $& 7 S 2t #
FoRTAIEAR Ko o W PR R R i d T E R Y R
WL NATES FI  BERY R F L ATESE RER D M E R G

A5 ek s ATA S

RSP

) Jlitgi /ﬁﬁ—%m% ﬁ'&/‘?" @«k?mjz—l—o

Kumar and Krishnan (2004)¢ § Aaker and Keller(1990)4« Park et al. (1991):

B ST %RESET S aOE LRSI S Sl Bl R i s R
M oS e ek endk o g < N ATA| - vk o Pullig, Simmons and Netemeyer

(200B)F| 2 56 § 23k 7 I & A Bl AT A S o AR DR G AT TSR

ARSI L s FTe i p F R RSN e &R g B e
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TR AR AR R BRSPS P e &
7 %] (Alba & Hutchinson, 1987; Peterson, Smith & Zerrillo, 1999; Pullig et al., 2006) -
Pullig et al.(2006) #-2 & F B € 4 18 3 ¥ ay AL 5 o e Ja B > ch LD
BT R F R g R E M ETIATA S R R R
Mo RSB JIE R F'?}” WAE T RGN AR F 2 EAEA
BRI RIPRLET R PR o R ORISR E RS R o Fl 0 A

Fe bR 0y BRI R G R -

HHE £ R

WAL ASRE S RRASS LR Y TR E AT

l\'
vP\-

BASBIEAAPT > & & g A s g i § F(Kerin, Harvey & Rothe,
1978) - Smith and Park (1992) %= 7 # Ap A S8 %5 A F hA S B @

MUY 3R AR ARTEA LY FRa A hE BRI Bty

PR E S E (cue) FTetif ft 7 FIATA & )Tk,_,sbwf@;u]_,_‘%@,ul 3
WA HEA S Lk A RReRTASSRE g0 ) § F Tl g

o
% # % (Loken & John, 1993) -

Befl o B R Adpigd s X R LA AR FHFEF L 0 L8
WATEILIS 0 i B E e ? A4 % 1 (Bhat & Reddy, 1997 ; Boush &
Loken, 1991) - Boush and Loken (1991)#F 3 4f @ 54 27 5 54925 % — R efe & o
27FER fgrs,)g i"fﬁf"g ot gl SR J'a‘ip"" A5 % Ap 2 ﬁ%”ﬁ
7 jﬁ £ ¥ 2o ] A A (category-based ) AT L 5 R WAL W B RO R

SRR G ER RS Rl R LR R A

" #EA ) K oo 3]0 & & (Bhat & Reddy, 1997 ; Loken & John, 1993) -
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PRI (75 9 b 3 % 4p b (Bennett, 2001) > Flp ¥ b 4 F F 0 A & B4R
it g B e BEER S R Wk o g FRaaE i ek AR e AR (AR N

¢hy # & 5 0 iz Bhat, Kelley and O'Donnell (1998) c9#7 4 1 » 2£ 0 509 ch & 4L

@ﬁi%%ﬁ’ﬁ%%%ﬁﬂ%é&%ﬁwwﬁ(éﬂﬁé&%&wwﬁ)“%

Bl 6% A Ay s BAd RRER O F WF BHA SR Y PR
S MAR R E o {8 » #% LaForet and Saunders (1994; 1999) cipLgL ¢ 4P i

WHL T REERAF NG SR Y R SRR R AL L
S L F R ML B DS A R R R A S P

B S G LB § S HE oA St 1 R g £ R A

EL%\' 2'3 °
%23 P EMREZ AN T2 LR ILR
EAERMREFIALRER
| B g ] 2L 8 Rt K A FaaE W Rk
el By - gL B
A &R S S
F- % Y cd i L8
A5 % i B
By 20N B

‘}' j\,),%l ﬂ\fﬂ ﬁ‘w_i' °
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o ASBIAr SR % b ePip LR 20 5 S g G e R
o e d et B T - AT RTI4TN Y AR A AEATE

o ST oG o F)P e B A A P Rk e b g vk de AT A RpE
VR H AR W e R R SR Bt 5 R R S B Tl
Ho7F

Sr & MFRLLARWRRE xSk TR

- N IRFEFRPAER R F Ak TR

SFASERELE FHBSH IS G HLSY S HEF R 5

B E‘J%J‘fi"%i M3 A WG & R4F% 1 eha & (Srinivasan et al, 2005) & #p
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\_
A
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>‘1 3

Fooox €0 P 8 ST R ik < 33740 (Kerin et al., 1978)

R OREERBITLEN AWML A AL FEER
bldog BESfrdrb g G~ B A2 3 @adf 2 B8flE - F 2
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=
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gy
hg

RRFFFEFHLSMOBR Y LA S TR A o R Ak R e
“reciprocal effect’* & 3 3 & ~ I PF - E¥ AR R AT 0 ML S0

%

B ? o W MRt A B G S 2 o B (Aaker & Keller, 1990; Aaker,



1996) - is § & ﬁ b B vy P oo s Aaker and Keller (1990) sz 72 >
VLR AT - P RS A F el e~ f e B85 (Park, et al., 1991;

Swaminathan, Fox & Reddy et al., 2001) -
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kA f w ik o
(=) FH#HEa»csk

Heskett (1976)#-F #f#t 8 T & 5 % A &4l &> R p 30 2 7RG 4 S gl
A T BRI S sk ¥ £ R e A R B IL S A 4R 02 - Mason
and Milne (1994)j¢_# i & +7 e gk £ 35 Heskett (1976)e05 72 » & Pin s 4 %k

B¢ iRy

PR R ARTROET A0 H ) REASH L0 A

o ok

BT £ EFELAA (niche) L B 1A B & 5
HENFERE REARY AL BN ERA S %\%‘r;}g,u,rg SRS

(Mason & Milne, 1994) -

Kerinet al. (1978)#-F 43 8 fA L 38— H cnA 4 > ¥ P 0B 57 1 5
FREFIR G MFERI 0L SR 2P RATAERER T ALD T E9 | B
e e REPERRF ASRLEE D o Fagma > 27 o ki
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8 e E_ & 27 Heskett(1976)#g iz » Kerinetal. = fFip 11 8 » 255286 &

FAREEMTL R S AL RATAS  ATEA SR  ATA S R
4% ¢4 iy o Kim and Chhajed (2000 ) P2 % F #E 38
FASL TR RR AR AR ST 2 A RS S ET R
I N ﬁ*gfa’ 2 BHERG o F AR FHTREE A | &
% 25 (Tauber, 1981) -

FERALATE AT R EF B LA e RS otk LR G
et RARER B R FRPIE HEE

AFpEg Tk 2 22 B REE > 5B Kerinetal (1978)3%

%E’J”Jrﬁ?JF\;&‘F’_ﬁa"{% u/n f’f ;‘?—

FAR R vE RE ¥ A &M (4 Super

Junior) e 4~ L B4 (4o Super Junior-M) 383 3 45  & & 0 2 SR R

H

DA sl B TR E R S SRS ok o

(2) ok

ek R R e R A R R R AR AR 2 R AR

#% & (Balachander & Ghose, 2003) - Luo et al. (2010):#-¢+ ;7 % ik af ¥ & F-ea0 fT

v
b a1k

T P 5ok o | e ok o B Sock LA BB S 0k B 1T B
BLEREFFFe? NERRE HESYOI AT RSN (B PTES
Fied B o545 8 (LaForet & Saunders, 1999) 5 ¢t ¢k » 4R it it 549 2

AR IRE R REE S FETILRFH O A AL

foooenthigandk x LG A 2% 0 Simonson(1993) -4 A G 3k friic
F eIk g B Kk Y ”«k‘fp/ﬂ F[“ff F M f @ R € KBTI g

F o & g ey s i (Wernerfelt, 1988) 5 #iks 71 £ WA SR AR 1R

MR - RO RO R R A S e %
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FELBEf% 3 41 > % > Loken and Jonh (1993)31 * 7 & g #-5¢ (bookkeeping model ) -
LRGP HEXATOT AR L LRREBRCR AR AL
Th T FNRATON LA R ORI GG FRIF LMD L
SRR G AR @AWY TE L MR B
e amRd B MBRSB TR ERY R FRBEERE AN ER

331 R B b end @ 5 (Morrin, 1999) o
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AR ARIRR TR #A R E g o W RS MR AT R
MELRHILHE ZME R Peod WEL FEF LA SNE Bk gy o

Fok Gk PR A S o o AR B R

20



(- ) LR HFHERE?

>
S
A
N
(w,
)
R

BT FER eI OA SR SR %R f RARE o R ATILS
ek AR AR o B4oKerinetal. (1978) &g 4t ? e @k 3 P o BIRE X
FHWRSATEAS DA SR AR R T R R F R F R AR T P
IR o R dzi?wﬂ W AT 518 #ss ehfe #8 5 8 22 % o Reddy, Holak and
Bhat(1994)f-Srinivasan et al. (2005) f| #x 3+ € A 4772 » L B A 57 a4 E
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g} X o % 1A SRR i ¢ E 3RS sk ¢ > Frank, Massy and Wind (1972)
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B Send TR

FlF 4 (2011) R g in e+ s KT 4P SRS B E ¥ - B L ARF T F BT
EEN AR S I IR S LA FCEY RN R s
FRER BRI e H S Ju kSl G SRAEGE AR
A R AT LR R B R T B LA B R B A R ks

ZRGL LN A EF AEE S 2R SR RFFIE S TR

W

H4HF ok il g o
-0 177 f’r% #7}";%{%

Fu TR A AL SRS (fans) o k- AR RS~ TR 0iF 5 0 RER
WS RE ¥ F G TER ) R o Fiske (1992)F 4 T &8 38 5 B & R

B AP e E M B R G R AR e R o Y
AR S JUS e R AR B AR ch & A 5 224 % 5 @ AR B o 4 jv*u{% pEA
THE B FENFAPE L0 TR TG P fein 7 2 B (Hills, 2002) -
Lewis (1992)+ %5 #> 3k {7 5 A 7 &R ~ g entie o @ Pt - A
NPT A EERBN BT FRFEROREA oV EF A TR AT AP
HomAPHLEEHIRR AR CRASE S WO E ko RE P

A ~EDp NAREREA -

Raviv, Bar-Tal, Raviv and Ben-Horin (1996)# 7 § > # ¥t {7 8x + 3 LR
GepE s BT BN TRLERY AR PR ECWES EMZ T
BEA > € & %2 (worship) fe#=7 (modeling) & = & £ REF £ € Eiod
PO A E AR ey EME SR AL oA M TR
B R AL R Z e AR G o e Y R i S

fo% 2 b #& - Ravivetal. (1996)4 2.7 77§ scdEid o (75 ST > 1 1 W &
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HeTERE L S A Flt AL H " Ravivetal (1996)%7n 175 # i Sk e

e

¥

SRR RR NI TRER

Bul

B B I T R B ARR A B £ S S R

PR A R 1 T L R o R g enag 35 6 B PR A 3
LA B R R R R R ek 95 & (Thomson, 2006) © 3 % 5 4 28 5 4 Skih

W kvt g% > #5TkK 5 f 8 > 4-ik Abercrombie and Longhurst (1998) ¢4 4 »
Bl SRR K AR R SRR A G R (enthusiasts ) ~ # 5% (fans) ~ frjz 4t
% (cultists) » = 8 % & e 5k i’fi € T RL T o H ?‘Hﬁ" EEl DA
o RHA PR A AER L AR f g R R R L ke
PARREAICTHATR EALE S B R A LY AR F R AR
Ao 8- H A RWIEE R S A Ay F UL R PR b S
@R E W g e 2 B LA g R e
SLENHRERT @ 2 E e IR A FHB Y A FE R bl
2L 2 enig itk (Abercrombie & Longhurst, 1998) o Hills (2002) 12 # ~ e 14
T Bl SE A L - A 5 frﬁ,ﬁiﬂ” v - P E R RHARR B s Sk e
VgL S - B S IR AR G E S ATHE A e B s S

BRy B OELTEE oot s FEPE BB EE L TEEL LA

McCutcheon, Lange and Houran (2002) 2 ¢ + # 2§ % (celebrity worship
scale, CWS) A a7 &~ TARTH R ~ T B4 Bl 3 > Ik Sy
i e R R R R e 3 SRIERF AR 1 R G W - PR DT S o
McCutcheon et al. #-}> 35 j& & ;3 3% ~ (absorption) |} & (addiction) & % = F¢ »

£

defed E P B
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MR R S R g (TR RFER RE B AT
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ml4

BAWEBGFT N FER KRB AN SE- H B TR N P ¥ AR
ER o AR g Rk F s B b - ARG AR N R = N
AAEHB GRS 3 R A TR SRR AT R L o Hi g B R

#§ > 7u0e (over-identification) > € 4418 i # &2 4 prgl o £ % o

A A2 g £ 15 %ok McCutcheon & Maltby(2002) i 375 § & 5 & 4 fi &

Ik

# (celebrity attitude scale, CAS ) » #-f3 S £ 74 2 Z 8 o % - FEfb Sk 5 &
23] (entertainment/social ) » T#F s St ASEF R LA F L BAE 0 A
ATRARG R P AR B 0 LA @A (T AAL R (7 L ahiEl
o rrgpfeis A 5 Frx £ (Stewart, Nicholson,& Smith, 2003 ) 5 % = FF £ % %

Z) % % 4] (intense personal ) » i&#f45 4 & € HF 2L 4 0 € TTA YUK B o i

WEAAP O AE TR EHHR RGP RE AR e T AR
DI R Wy o @ G BEEGE § 40 AP % B 18 — PR B AU TR A 21 (borderline
pathological ) » 47 & Sge i 8 fhehi= 7 > Y fris e mF 4 %7 5 { 52 &

e S A s RA A G IRETHOC @ 3% B 7 5 (Huntetal., 1999) -
VLR R O S R E B A G T B g A B A B AR e g £
WA EE s ML KRR A ok A PR SR AT A B A A S g TR
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e E RS S TR Al R SR R R TFA L B R R

~

- g T AR IR

|
7 IF\Z"F'

EF s FEGE DO FER

mly

"
@Tqis
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L EERAEY 3 LG Hutung @ B ¥4 EamR o

ST EBEOE L S AHEBETA LN AR BlAcdTE 2 3% (Rubin,
Perse, & Powell, 1985) ¢z :& & % (Wann, 1995) - McCutcheon et al.(2002)# ¢ %
AFTEL(CWS) 2 B Bi7eh i A iR 8 & (CAS) i * % & AR s Sk o
TR AFFHRT R 54 7 (Ashe, Maltby, & McCutcheon, 2005; McCutcheon,
Ashe, Houran, & Maltby, 2003; Sheridan, North, Maltby, & Gillett, 2007) - F]} &%=
TR 3TiE s S CAS BB R TR B S ehiE R R AR R o
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