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The Hierarchy of Effects Model

Rierarchy Perceptions &
of Effects Evaluations
—M . Differentiation
« Assccliation
Cognitive . Believabllity
Componant - Credibilicy
. It_lfnrmativeness
. Comprehension
Awareness
— . Recall
. Retention
—) Adverticement |
Affective __l' Product
Component

L 4

Conative
Component

\__#

—

oy Sponsoring Co.|

Practice

Comp. Advtg.

Buying Intentions |

Bz B2 & sz (Hierarchy of Effects )5

3[_ Brand Preference |

L— Purchase Behaviour |

7 f k& Lavidge, R. J. and G. Steiner (1961). A Model for Predictive Measurement of

Advertising. Effectiveness. Journal of Marketing Research, 25(4), 59-62.
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& BT 5

ANNRIFER ST -1 e

v 7 5 FEE gt (Adoption) "zo w3 4e - 38 5+ "(Trial) o

Fe & AIDA | Hierarchy-of-Effects Model | Innovation Adoption Model
(stage) Model (5 B Biosl) (BIRTH* $5%)
Cognitive attention awareness (+8k)
(1 %) l ,
stage | } awareness (+8k)
LATRE R 1 knowledge (Ef)i'k' f#) .
\2
Interest liking (& ) interest (£ 4%)
Attention (2 45) l l
stage ¢_ preference (i 4+) evaluation (3= %)
(FEME) | e l |
conviction (% FR) J
Behavior J { trial (z2 %)
stage Action purchase (FL§ ) J
(Fams) | () adoption (4 * )
Bl : Models of Consumer Adoption
TR IR B G EE MU E & R 28 (2010) 0 # % % (2010)

% AR 2 S R A RTIR R 2k
Fofd MET L RER L BEE L PP % (20100 § B R
PIAMmER LAY RFE ARG AR AT EBBME - REY R F
HPER LAY B K8 T2 RE R g RGIIAY 3 H B A
o 3R 2RI ) e ST R R AT A
TREFRIGELHMEE » ALFESRA LR N2 B ERTLRDE
EAMARERIRFRALEFL e R 2BE Ik o ANERITLRE AL
*AERR AR 2 RE S HiF4e(2002)F 4T A BRET R B IR G

% 13F /% 52F

20125


http://ndltd.ncl.edu.tw/cgi-bin/gs32/gsweb.cgi/ccd=Z1p0BK/search?q=auc=%22%E8%B3%B4%E5%A7%BF%E7%A9%8E%22.&searchmode=basic
http://ndltd.ncl.edu.tw/cgi-bin/gs32/gsweb.cgi/ccd=eEBnAN/search?q=auc=%22%E6%9E%97%E5%80%A9%E5%A6%82%22.&searchmode=basic

1 Rt RHRLERT HEFORE -
2. M LR CASHOBAEHAI RS HTWER G HEF L
3. mM A LRHME AT BFORE -
4. FFEOpAEAERER DL

R
5. R HFIREERER TRTRR, TREE PRI LMER

FHAR 237 B RPN R AT AL 0 2 HRQ003)G T A
Ak moeck TEGLL A2 24 T 5y T HRB (78 2 AIDA #-73)
PORF TR Bt e A R A BRI MY TSR TR A
ARFERPE IrEZT ERME TN ST AT TEFR B Y SRR

€ HHEHE A 0

Fo8 PRABLEUEEZPETFR
FHRERAS IR SRR E BT FE EQ200)F ] BEEFR T A
R4DHASREH T EPrRET 8 HRES 3 WA SRR IR 2

BEZR € 5 P cPBEE K o SR ot B H I o F]t o R S Soabdh 3 BRE ST 7 BN
BB Gk ge 2B R SRR ok B TR 0 F R (2001) 8 TR

BrRA2 ¢ A2 RBIRRAELZERE 7 A SR B3 ¢ HRRA L LR

HIERER  AZHEFRE - PR TP b3l 2 TARH R 22307

SEHTERER T EFLE VTR Al 2 TReRELER
Z_% 3 iv* R4 ek BERE,-

PRR L EE R ¥ 14 F /% 52 F 20125


http://ndltd.ncl.edu.tw/cgi-bin/gs32/gsweb.cgi/ccd=Z9B.KO/search?q=auc=%22%E7%8E%8B%E7%80%85%E6%83%A0%22.&searchmode=basic
http://ndltd.ncl.edu.tw/cgi-bin/gs32/gsweb.cgi/ccd=Z1p0BK/search?q=auc=%22%E8%A8%B1%E5%8D%9A%E6%B4%8B%22.&searchmode=basic
http://ndltd.ncl.edu.tw/cgi-bin/gs32/gsweb.cgi/ccd=b41KAe/search?q=auc=%22%E5%91%82%E5%AE%9B%E8%AB%AD%22.&searchmode=basic
http://ndltd.ncl.edu.tw/cgi-bin/gs32/gsweb.cgi/ccd=eEBnAN/search?q=auc=%22%E9%BB%83%E9%A6%A8%E7%91%A4%22.&searchmode=basic

BA ek Bl @y o 22245 (2008) 45 1 PR e i
BFREBRRLDER N KG REfrE gk HY R ER
TRETHREERLE S A RPR AR EHR L EE XA R T
SRR A e Rk BE G L chB (kg

BEIR P (2004) ) - e R 2 pc kS E RGN A 5 0T = fidp iR
1o RkPfpfE: LR el 2 as b ddangd e S nmT =R T
BRA2ZFEIRA SRR L PR BB AT EZET T fEES

WAL SOF BEER -

2. Ib gtk Tl B4R BMF R A E > 353 FANEH s S B
B P RRRALAEY BX LRI PEEL R AT B AR
KGR LA FESRE PR R L RRAELARET R &
F 7 ARk e

3. FiE AR & Rt BB T G A R
RELF R LEAF RanEE 2 X T GRS TMA KR E B R
LREORER P AR o RAR AR ORAEFED A AHOBRRE

b B AT iR TR F S TR o

P A o R R R 0 SR Ar(2004)40 0 T AR £ B

CRL R E R BERTER LG E R F R

M
=
L
=

I-

FERSNME ~AFH R - PREYBREZ BiEa He
B Lock BB A4 Bl 2(2004):m i TRAF Y i KT RAER L
FARS R R PR AR S BHEG OIIT T G L BHE A ook
AAHEFRE - A FASH > AW AR A G BEFAR ~ pRET 2R %

S B HEG HERR 2R DEE L G A Rl R -

KR N N U iy % 15F /%52 F 20125


http://ndltd.ncl.edu.tw/cgi-bin/gs32/gsweb.cgi/ccd=eEBnAN/search?q=auc=%22%E8%94%A1%E4%BD%A9%E7%8F%8A%22.&searchmode=basic
http://ndltd.ncl.edu.tw/cgi-bin/gs32/gsweb.cgi/ccd=wA8BBh/search?q=auc=%22%E7%BF%81%E5%A9%89%E5%A6%82%22.&searchmode=basic
http://ndltd.ncl.edu.tw/cgi-bin/gs32/gsweb.cgi/ccd=0mWViH/search?q=auc=%22%E5%8A%89%E6%9F%84%E8%89%AF%22.&searchmode=basic

¥ = & ¥ B £ (Incidental Advertising)

Maclnnis ~ Moorman % Jaworski (1991)% 3 T % FEHALLA BiL R

£

Zh1 i @ U] e IBR L g EEFRFRRAT 2 L ER AL A fH D
sk P D 2 B GARP BT > W bl kg
PR L i p B PR it o R LB E FirE ) H 5 4
2REQGTE T 0 2010) 5 F B REAR 2 nd a0 BAS T RER L BT
Feh? e gEFITL 2o MRk DAk
‘it A& 4 (incidental advertising) ¥ - B4 RF 5257 ) § K =GR

(7 % Janiszewski (1988)F7 3 w3 1T i@ B 4 18 AR(ZLA )2, T B 5 R
FOPEHBIFRIAIRT T F LRI AFE IR HIR L PRE
PLEH il F HHR L & Sl R (TR F 43 AGRARFATE E a2
B 4 ) g APEOT RS > o S S P F e AR G B R s

FAZTARBFTEFSR LA L R FRRRA LSRRG Y —gi&gafg\
75!\ “Kﬁ_%u;\: Fﬁ&"%‘ﬁg” o

F14* Shapiro, Maclnnis, 2 Heckler, (1997) #*¢t4 & % (incidental ad) sz s

AT R EE AR (L)L R L & TR e 4 (TR TR TR
g0 PP REER CNIMT R L EET O SR L AL AT

43

,g_fs.]at » T ua % —\/;spr; Kr]-l__)% m@g:ga,:gt ,js_lpi“ T 2(%;‘{; ar IEJ/“"‘%'%E

=
éohn

:
Bovs AR A /HEE)X2AMEFRESET)X2AESER)TEL N R
12 A FAh i e PEER GEREFIELT - HIEEREGR
#rd o FARL Y P AR R R PR AR REL A
RERA R L eomek > B9 e 3¢ ¢ IMHF R 2 (PR 2 BEBR G
) HREME S ABEAN S EXPET e HoOBREL T RE DG
B AALG ol gn- | mEEIREPAGHFFRC/ ok I pran
- EFREREFPAESE I ERRTRETRE PARS Y AR L% I

R A g%@%ﬁ A S S U ;‘?‘;%—EL<E§]7:>°

PR 2 A kAT T $ 16 F /2 52 F 20125


http://ndltd.ncl.edu.tw/cgi-bin/gs32/gsweb.cgi/ccd=Dk77i7/search?q=auc=%22%E8%B3%B4%E5%A7%BF%E7%A9%8E%22.&searchmode=basic

SUMMARY OF DESIGN ANMD PROCEDURES

Crientation, Cover Story, Computer
Magarine Practice Reading, Q and A

Experimental Group (N=74)

Read Computer Magazine
while perorming cursor task
i (Carrot and Can Opsner Ads

| ouiside of focal view)

Contral Group (N=78)

Read Computer Magasine
while performing cursor task
(Mo Ads Fresant)

L

5-Minute Distractor Task |

[

I Unfamiliar Buying Situation |

Memory-Based Consideration
Set Measures
[Stimulus-Based Gonsideration
Set Measures

[ Recagnition of Target Ads |

Control Wariables |

Bl = : Shapiro, Maclnnis, and Heckler #=

} Familiar Buying Situation

i Memory-Based Cnnsia;;éﬁon
L Set Measuras |

Stimulus-Based Consideration |
_SetMeasures |

i
[ Recognition of Target Ads |

B
[ Contral Variables

3o ARK 3

F#L X Jk: Shapiro, Maclnnis, and Heckler, (1997)

= %W IR
FA el L op Ko
ToaRev 55 L3 RME %
12.2% [ x*(1)=5.37, <0.02 ] -
FFRTBEETHFREF &
[ x*(1)=12.23, <0.001] »

MEMORY-BASED CONSIDERATION SET MEASURE ANOVA
TABLE FOR THE REPEATED-MEASURES LOGIT

TR T LR A

L ke g Y

o wrd R R SR

Bofs A om AT

=
3
=B
i
[

FREF &S T B 5 21.2% 0 P AR TR b
FRFA<E -S> ek AT ORT o FREY
b 5 37.8% > P& B THR 25 20.5%

HREL<E A> o

STIMULUS-BASED CONSIDERATION SET MEASURE ANOVA
TABLE FOR THE REPEATED-MEASURES LOGIT

Source df x° [} Source af ¥ p
Intercept 1 106.01 .00 Intercept 1 59.27 .00
Group 1 4.40 .04 Group 1 11.97 .00
Buying-situation familiarity 1 .09 ar Buying-situation familiarity 1 2.68 10
Ad 1 .00 95 Ad 1 71 A0
Group > buying-situation familiarity 1 2.62 R Group * buying-situation familiarity 1 1.01 A7
Group » ad 1 2.26 A3 Group x ad 1 .29 .58
Buying-situation familiarity = ad 1 5.37 02 Buying-situation familiarity = ad 1 12.23 00
Residual 1 .06 .82 Residual 1 A0 76
Bl- AH7 2% B~ 7%

F L % &: Shapiro, Maclnnis, and Heckler, (1997)
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