NSC94-2416-H-004-056-
94 08 01 95

07

95

2/3)

31




FRERTEELREFTIE DY a2

JF30 5 S r Eftae * 78 ~ 1R 3 HC

FsrREdzFmY (23)

2 A 8
33 % NSC 94-2416-H-004-056-
HEHPRFO9L 2082 01lpr95£77 31p

PREFEF A2 FFn g2y i
Sk B N -

R IR Bk
el AR A | S F T

-\1\«

R HA AR

P ERE94 £50 310



FRIERNTPEELR ¢ LT 507 22

'- "—‘\‘ ) ﬁ(_ %, W " -
AP E S ATR ARG B R 2R

ER TER_ P =

FEEZ AAYAFTRARE S Efvn S R TER

M BeREglz Y

3 %% ¢ NSC 93-2416-H-155-010-
HEFPF 194# 11" 1p329o5&ETH3LP

PEERAFL DRG0 il

HEEE s BT AEEE )
AL FRE R



1
v 7 ﬁﬁﬁiimmm I
N Ty wﬁlbmiﬁM T TEE

1 Z2kaeilBRED BOITEFTT 2 F i ”‘f:%n’? !
feheiticd v a2 PeniTEH AL ¢ 44

11 72 RARRGe i §F 7R Fhe?

12 2R AET 3 787 H’”mlf$%ﬂ—\?vdu.5ﬁa TR
EREFZ?EFOMGIP?HET R RFW AT

7R £

-~
f{}:
QL
\tﬂ

13 2 Fehe PR/EEZ A FHTER N T2ZFAMGIFP2E2F RTR

e ?

L{Eiﬁ;’*wﬁ”%ﬂl%“‘k’%ﬁa%’}%#w

IR S (N WG SP A T CE S
TR M EHHF M adE Rt 4
i I

W ERM MY AR R
ﬂ]?x; ,‘ “bl—_l F\—")ﬁi%—)\]{l"—?ml—ﬁlg
?—?ﬂj}ﬁ‘%’mafgﬁ,r)im@;ﬁﬁﬂz

o+ BAENEDT T BRI

ﬂ\iﬂm?fg *]fi&_v— ;1} Fa 3 ﬁ}_#g‘:,}. L a4~ ﬁ--‘%ﬁ;\ B &%ﬁ?]iﬁ;%$
A MEREIRAL A RRFAT SRS méfgl;'i?%z}ﬂ;{?

M et F

PERCR LR A R i

Abstract :

Electronic business (eBusiness) is different from a traditional business in many
aspects. One of the major differences is the linkage from the business to its
customers and suppliers. The considerations are about not only the internal factors of
the business but also the external factors such as the adaptability of the business and
the degree of relationship. How to explore and design a measurement model for
e-competency, how to bridge the relationship between the e-competency and the
different types of operation model in different industries, and how to transform from
traditional business to eBusiness are all critical parts of eBusiness research.

The questions of this study are:
1 What kinds of impact will different levels of e-competency have on different
kinds of operation model?



1.1 What are the characteristics of different e-competency levels?

1.2 What are the different operational models in different industries? What are
the characteristics of these models? What are the key factors? What are the
relationships between the factors in different industries? And why are
they different?

1.3 What are the relationships between different e-competency levels and
different operation models? And why are they different?

This research will explore the above questions under different kinds of industry. Five
cases of LSIS implementation will be selected in each industry within a three-year
period.

Keywords: eBusiness; eCapability; eCompetency Assessment Model; eBusiness
Management;  Operation  Model;  Organization  Transformation;  System
Implementation
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