A
halh <4
I
10 .
; g
)i‘,mﬁgﬂ'
¥ s
bl 4 3
ﬂ T
kF

L
F i
%
%

=Y

1

01 &

7
)]

"F“;
(u



3R

b T - BE G0 F RS L BL - BT e
FAu-BEAPRPH A B B LS B2 BOpER EX
ZE RS RN R P L A G SR | R
§ 0 R B g L Ao FAF 2R AL LA
wE R USART AR S AR AR R AR Y R TR BB o R
SRR FEE /N fd* BT EEF o

ThH AN R AR RS A e £ 8 T B TR e

AP IPAR R LB R ARG o HHRH A AT T NS
SRR R R A AERTREFGHE s E o afew F vy A
BB iEfod &3 R BRI H PR ST 2 F
BAT TR E B A fle fos i ahpe £ o

WA R B AEAPFA R LT A AR T Y

f”i!/»\’ﬁ % % ‘-'75% ’B»j‘x,: e ; » AVE R o



3 &

BEMEE G E R RABFERES L L A EEY Kok eh

A e FIM R R A F R ARSI FRESR
EEEAEE LAENY R IR EE L BT AL

PO IRV

"
A

R NI 0 PR e ML R f -

A
—

WHRFCR AT B bR Y P B
Taofe g RE A A F R PR

# 5 H dPRAE o

Ao TSR NP5 BR O TR

P ARE TR [

,
|ud

R [EHPIEY 2] 5N EARGE
#e2 (ARer]HBRE PRy 7 THELTHABR 5

FIFHED STP & {722 A7 F o

et T TR AR TR RS AT FRIE S STP



Abstract

Providing customer-oriented services and elevating customer value
have became the starting point of business strategy. Therefore,
understanding customer characteristics, requirements, and behavior has

become the primary task.

As the overall demand for electricity rises constantly in Taiwan
along with economic development, electric power industries have to face
the surging fuel prices. To put low carbon economy into practice, the
government has launched various policies. Taiwan Power Company,
which plays an important role in the electric power structure in Taiwan,
started thinking about how to provide stable power and customer-oriented

services under the circumstances both demand and cost increase.

Based on the case of Taiwan Power Company, this research
investigated customer segmentation - to understand customer
characteristic, customer targeting - to find out the prior customer, and
product positioning - to recommend target customer appropriate tariff and
preferential tariff treatment through data warehouse and data mining
technology. The purpose of the research was to achieve STP analysis in

marketing process.

Key words: data warehouse, data mining, insight driven marketing, STP
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FAL L A - pE g 27 2 4 (Data Mining: Concepts and Techniques, 2/e ),
Jiawei Han, Micheline Kamber, CS, 2008.
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