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English Abstract

Brand State is an emerging issue in recent years. In the year of 2001, the Dutch
scholar Peter van Ham talked about this concept in Foreign Affairs that “ Globalization
and the media revolution have made each state more aware of itself, its image, its
reputation, and its attitude -- in short, its brand. The traditional diplomacy of
yesteryear is disappearing. To do their jobs well in the future, politicians will have to
train themselves in brand asset management. Brand states will compete not only
among themselves but also with superbrands.” Nowadays, many countries have paid a
lot of attention to it.

This thesis attempts to illustrate the definition and content of Brand State more
comprehensively by researching non-traditional diplomacy, soft power, public
diplomacy, national marketing and other academic theories. Also, it examines the case
of the relevance between Finland and Nokia to elaborate Brand State more and tries to
bring new ideas to our government.

English Keyword : Brand State, Soft Power, Public Diplomacy, National Image,
Country of Origin Effect, Finland, Nokia, Interbrand- Top
100 Brands
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Russia Nokia 125
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€ (517.7) (537.9) (533.8) (562.0)
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Mercedes-Benz Marlboro Marlboro Mercedes-Benz
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2 Microsoft 76,249 70,887 54,951
3 Coca-Cola 67,625 58,208 49,612
4 IBM 66,622 55,335 33,572
5 McDonald’s 66,575 49,499 33,138
6 Apple 63,113 55,206 24,728
7 China Mobile 61,283 57,225 41,214
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L. i
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8 GE 59,793 71,379 61,880

9 Vodafone 53,727 36,962 21,107
10 Marlboro 49,460 37,324 39,166
11 Wal-Mart 41,083 34,547 36,880
12 ICBC 38,056 28,004 16,460
13 Nokia 35,163 43,975 31,670
14 Toyota 29,907 35,134 33,427
15 UPS 27,842 30,492 N/A

R[5+ Millward Brown Optimor (including data from BrandZ, Datamonitor and Bloomberg).
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3 IBm 66622 3 5 20%
4 Apple B83na 3 k] 14%
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14 Siemens 13.562 2 2 -8%
18 Canon 8y 2 2 -29%
16  Yahoo! 7827 2 2 31%
17 Samsung 6,322 2 4 -47%
18 Sony 6,245 3 4 2%
‘-19 Baidu 5,768 5 10 A,
20 Sony Ericsson 4,788 3 3 9%

¥R 43l : BrandZ Top 100,
http://www.brandz.com/upload/brandz-report-2009-complete-report(1).pdf.

94



f¢-Interbrand %‘g‘ 2001-2008 =+ ’Q:T‘f[&ﬁ (i 2 s T
ﬁlﬂﬂﬂ:j’ %EJFFF@I[E&I%FUJ%%B HJ&I;FE[FI A g&,tﬂyjﬁFﬁ—F—rﬁﬁjpg_ ] F
HHENE (- - 113 46 -

-

/L_.El

% 4-6 : Interbrand = SRF l“\lfll 6 U ST RS

EES 2001 | 2002 | 2003 | 2004 | 2005 | 2006 | 2007 | 2008
X 62 65 62 58 53 52 53 52
T s 7 6 6 9 9 9 10 10
H 3 5 7 7 7 7 8 8
FI % 6 6 7 7 7 8 8 7
H 3 3 3 5 6 6 5 5
ES 3 3 2 3 4 4 2 4
[l 3 3 3 4 4 3 3 3
o 5 4 5 4 4 5 5 3
g 0 0 0 0 0 0 0 2
L=t 1 1 1 1 3 3 3 2
Fhdl 3 2 2 1 1 1 1 2
B 1 1 1 1 1 1 1 1
7 I7=R 0 0 0 0 1 1 1 1
FrvE 1 1 1 0 0 0 0 0
)% 1 0 0 0 0 0 0 0
TER 1 0 0 0 0 0 0 0

PRI SRR SR B TWI (71071 S (70 2009) 81 -

7

S S Sl ) S

FEHRARE (CSR) W gy L GEANRY  R
ﬂ%ﬁ»ﬁﬁjﬁf Ao R BB AT OB RO - 05 R

RS PSR LY - RO IO R L T R R %@ﬂ o
HRUEITIE

SRR NP T EHR AR (CSR) RLFSI D -t EIT R
PRIES, Fg,ﬁlgtu EYT [iEIFIJ* (PR B » S \*ﬂim:{[zﬂﬂ,ﬁeﬁrj Y
,mamﬁ%wkwww@ BT B (1 LR ORI
L PO AL R SOy i o pfos m%ﬁnzﬁ Heth g
F% A iF! R [P SRR D 54% o FFREZ 2007 % > ({0 [ eu B A
CHETRDRE 2.5 (B - ISy = SREE- L Hi g D 5,000 4 ja’ﬁ?ﬁl?ﬁlﬁ}

95



— [RURC PEE R e ATE ﬁlﬂ@ﬁfﬂm S BV RoHS ([UMF PR A
& HE .ﬂﬂ@%ﬁ%; [ji7] PVC - % 2007 5 12 7 P R
H150%)) F{a 2 FFETHY="£% (Nokia 3110 Evolve) © ‘“&]F’Ejfﬂ ke gt (3 P = B By & iy
F'JF%F,J%I— e BEESUA 3= ST 2007 &5 PSR AL [EA TR
i R A o - A R B 65% 2] 80% 1]
[H'ﬂ’% FIRT > S iTeAs 85 R g‘*ﬁﬁﬂﬁmﬂfﬂﬂﬁf J

= A BB EEEOA SR R

I 1 BIEBIE TS S 8
E VEEF o }3‘%??&5 ,ﬁlﬂ A3l 1990 £ fep J%Z?"’%\E%Eéf% RIPR = Bt 555
PR B LR S B 8 PO B L
FJ Etﬁijpj T‘«L]J%g}%}lﬁﬁ’ﬁ% &y ‘Fﬁ% N rJPothsranta Porter Novelli 7+ 2001 & fiy
’F'JI”JU » %‘ﬁ[ ST ’E' Pyt 3,350 flul=l [0 [ ISR S AUt o A Nokia 5
K7 T %%Jg,% 100 fet 1% 7 il | SRRt o (- -

(A8 T B SR (R P 2010 F 5 F] 5 I AR R B

2009 2 7 S E] 88.796(9 Bl B FTALY | Nokia g4 - 3y~ i
= B S0 T H FLRLIYE SR IL F R (U 4-9)
DIt pHE DR 2009 F F 15 £ BRI ES Jq‘g\lj‘ £ 97— T1ZENokia ﬁJH 5{514\
o e = 7IJ"%‘* pi JHE S PO EL VESBE  F 0 ™ PSRt A L VESBE  REE =
B > FjE 9% £y Nokia 2760 R ﬁ“l’fﬁﬁﬂj[&\w— PSR~ [y fdrm ]
F ’JEJTF?’E b pE AR E'I P pLSS g 5t CRLER' 4-10) - i)
i 15 mﬁ AT 4096 1] B o T

07 L [I?ﬁﬁlﬁ” Y I A Fﬁ*’!‘ http://www.nokia.com.tw/about-nokia/company/twenty-events (3
T 2010 F 2 E[ 16 F1) -

% Business ere ‘First Reputation Survey of the Top 100 Finnish Companies; NOKIA NUMBER
ONE.”, 23 November 2001 ,http://www.highbeam.com/doc/1G1-80260848.html (accessed June 9,
2010) .

? Antti Riikonen, Mobile Handset Population in Finland 2005-2009,

http://www.netlab.tkk.fi/tutkimus/momi/publications/Riikonen_2010_Mobile Handset Population
_2005-2009.pdf (accessed June 9,2010) .

" Matti Siggy Vihékainu, “Nokia dominates Finland's handset population”,After Dawn News, 7 May
2010,http://www.afterdawn.com/news/article.cfm/2010/05/07/nokia_dominates_finland s handset
population (accessed June 9, 2010) .

96



[p14-9 : 3 [#2005-20005 = B SIETHHOT fit=o

8% i 0% i mieidm W Others

4.6% 34% 6% =f:6%~ W BenQ/Siemens

i B 12.9% _ BN = SonyEricsson

=79 [3.9%] [4.6%] 5.7%| ©Samsung
I I I -Numa

2005 2006 2009

R Yf © Antti Riikonen, Mobile Handset Population in Finland 2005-2009,
http://www.netlab.tkk.fi/tutkimus/momi/publications/Riikonen 2010 Mobile Handset Population 20
05-2009.pdf, 9.

[p 4-10 : 33/ 2009 ] 15 &= 4005 1 BI%

0 dre O a il [JE
i e

andsets 0 008 data
E - 1 Mokia 2760 4. 7% i GPRS/EDGE
= 2 Mokia 3120 Classic 4. 1% i WCDMA |- ﬁ
————— 3 Mokia 1100 39% I - a .
) 4 Mokia 2600 Classic 2.5% 4 GPRS/EDGE |- - - - - %
E - 5 |Mokia 3310 2.4% I - =
& |Nokia 3110 Classic 2.4% 1 GPRS/EDGE -a
————— 7 |Mokia 2610 2.4% 4 GPRS [
8  |Mokia 1600 23% I ————\!%1,
g | 9 |Nokia 5300 2.1% 1 GPRS/EDGE =
= 10 |Mokia E51 2.0% 1 WCDMA | -
o Nokia NG5 |
————— 11 N5 8GE 1.9% 1 WCDMA
12 [Nokia 2310 1.8% 3 - -
E | 43 [Nokia E30 1.6% b WCDMA
Communicatar
) 14 |Mokia 6060 1.6% I GPRS - &
MNokia NT3 / NT73
E """ 15 |Music Edition 1.5% ¥ WCDMA

=¥ $¥ © Antti Riikonen, Mobile Handset Population in Finland 2005-2009,
http://www.netlab.tkk.fi/tutkimus/momi/publications/Riikonen 2010 Mobile Handset Population 20
05-2009.pdf, 5.

97



DA SECELEER R B I - FRRERLI (S TR R
A 2 B 2SO - T A - 2
ﬂJﬁIJLIr[ IF P I I“Fdl;gj 1 159 » Fl%ltfﬁ%ﬁlgww U;“ ) M ELT S B
FPJ‘IEIJ 71

P BT R L T T

~1Y ﬁlﬂ*h fRLTS PR T Tl > 142000 27 BRI, -
,/#‘ T ﬂ“i\%gj E;[é; Jrgﬁjﬁ;j FKJLJI;TI}TIIE[EI o ﬂ‘%fjfl_ﬁEE @Wq‘ [ =2k $|§[j[g&[
F A SN A iR ] MERL T 5 B < 55 B POABRAREEE M SR Y
SR DB - A B S K22
P S TR PORERITE THERRS ] ) TR BAALE )
S PEPTPISIORT SR S R P e ot

Y Faﬁ@%g (Helsinki ) 2000 & M5 FHa o — JRLRLGIEL T
ST A0 i SRR B AL R B 2 IR e
FfT >~ ¥ RIS - Nokia » IBM STHSHE ("= [11997 & & = Jufegipost
SRR o H TR LU = HLk gg}%@fe@ (77 o i 3D F 5 A
B RSB JEf@— [RESEL ~ 2 B ST - E&%ﬂf‘fﬁﬁﬁﬁfmﬁﬁ‘? :l gﬁ%@
FFE SLOB[1) TS| | AR R I‘;s&‘%%p@@@@ﬁiﬁimj ‘ rig
£ {4 P e oy I G S R R B 2
[ h*%ﬁﬂl~~ ’I%“}“—;EP'”WIWLW VR B I["
SRR FOEEREE O T R P o B RS *iﬁkw
*l%?ﬂ}?ﬁE ID Password (ERLIE S Sy st o P F'JF‘EI*JWEF F‘EJ?SH\FHFUF%
éél . g\%ﬂf’?‘"& *fﬁ['%[lﬁlj‘ﬂ%q%ﬁ' ) EI = ;(E_Vﬁ( H%Ll‘f [(FE o Hl = r:ﬁfg}‘%g”ﬁ 3"%@;
L HEP o f%u%ﬁ#ﬂ TG P B R RN P
WFﬁ'T" ';E‘}JF“‘EF‘ .—:g@ﬂz%ggu IZU_}TEFI E@:@ﬁf. J?é‘ﬁiEVJ?Fﬁ-‘%‘.ﬁl’%i?ﬁ i

rﬁFtH_,J#u EW ﬁ_{ﬂ Py | ij B FLF— SWEE L F[Jﬁ(aﬁb ]y
ﬁ@aﬁiﬁ R ’r/ww PR AR

" ke L 2000 #F FHE (Helsinki Arena 2000) ; = RIfIf Ji}lﬁj/ SREVE I?B
R LSRR M T TR - TR
OB I A (2 S P G TR (- R F Hrf@m#ﬂi

7! Staffan Bruun and Mosse Wallén, Boken om Nokia, [ &f|5¢7% - iﬁiﬁlﬁl@%’fﬁﬁ{(f B fﬁjﬁl W
2001) » 279 o

2 %y s HEA) 8591 0-Digital Communities Frife HIF ) HTEEE 254 ] (2005 &
10 5] )

98



SR T e TR > FIOR RS S0 T IR 5 i A
PRI - IE'JFEQJW}—] FIFgER SEP9E 50 ok ST POIR%T AEE 25
ITREER 505~ SEET R~ AR T A RIE N A UEEF NPT A o
hateal] fﬁﬂ\lﬁ@ﬂﬁ’ﬁldiﬁfﬁ:d?’ INbarals: Esf/jff'[ F F[ﬂ'lyj . T—IPFIPI?EF_\ Ul Ji/Mfl H
E‘Tﬂgr TZ: If.!:‘é'(ﬂl P AV iﬂ?‘“*\ﬁ?ﬁﬁéﬁ ’ fﬂfl ) RS
quﬁm TR

FI IFRER EL‘I Rl PGl JEP?J%‘ Hl

lﬁ'4 -11 ¢ a‘f g 2

SPRI R S T SR e -

BB 4-12 : e FPIFAL VD RS B VR

wiw file: 22 /CI/DAT A/ 3D -mall.__tockaymp_pn_puut_gz.wil - Metscape M=l E3

File Edit “ew Go Communicator Help

Fuhzlimezt plarlfl EHEIELLEITIE

gl E-'.F:'-'ii'l ek =sficde |-_'1|J:inl lzinp wieny
|Document: Done | = e 2 4
FRRIHIR - 3T T B R e S -

cﬂ
=

P B RS ) 2 AR PRI AR S (fif
HIZHE - 2001) -

99



i

“YRIRE (EUD ~ o %’ﬂ~ﬁ@£ﬂ%$Wﬁlﬁ HLF] 520
ﬁ?ﬂ D (YT E T = SRS Eﬁjfi* el | E#%:%ﬁ@ (WEF ) ig=
#P—rPtn?ﬂiﬁJI IRy R BT € EJ[ES«'%&*’T{LJ%?WE F (1] Fﬁ"‘f“?r—u 1) 73 AL -
—gJ 1;“%# B HlL m*'srTg ?"—r . pF u;&;‘}%ﬁﬁ frrﬂngﬁ' r%j'r}ﬁ K HINE S
VPJEE;: ;‘I S ﬂ“i? E J%’«EU;E‘?H!, Joo K FFQ AESpENESNIN *"‘@t E’[E,[
ﬁrr{]‘ﬂ J}T‘Sf“F‘:Ez ﬁrﬂ%’f J[g*ﬁ F[E’[ ) ﬂj’[(g Eliﬁ[%lfﬁ%éﬁ ﬂ}%téjr;rr{]‘ E
F'I J/ | FITSTHIE > BV 1 F”fill'jj “Iﬁ”ﬁﬂr{]‘ﬁ' St BIEEEM
rTremsparency International | }Hﬂ*ﬂJ [ES«"J\ ﬁ%’ﬁf& A SRR BT o =

TS BRY R <<}{;fl’iﬁlr§|£~ﬁ EAE BRI i SUTE TTQ %E@E' ’TE«LJJ%:%@ ﬁ FIT
WEWF%@“@*DEM/’?ﬂ%KTWPQHP°EJ“@3$FM g
ST > 35 PSRRI B AV 9 o D (S e
PRI » W6 D2 R P HITEl SIS~ <M T e
AT R VR B B ke s
FIESEIY Fﬁlﬁ?*g‘* e DRI EL =SSR - Ay R R

74

»

%LL o

=47 Nokia $f 7 B RFUB % T 1RLE | #f FJI’I'EIUEJJ/%EE%@ » NOKIA fﬁ}'ﬁ
i GDP %M 5004 > O % [E;“I%;gqsrﬂ“g 10% % f | NOKIA A7 FIUseishe - Prpl%h
Bl R R o TS VB Ff[[ﬁal » D Nokia o = {i] il vjisbefi - [y R «

%@J%t%@W%$@ﬁﬂ“%w*’~w¢%w*$www%”ﬁ
Al IP=ETE1 Nokia UF [Igﬁjjj % *}%&Jlﬁﬁiﬁl LA IR ;nﬁiF ﬁf' N FDI I/

R o

7 IRAEA] FOS R EA AP S Taiwan News © 2008.6.5 >
http://tw.myblog. yahoo com/jw!zIcVgf2GHxn6vu2 VhCOPN2LGSWO0-/article?mid=2899&next=28
96&1=f&fid=20.

100



$7% 8

-\
37

-8 P75z EY
SIRE (G STR ST R

AR U o S P 1990 & FFRITIARE AT, 0 200 2004 5 SR S
AP ﬁ'l AT DAY | (Soft Power: The Means to Success in World
Politics)— % ) r—_f-;Fl Hl}{_]ﬁj\@ | R4 (i ﬁ%&lh‘_;@%ﬁ‘f o EI fipAh }Jﬁlﬂ\j’p,
}{—J?@ J555 RS U]~ SR A AR 20 f—l T s HJ@:JEF'J&HI N
fi Jﬁ  FITR T LR ﬁfpﬁ@ ERENES [ES“I[E&IIFAF}{“% ( Congressional Research
Service, CRS)[F[ [ES“['*IEATEAL N inEI;zF ANRE Y= /f‘f\ﬁfj[ F ﬁFﬁ(U.S. Senate
Committee on Foreign Relations ) TV J%F » FRSCH  BE ph fes r%’:ﬁﬁ% [
ER R SR B W*ﬁﬁ“lﬁ”n’f’ﬁf’fﬁ b R AL
Mg~ < A P TR o P TR B9 -

e S (B (et Q:FIELJF[A ZRL 1965 & > Eng’\[ggzlf?z!ué},—k% (Tuffs
University ) {243 52y 31 279 % 2% ( Fletcher School of Law and Diplomacy ) %
Eirk? FIE(Edmund Gullion)Ar - FE9f 4 P40 - 4ty FA?T_,@? [E \/]‘_«E\EI‘J[ES«'
ﬁ?ﬁﬁ% [ I I“J[E“"#\"ﬁ’ﬂmﬂifm It > 9t fﬁl%{ﬁf[ﬁﬁ'ﬁgﬁ'ﬂ WLJH?JZ?%f oL
) Y HICHS - RIS SR R 5
i E AT «[%Uiﬁpu T JP& o 3F”T’F‘x-§y LAUTERL- [ IJ[ES«IA;JI/% :
P ITE I B N A g R

FUH 8 e Pt Gomb Bkl Il HISSHRs o ot BIERse
| Jﬂﬁl%{’lﬁ‘ %%aﬁpj o FEEE F[Jﬁ#fﬁl[a&laj;i_ﬁfgﬁff]‘ﬁ?ﬁ A - 3% - Y& (Peter Van
Ham ) % (L H1355 >> A ﬁl"”ﬁ%ﬂﬁﬂi > [ = SR AR i e
[Eﬁ'éiﬂ*iﬂﬁp% TN VR Ji_“lf[!ﬁﬁpl[ﬁ&'él” (Brand State ) [Vl &. >
SRR I[*[Eﬁ'i%:f‘ﬁ?ﬂ @FJJJ’*F%J;I%I RLRS Al i Ao & #ﬁﬁ[oﬁ;{
TJITT[J i “7\ NE=HNEIa EHV@E*EJL*?F %;WHE BORLE e TRV IR

! Joseph S. Nye, Soft Power: The Means to Success in World Politics, $t5 ¥ ~ H 7 3, 38 » =A@ ]
(fid" it » 2006) -
Ao ?ﬁ%ﬁtﬁg > U SCPITst  p py fof Ag SFE e o mplELE F’ﬁ?IH 10 %
1 #5(2009) : 47-53 -
irﬁﬂﬂ ST NI A S R UG TR »%ﬂibsﬁfyﬁﬁl‘ﬁ Y& (Fd= st
5 52009) 0 4-5 -
* Peter van Ham, “The Rise of the brand state : The postmodern Politics of Image and Reputation,”
Foreign Affairs, Vol. 80, No.5, (Sept/Oct 2001) : 2-6.

101



@E I)f:g > E%_%FT [—l[gylj\ u [ﬁj«l[ﬁ]}ﬁ%" H F FI{%H‘» N ﬁ:%’kﬁﬁi‘iﬁ% ‘}E‘{Eﬁjﬁl E'J/
LR = i o Rl i lﬁ[ﬁﬁﬂ'i Uﬁﬁﬁ'l'&?@i%%%;wfﬁ fY o
LU TR B PR e TR Wl YR B
Pl -

=~ i3 7 Nokia Fﬁl{ﬁﬁuﬁfﬁ% [

PR AR R PRI R ] ST R P
5/ - rED AUTS b RLAE S | S F " 25% 0 5 E "‘J 25%4—54 T PR
B>2005 F & » GDP = ]}‘H T F T }H;\_F[ﬁﬁu25 'jftl’ ] AR ; i (World
Economic Forum; WEF)Q: A JJFF“FII > 1$-2002~06 g ] Erl JY- (F | i
2006 F ZEF 57 o E@]H H“ £1990 *F ]*%Z?ﬁﬁfﬁ rfr{]‘ IEEJF GDP 60%!]_F ~
iﬁ%i"i«%ﬁq% 50% - M g il E#%;m“uﬁ

TSRSk = (= Pekka Yla-Anttila fF[L T RVRUR - — L iR fﬂf}’ﬁ
R S R ﬁzs‘zﬁ ’F’LE‘IJ Al [fl o B> HU T&Eﬁﬁ‘fﬁ//’_ﬁ’ﬁ" Tﬁﬂﬁﬂlfﬁ*
l%ﬂ TR E f ﬂfgaﬂf_};ig@ &= [F‘[fﬁ* 7Y TR b o4 s rif*ff T
o R L [k S R lssz SR P A
37N [FI Jﬁ A E EU ﬁl b1t > B PEAE "%‘«(Transparency Intematlonal)F—rF“
ﬁﬁ%ﬁ/a?ﬁ@ S ER BT R SRR
b YT AIFTPE o ¥ 3R NOKIA T FET- ek BEE 2 S i 35%
'“_“T E’ﬁjﬁj[ » {E NOKIA ll;FrfiﬁéJ GDP ?F,;FE} 509 > = A[ES«‘EHY?"EJ 10% FF
NOKIA 4J i Fﬁﬁﬂ%ci%ﬁ Elf\__%%ﬁq['f TR - NOKIA ﬁ "E;ﬁﬁ@,\://ﬁ?\(af_— 1990

TR - T TR 'Mzﬁwm[%Era@ﬁa(ﬁ%@gra
EJILS'EfEEJ?%IES“')I‘ME DE— JHBE T F IR SR G TS [ S BEE | ]
(L o] ﬁgl@ﬁi’ﬂﬁﬂ » BET Lﬂ’[iﬁliﬁgvﬁ?i’%*g’rwyﬁ
,fji B P IR P gy i f:“??ﬁ':ﬂﬁ'l}i :

£

P ¥ B ST = IR SR B I_E[‘]?U[ Jj\iﬁlﬁt’ T Y
B L SRR R B
i@lﬁdﬁ ERE RN RS e S Z O ,P e R A X
AT R ’ﬁﬂﬁwﬁ%wmﬂﬁ iy %t;f Tl DE0 =St
F P TR POV S R T R A A RO R T -

ST 3 SRR ] ST 2009.5.30
http://tw.myblog.yahoo.com/jw!zIcVgf2GHxn6vu2 VhC6PN2LG5W0-/article?mid=2899 &next=289
6&I1=f&fid=20.

102



$o8 RE SRR LSRR R hiv 2 25

o I’Fﬁ[ﬁﬁ;{iﬁ oy BRI PR TR F[ﬁ%‘{ﬁfﬁ[ L pag
%’:"‘iF R S “ﬁi LA 2 41 Eﬁ’%ﬁ@“%' W hpre Argpt =
gjpsk%, R R S R R S
%gﬁw%ﬁ@%w S P (IR P
s ﬁigiﬁﬂﬂﬁulﬁi“& J[L! plAR I o Bl 5T E L T;ﬁ}ﬁfﬁl{’?ﬁﬁiﬁ
RLPHERT (7 R0 58 o [ 2P S S T BRRLEL ] A ] l'_‘ﬁgj ) irE”F‘FFIW*I 1%
I ijﬂwgé—g B R PP e ;FLEJIEIJE’I?#* PO 5 R
A RAT B 0 2 P RLER Y HRSE R B s .
WJEI TR lwgi,tn;ﬂj*it A PCHk QWF?%IHW@ ’ ﬂgﬁF{? (HP) S5~

{%ﬁfﬁ‘kﬁuwdl Tti?%‘a2010 F| 14 |1 Gartner gﬁfr'ﬂljm_‘[:y (= 2009 F = IR
PC ] B %“ SELT 3 fEL 600 ]‘FJH RO R 2 Hﬂ\ [ AR =12V R
B2 15,2 ST A PC > 20 g2 gl%@s 1500 5 1) AT [ o
H oo

Fﬁﬁﬁ A o FHE e JF&EFJ%“FF[[WT E3 F,?ﬁ%ﬁr_u (made in
ek B < S SR S FEREERS 3R e
S L O R - A e
= 2 SR o PIEEA f T B TR o 4
TSP N ISR 1 AL
" L R > NESERRII  (FRR 2007 £ POREEE S £
AT H DTS B 0 97.796 » B - BRI ~ B 76.9296 0 L 1
lFrmy[E;ﬁl It %J;?[gapj 17.89% » Hl Sl s prss TJr%’Tﬂ N Lfmﬁr% ;_Lﬂjfjlpnjc [ o
e ST T i57-72 R S R BRI o P RS I
PS50 = BERLEY— R iy AR S o AR E Ry
p e

ML EESCERTE ﬁ%?ﬂﬂﬁ?ﬂyﬁgw‘gﬂ[ﬁwiw GO0 YR 53 A AR
1976 ?Fl 1984 = HAR FTJF[?EM&M il o 2T AR ]~ e AV R

I@?I? U VRS AR R ERE S 3155 2005 F 1 F[ IS FT o 98
EECRIE 7 ;F éﬁfﬁ' ~ R fﬁ*ﬁp’vgy[ﬁ » sk A Taiwam News BFRE
BT > 2006 # 9 F| 5 B -
i FELII  FSPRSSETE S PC AR MBALib > 2010 FLE[19 1
http //news mbalib.com/story/21652 » (fgaeh* 2010 = 3 F] 12 [ 1) o

IR Westbrook, “Taiwan-made Items Receive Image Boost,” Advertising Age 64(2003) :

T A SR B *‘PF??EU
9 (2009) : 197 20(5

103



EHSTIRRE rfﬁﬂff’?w?%gﬁﬁ“w&lﬂjﬁg& 1980 # FRp[1HZ 1990 & (R p[1H]
o IR - % B P A R R ] - Ny & 'QF""}%’%%
wIHT 1987 = 1989 & Hf ﬂWhFﬁ#[ﬁw% JEAL - ISR S B
i [ﬁJ\Wﬂnkﬂ%w%vJ%@mp SR )
Rap: i NIRRT H‘ﬁ'&fﬂﬁlf‘%ﬁ’ FUBIHY==2GE0 - A R S ASE
RIGUHTT TR ﬁll%%ll J ’Er"jiﬂlﬁ%fﬁﬁ&ﬁ%ﬁ%“ﬁ@ I 7 A B S
SBR[ [ e rﬁrpl P L ELRL S 2 SR Y
il — o PR g e T g T lﬁfﬂEf[lptw“m;'ﬁffH'F‘Ljfjﬂp?ﬁ
FRVEVEF I T Tt 190 Lin Al Hung' pfgrfjl R 7 1990 T
ﬂ’ﬁﬁ@*”w%vi%ﬁ P TR ORI > (EE 1990 1) o B tR
Fuﬁh palfl o 1= lcliﬂ@j‘\ﬂllﬁl@ CSERY A .j[ayla}ﬁ 4 “,ﬁl g > T et
pﬁufﬁﬂﬁﬁﬂ% $?WW&iE% JW%Fqﬁ%hww P
LT Ten O AR TN SEA T IH“J[EHE LA ﬁ%ﬁ IR
@H'Eﬁ&"&ﬂ\@«' VIR EAPS I o SRR £ ﬁ’ﬁxjﬁ[;@?fﬁﬁyﬁlﬁﬁ gl o

%ﬂ’TﬁﬁﬁWW%ﬁ%Wﬁ@ﬁ?@%»@FW%W%ﬂfﬁ%‘%%
A N i i 7M|mﬁE¢Tm@%wﬂﬁﬁ
R S b R e ,fﬁfﬂﬁ&‘ﬁ?ﬂﬁ FIRYBIS 7,54 T EvkLish RS
3% BE F&im HA |— n”é{e[rﬁ?d:‘ﬁ"iﬁ F”W_i)f%“' FVBIE )58 BV R 2000
EXNEAN j;ya_ﬁﬁgmz @[rwggffé['[pjﬁjw?[ﬁﬁu[ﬁs«li%&ﬁ”l J’?[@fﬁ T T
PR ARy SRS SR i B
gy*g&,{ﬁ [F[ jF ;Hf#[

PRI G R e W i BRI L I iﬁ‘ﬁlgl%lﬁiﬁ IR >
HiE 7 [ﬂ FUP[[ﬂ H I H;K—‘]‘ H‘ﬁ?l/ | Eujékéif‘ FI ) F’? Fﬁ[(—ﬁl s ELERRL- (i~
= EH s~ ] I'[E'[ES"%J&’ ) N '°\E'F[IE15J— PR - BRI
foHEl > - T[T o PR ’E?EI*J(’;%JEILJEﬁ REFES F#?ﬂ"& BV e Tpubsy] Y
BT 55 e FE AR e AL f[ﬁ)‘"ﬂ'wﬁ[ﬁi 1y - HV ey 9 2
‘MF’EJF?”E bRk E‘rirFfFH (easy&cool ) i ﬁ#ﬁﬁ‘%ﬁ T‘irEMJE'“'F'”ﬁ i ’“J?HL%'
BB P TR TSR T B s RS 2 T 2R

U, ram EAO AR B QY I, (G B S
B> 1985) o

'2 M. Liu & L. Hung,“Identity issues in Taiwan's history curriculum,” Internatioal Journal of
Educational Research 37 (2002) : 567-586.

DopEE TUEE BB G
ST 1990)

TR T T T S0 20 2 (1986-2005)-7 FUHfHIZ A W ORI 107 9
@}ﬁ%gﬁﬁl ‘E > 1 #4(2009/07 ) : 5-31 -

15 PRFpE - T2 111914 pUd gIdEE 2 10 HFTJ%J o ERR [ Ffr\v guqfsﬁﬂﬁghg&ﬁ ( FlJ“ -

104

PRIV R (A R R



(Glocalization)fi g ™ i - ﬁﬁj;ﬁ SRl IS N SHRNGEENENSTIIRN = 4
7‘iiE$¢r‘Fl’h’EfjiﬁﬁE > IRk = 21 (globalization) PV (R I AR fifiw
f fﬁ ey = 3N "r}i*ﬁr%?rf’ﬂ_& f“‘(localization)“iﬂﬁ'ﬁlEEIEJ ) “JF}*
LI [E;[ B (use) B ﬁi@?ﬁéﬁzé %o PIfie l[g;[%gpfjﬁg Fﬁ#ﬁl‘ijﬁ/ﬁfpfjjﬁﬁ:

(function) %[F IES= NIl FEERREY (Glocalization) LI [ {f1 ™ | # (user) i
= oo T BiRER e %@?'fﬁg‘\gﬁﬂﬁFﬁ#ﬁﬁjﬁi‘%ﬁlfﬂﬁ?{ﬁ (feeling) - '°

SRR SPHARS R O PR SRR 9 B
Pt - HEHORLYE rﬁkl%%i 5 Ccostdown) % i M5 fEpfe, O il - 2] r»;ﬁau
A% (OEM, Original Equipment Manufacture ) o [f5 & 3 5 g:;f%j\ e S A
Y MTRGEEIE 355 4 fRE Tl - ﬁ’tifﬂlr%?r r?ﬂﬁqfﬁ'@ (valueup) RIEIf! > H[JAT
F—Hﬁ'ﬁfj B ?ﬁ%?r (ODM, Original Design Manufacture ) - i i 73 I’L'JJUI'@F%%_E‘E
¥ E‘ﬁw[}ﬁﬁl ; ?E—Fffﬁfﬁ[!,ﬁfj rﬁﬁ*’prE il (value added) ; - "'I’?F?H E‘ﬁ]ﬁ#ﬁﬁ‘ (OBM,
Original Brand Manufacture ) > T—RLZ% Y]} I*J;J Bx]apay [F'J” s O SEE e fL H‘%\'
S-1 > PRLAP RS ORI SRS AT PR £ OEM
ZJOBMFYFLH ff' [ZE %W

qéﬁ' 5-1: £ OEM Z|| OBM ¥ 57 ﬁkﬁ%‘]'
r 5
: £ FBREE ;
A Bt -
Py IR ET T
A MERR A e
: & st :
LY WA E
Ft :
TS
18 | #set
&
& B
#Eb
ART AR HEsta & A B H g HEFH%
aad || musg || awng || sawst
wEHAE
ERRR AT 2 S rfﬁﬁ?ﬁﬁ%%ﬁ%fﬁﬁ@?@ﬁ?ﬁﬁ% B EERE 4 > 83 11(2008) -
49-69 -

ik f“@%"‘"‘ 2010) > 59 -

' B.J. Pine and J.H éllmore The experience economy: Work is theatre & every business a stage
(Boston, Mass.: Harvard Business School Press., 1999).

OSSO BRI BT L 7 12005) 2632 ¢

105



QRIS SRR ‘J?Uﬁg%ﬁ"ﬁﬁ%ﬁ"5Eﬁf§l%r[\f& %’?mﬁﬂﬁlzoos
EFF'#J?I{"‘[’ n:i[a&l Interbrand * Fil ZF,ﬁFIJE&IB};FF#@[[Wﬁ@[?ﬁW At
@«'ﬁ%ﬁﬁﬁl © 2006 F & > RIFE-HERELI 7 5 19 TR (Branding Taiwan )
EHFTF > RS AR AEELS ~ AR ALY I%ﬁ?& R ELLTE_IH
(RS- ﬁfﬁ"ﬁ%ﬁ?ﬁﬁ“ﬂ R @ig’ﬁﬁﬁ'ﬁ YRR J
IR L £~ B 2 ARG RS o A W 2012 FE F”ﬁ
AR B2 SRS o R L 2RI Sﬁﬁﬁ*ﬁ Fﬁ}(‘ﬁ@f%ﬂf'* i) Jpl—:ﬁﬁma" H
VBRI - R RLEE T SRR P - SILE R - B
Wl fﬁW‘F”T RLo F R VA (R T ELsE (MADE IN TAIWAN) »
MIT ;> i MIT p Jg@?ﬂ@l

- _-EH

Pt iR RMERE P R R A B -
- %%F B Ju IR e IR %‘iﬂ*l%%i (costdown)l EERRCIE ffl{
HRREES » RLIGIIYH e PR AT SR 3 (RS mﬂi}}ﬁif‘ S Ff‘g@wmt SRS
ﬁ%?ﬁ'?ﬂl}ﬁ ST ?Eﬁ PP Cvalue up ) (520 =2 ALY A B4

H'lﬁﬁrﬁmﬁi TR i R ﬁl,ﬁﬂﬁw I (RN
B o tuﬁw‘#ﬁﬁﬁ H wm%mas«'[s;‘?fmw 95 & Fillri 5 /}?fﬂjﬁ’*ﬁmrﬁ
AT IR F] o R GARATR T A RR R I TRl
'i[ﬁs“'f‘ﬂ AEIRT (I S AR 50 Er R R SR R R R ORI - JH

2 r = 4 L7

EELFJF”Eﬁﬁ@'i@“'ﬁ%ﬁpﬁﬂ FLEL SR R T E R A P

ﬂ%éf%i T A SRS R AL R P S
FIHRBARATE “,5 HirL gm?ﬂiﬁ CIE S fﬁ'gl%#”—j W PR
U:S‘“&F”@ o O TR 2 AL e e (AL
LT’?E”‘T‘ NG NIEE E‘z*ﬁiﬁ'ﬁﬁﬁiﬁliiu AR Y < S
I b - PSRRI R - TR E@Eﬂjﬁﬂ o £i#9 RD
Yl 20 wjtu A ] IR o R B 7 O R s B
@%ﬁ%l R s e 20

SR I E - AR LB A - P o T

RN 0 F’}?ﬁﬁﬁﬂwi[ [P 9L PR A < R
Fﬁ#ﬁﬁl FRERL 2 mff[lhal Bl L2 | B ¢ pjjff[}fppl iflﬁpf*ﬁuo F'ﬁ
Ryt RIREIEIEY o RLY WG A PR BT FoIsle 3 AR )
R T BEEEES ff iﬁwﬁﬁﬁ A ERATE TR 2 I'F'ﬁ\ﬂfﬁlﬁ"ﬁém ¥

O Ty (07 S 2006) 0 14+
19 WGPRAE FEI[H:[EJ ) - [ lgfaﬁj\[rljﬁiﬁ‘,lﬁ#ﬁﬁ[ﬁpﬁ (,F«[j*;; SUNEESE S 2010) 0 6-10 o
20 [Fﬂl_‘ﬁéi: y 08 o

106



RLEs (RIS o fRARALT I > PRLEITE] o iRE] TR
45% iﬁﬁ‘ﬁlrjwﬁl .—:éﬁﬁ‘*@ﬂg Sl ?’Iﬁﬁjiﬂv[[ RS B DIG—T“E%
38 AL 0B O 5 AT 291 7 SN
7 %Eﬁﬁﬁ - BE ~"ﬁpj.—:£ﬁﬁ*r_gl,i§ﬁgﬁf ZH ﬁﬂ’gﬁi o
BRI R T - ERE F"“ﬁ'iﬁ?‘wl FF@E%{IWP B - )
pﬁ‘ﬁ”l“ SR TR Ay R = S5 e BRI LA P DMS

( design manufacture service ) /1< o | 2!

FH ?EL[" lﬁ?‘?%‘{ﬁjﬁi ﬁ%%ﬁ ﬁ@'pﬁJ ISR I?J%Fﬁﬁ
L= SR %FU?: riat = U s TR i rMade In Taiwan ;> F [ CEE L T 4§
éé@ﬂu’ Iﬁ'ilﬂ [EE i AN RS NS E N TRl N (HR i A ﬁiﬂl (VB ’9[
HIFSAS VR o SHEE Y (MR 2 [l AT Y rDe:51gn In Taiwan | >
%?Uﬁ#ﬁﬁ'ﬁg "Branding New Taiwan ; fU#fijil - 2

S [Ew;/j‘:ﬁ@%}%gfﬁ]ﬁﬁ* A{J%}F{Ljﬁ:i A o TR e, 3 %JE[%]@%JI TE
[E;ﬁlaj;ﬁ 4540 [ ﬂ[Pﬂ EE Vgﬁ,ﬁ““iﬁ@ﬁj&ijrﬂ‘r\ > S HE T BT B A
KT r‘na_zFSjj, qﬂjwprgbﬁh—fgﬁ’]ﬁ 2% *“bl}l’ lgﬁﬁffﬂgﬁ[ﬁs«lﬁﬁ? o HiRk[Esl £,
R Eﬁgp»‘c » S IJ_"‘EJ*""‘J[ I ﬂ\ﬁiw[ﬂ‘ qﬂjﬁj”p J}:}gﬁ S A=
= B LG~ S I BIEE e B “‘wE i @S«[iﬁﬁﬁ'?&
B WSS - SR R 0 K
o [l Eﬂj ST ST 1 SB35 18 > k- O ImFILf Ijﬁkﬂguk
BRI % CEREEEE - I (SR S
WBEH S T PO PR SR R R IR 7
[Eylé;ﬁ/%gﬁ[j@ﬁllﬂk Vg o 2

I'] Interbrand 7 2003-2006 ﬁfl*ﬁ("ﬁl 'lﬂ%‘ﬁ‘ P B EHEILJJ'} fii
PRI A 5oL i BB 3 S G TS b e T T‘iriFfE' MﬂJEW”ﬁ
BRI B SOOI B -
2003 2 P i} 7= 9 (Samsung) - B0 £ 3K » (] 2006
L[J\[ﬂﬁf@l{@ﬂ 3 Eh= BHEES = SR0T 20 & FW‘PJ J’[fﬂﬁ 2162 [EE 7 o
(=H1 (Hyundai) FEEI% 750 & (LG) $EHDT 94 & o - |?ﬁ¥¥ FISANEE 4]
AT Fred e

2 L=

[ﬂU‘EE v 1542 -
- 14791“55*} ’ rﬁ[&ld’ [T SRS Y f“'ﬁjﬁlﬁ%ﬁﬁféiwﬁiﬁj ’ Eﬁ'ﬁlﬁé?%i’ (2008) :
2GR o TR ol

http://www.chinaci.org.cn/cimanage/gjxx/2 0801/790 asp (MzeH™ 2010 F 2 5[ 2 F1)o

244 VT FIIMIAREES s (107 7 45k 2006) » 24 ¢

107



#5-1 1 Z3R{] 100 ¢ BERELRTE SN - B - EaVpST AR
2003 2004 2005 2006
X YW 63 58 53 ol
B 29 34 37 38
P 8 8 10 1
25t 100 100 100 100

YRITIR © RO RG] (7117 S 2006) 0 24 ¢
ij 2003} PR Pl BT A (1 2 U ﬁbé@%l%ﬁ%ﬁéﬁiﬁ‘
Interbrand * HJWDE Y 2003-2006 7 [ﬁ 10 A [ﬁi«lﬁl‘?ﬂﬁﬁﬁfﬁﬁf[l »2006 £ fVF|
D ISR - = FF{T% ;ELFﬁ% ’giﬂ[vrlﬁ'}[' BenQ » EL R R =

= SRS AT TRLE |- HPUEREER ) Y A 52
#.5-2 1 Interbrand 2003 £[[2006F = | JE K 4
2003F F;I! 2004F F;I[ 2005?‘ FF[! 2006F Fﬁ#ﬁﬂ@
RGP §EE | e | e
(B 7) (B 7) (B 7) (B 7)
TREND TREND TREND TREND
1 MICRO MICRO MICRO MICRO
(7.63) (9.10) (10.77) (11.27)
ASUS ASUS ASUS ASUS
2 (7.19) (8.20) (8.82) (10.81)
Acer Acer Acer Acer
: (5.12) (6.39) (7.59) (8.70)
4 Master Kong Master Kong BenQ Master Kong
(3.41) (3.54) (3.54) (4.12)
5 MAXXIS MAXXIS Master Kong BenQ
(2.56) (2.77) (3.17) (4.09)
SYRIYIR - OBV > DAY (54 2 R 2006) 0 28 -
4 AH[ESH: ﬂfﬁ‘ DTS T Jg%@i[i#’flﬁ%{p UipplL e fﬁL’TIE%J'“F”'%'
15 ﬁ *u}‘ﬁu (Helen Clark) ﬁF'%m : erﬁ“[a&lé;ﬁfﬁl » M - [E "‘J%E@E'FIJFI
LE;JI[;%}:T*{@EFJ FHJ ﬁ@lfﬁg Wp S TR A T [f‘ 2 i e
ﬁIH«*ﬂ&@'mnﬁ’ﬁgﬂw’—ié@ﬁwHHWim ~’m1
i

Sl

ﬁ_~

25-28 »

108

AL AL R i L '%*%ﬁaﬁﬁﬁﬁo: R

OS] < 1999 £ o KRR IRERY » WA AR PR ST S




B PGE  SEVERI S SN R PN - R T 100965
Ay (10096 Pure New Zealand ) [ 15> $#] * [FISSP g Fﬁ}@'r ;@Eﬁ:m
G0 ST BIERSEE o (TIME) £/ St SR g e Py
“EITE400 Fy o fu’[ﬂem T - RIS EE G T AaIE) T :fL -
WJPW I”j SV TR BT (R 24 TN A H L

2 TR 3.396 0 B il GDP i 6% -
o el = fﬁJEJl %’ Simon Anholt 7t f—? ECIEES Fﬁ{ﬁﬂlﬁ =l JEHJ: EE I

BRI ] RLRATE A - €5 USRI o
fi= FI 2 BT TR » plse F1ofy ~ IRV - PRS- I -
Rl SR ’fﬂ\ﬁ&ﬁ% BRI~ Y [PRIEAE IR IS
Pl o R AT Y — I[—lEijlﬂpjff[}{-ﬁl S BT S ;Q_J[gﬁ LRSI o Sﬁi,;?wﬁg B?Jﬁigmgu
F ~ TIUEORS AT [y PR - pI9E @ﬁ%iWwﬁﬂ%“ﬁ%
ﬁﬁw|ﬁwmiﬁﬁrﬁﬁi®%fi“wgiwﬁ?fWﬁ%V§WMW#%PWﬂ
AR | ] AL 2 SRR O B E RS B AR R M LR R
B e 1 E I RSB R L S R S @«‘Wﬁ'ﬁ'?ﬁm? T ErE T
FOpl o fY LI R 2 Hy %fmﬁlilfjﬁi%%@iiﬁw? “,%FU[ES«'?K CUTal @ﬂ» MET
E 'F?in EIERLATE A > il S 1P 2 oy - G *@HE[ SFIFI S S

P Al R R P L | R utr?ﬁwﬁﬁﬁﬂgfﬂﬁ%*ﬂﬁﬁw
KB IRV AR R A - ”ﬂm P 2 P TR R
%%*—I?Hmﬁﬁﬂ»fﬂ?@ﬁﬁ#ﬁ%%ﬁﬁFE’%ﬁﬁh mﬁpl’ﬂﬁ
F - SRATE SO TR > RLIF R S S P -

A= T TSI N B R PR T
e WG~ A B P Sg  CRE S IR g
T AR S SRV Y YRR B e R O] 4 - “;%F
“JIjELHI[ESEH\@J’}Elﬁﬁ;JEU’FLW;I/— e NBI 1 CBI [y~ l%‘ﬁ B AN
ﬁ%mzsﬁo%@?ﬁﬁmﬁﬁWEWW’@W*@Wiﬁﬁm ni@*w
I 10 A P AT E,J;rllg] ERAC R AN (R AU }#Eggrjﬁs;; S
S M - ST, I R P R
~ s TRl TF: [ % S o VMRS o SARETI U - TP (Nick Baker ) 5347
Sl i 5 RS S Ao RLyEY L}[ﬂ{ﬁ?’”ﬂﬁﬂ’?f (R B o B F@WJ i

RYTIRITERS > PO R M NS H R i?llf//);iyil%“, F'Itﬁ o |

2 EE > T 2 EREE TFTAR @'é’»?ﬂ%’ H R wmpLEESE > 276 B > 2009 F 6
k16 SFF

*7 Simon Anholt and Jeremy Hildreth, The Mother of all Breads, % [ %‘;W-ﬁ#ﬁﬁﬂ’% (F“,?%F =

?HF I/EF% BT ] 0 2006) 0 158-159

i

28

109



~ BT BE N R ﬁﬁ*iﬂﬁ’%’% S ‘J’T RS T{F;gjﬁﬁ[ﬂﬁg/i‘ , ﬁﬁmé
B~ 1 AR S B 0 < R > - [ (SRS RO - P
S LR o B B«'B«'# FRHT g U 9f - 2 5T ﬁiﬁ%*%%@&ﬁ
%‘iﬁf["@é TF'('?%J%\'*E’?}F;?F" It T RN [ESZ'%%‘FFIE%EJ%%."—?%
T e REPPREFEAS N o F‘ﬁ%fﬂ ﬁﬁg@@;;&«ﬁﬁ i [ﬁ% VR 1Ay
F‘j%ﬁ“ﬁ @'D’i%ﬂﬁf DR AR s - 2.9 Vom pURE-T R
#;r?IgI ‘F[J@‘qb@ E %ﬁlﬁjgfi'rmﬁj$E|i[ [ﬂ 254 0 3.= Nﬁ#ﬁ-ﬁl[@‘«lj\ SE{L%;
'f*fﬁ% ?VE iiwb«'a;ﬁ%%é PSR R B P N %E""‘iﬁ

Fﬁ%ﬁ'[ﬁﬁ'zﬁﬂiﬁﬁl ‘*l@%ﬁﬂﬁ%ﬂ*—?? fil ”Eﬁwfﬂlpfﬁ%?ﬂ NIIRE
“%L (i Wﬁ‘pﬁi IE' it 55 e o [BERRPA S~ 3PS e R e
“’”’*F'ﬁ’iﬁ”“ ish E‘ﬂ\ﬁ” G e (R 2 Y p?ﬁﬁ”w% A
[T ) o

K\—L

% Staffan Bruun and Mosse Wallén, Boken om Nokia, o el 57 iﬁiﬁlﬁlﬁ%’fﬁﬁ{(f B fﬁjﬁl W
2001) » XII -

110



0
o
_mulh'
“rm

iEg: 2

i
b IA 3?%17*@-%"@@9'—] —Fu— w F"[;[i: ‘oY fagiiq&]’}jéwﬂ;ﬁj ,
2009) -

R R E (F17 s 2008) -

Ml R PIRRAR-ITE T B (™ T 1997) -

O GRS BRI A F L L > 2008) -

FIRN SHT w“ﬁﬁﬁéﬁ?ﬁéﬂ (Bed“55: {7 f-FAATE, 2001) -

AR A PIpT TN ERTEDB (R PE A > 2005)

FOH VTR - RS (I TN SRR 2005) -

ZTB BIRFGEAE (I LB 0B Y 2006) -

P RPN R B (7745 iy > 1990) -

SR JREE e fRTWE (7705 SN 2000)

a0 A - [ BERARE IR PO Re (7™ 355k 2010) =

HULZVE > £ IR T (™0 o R > 2006) -

BT B }j{ﬂi["“%éﬁﬁﬁjﬁl (=y) - ﬁqrﬁfﬁj N AR 2003) o

SRR P (fITT)] AR - 2000) -

POV IR AR (T AR T 2005 ) -

FERE I ] B AR RS ] ) T TR APEC 3
REFIA o BIVHILAR = (147 APECHT |14 - 2002) -

P e SRERUSTER-Nokia MR 2 SRVSEIRRTs (7107 i RMGY (I
il 2008) ¢

St B R A R 7 R R > 2002 ) -

m



%ﬁié’ﬁﬁﬁﬁﬁﬁﬁwﬁﬂ%(HAZFuw%”%%%nEH‘m 2007) -
BIAT FE IR 0 DI (I o APEC B
K5 5] 2 (F[J“ APEC W4 1-4 > 2001) o
%M%’w@@wa—ii:ﬁﬂﬁ@ﬂﬁ(@fm:i%M%’m%>o
Bl P IRE (7 e 2008) ¢
RS > BRI IEY & (I 10 IFERE 5 > 2000) -
G R RRTRT (SO SO S YR - 2008) -

Aaker, D. A. & E. Joachimsthaler, Brand |eadership, FH“ 1= lf[! LFJ%( F SENIIE
=P (% 2002) o

Anholt, Simon and Jeremy Hildreth, Brand America-The Mother of all Breads, % [if}
H oSBT E (M S I L 2006) -

Bauman, Zygmunt, Globalization: The Human Consequences, 3= |# > = 3Rt
" HIpBECERYA (7147 RSP0 2000)

Batey, lan, Asian Branding: A Great Way to Fly, B RUHIE flﬁﬂh?’*f FtIW'J(F 1

fifﬁiﬁé PG E LT R > 2008) -
Braudel, Fernand, Ecrits sur I'histoire, 2[]*#%& » ﬁﬁ?ﬂ‘ (,F«ljz; Bl %JW?{HI'%?

F{J »1991) -
Bruun, Staffan and Mosse Wallén, Boken om Nokia, [ &5:7 iﬁiﬁjﬁf@,’fﬁlé‘:’(f i
LRIt - 2000) -
Cimbala, Stephen J., Military Persuasion in War and Policy : The Power of Soft, 1

SR BT (Bl BRI A 2008) -
Dearlove, Des and Stuart Crainer, The Ultimate Book of Business Brands : Insights
from the world's 50 greatest brands, #x7/, Al [ :F'*'[@ IW«JE& JifE—Z 3R 50

AR ({107 [ 1909) -

112



Goldstein, Joshua S., International relations, IE&[%%{( . FTEJWTE’ = [E&'F%‘%El [ (’F'}:I“—
ST 2008) -
Issak, Alan C., Scope and Methods of Political Science, ¥ ¥ Sl ~ AV E—WFH Y

HEEEY T (7% 24T 1978)

Kauppa, Pieni, Go! Go! Finland! , 1?* ;| > Go! Go!ZH (=™ ﬁtﬁiﬁ—& sk
Kk s 2006) o

Kotler, Philip et al., The Marketing Of Nations: A Strategic Approach To Building
National Wealth, HIFEWITY - v =80 * JIRBISRITEO RS USt ()
1= ¢ 3Efk - 2000) -

Merriden, Trevor, Business the Nokia Way: Secrets of the World's Fastest Moving
Company, J=iad #F lﬁﬁlgﬁm—{ RS (’F",j“ : ‘i?jf,?: »2002) o

Nye, Joseph S. Jr., Soft Power: The Means to Success in World Politics, %% ~ *
TR ) R PR (1% SEi > 2006)

Nye, Joseph S., Bound to Lead: The Changing Nature of American Power, ({7 ‘[ fi

w0 B REAI RS (7P gy > 1992) -
Porter, Michael E., The Competitive Advantage of Nations, % fF[E™= ~ S{iJ[15 & » BI%

FEES(D) () (7id5 M afl o 1996) -

Ries, Al & Ries, Laura, The Fall of Advertising & The Rise of PR, ?%ﬁ’lﬂﬁpﬁ !
j?%g—f?glﬂjﬁ“glﬁ{ﬁﬂ Al Ries F%j?%ﬁ%%ﬁﬁﬁ;@%@@ (f}j“—: AN
2003) -

Steinbock, Dan, The Nokia Revolution, % %, &% > Nokia! ] [ﬁﬁ'ﬁ%—ﬁff?ﬁl@ﬁﬂﬁﬁl

FRER(L A i (- 2002) -
Taipale, Ilkka, 100 Social Innovations from Finland, 1#[#EE - 25 Bpv- El[’[ﬁ*fdﬁﬁﬂ

JIIJFpu
=V EE T IS S P AR S R TR lﬁﬁ'?ffiﬁﬁ]”f—’?( 2009 ):
38 -

113



R > TP S AT 2 [ JRANEIT SPEg (2006) ¢ 51-55 -

(s ~ 75 Drp il KR I | plIhehR| ks (2003) @ 10 -

Woshet2a ﬂlﬁﬂ{a&ﬂﬁﬁéﬁ (A FL VRSeS| S B e PP R S R Sy - 4

1 (2002) -

'éf T A F%%*’JLII’@J » Znhpeirely 1 7 H(2005) 1 26-32 -

PRS2 S TR SR L 2R 4 83 1
(2008) : 49-69 -

PP LG o B 2P - 10 11(2006) ;7 -

PRI o B B T AT Bl S D e R RIS
%> 5% > 2H(2004) : 69-104 -

P O Fgﬁ@;—)@;@z%ﬁﬁ[}ﬁﬁl I :lg’kfﬁ?ﬁf??ﬁ » 10 &(2007) = 1 -

BTS2 M T SR RO - R AT R
4 (2003): 64 -

1’;{;?”[[ r[gylé;ﬁ ‘%\*F“f [ ﬁj [@ﬁl[}pﬁ?{i 13 (2002) : 16 -

i AT B TR R E (R 9P 82 (2005) © 105-112 ¢

I ??Bfﬁﬁuﬁﬁf’?* fe o T PSR (March, 2009) .

HRE TR TR VBT 4 TR 5.(2005) 110 -

B > TR G KU [T Y SR TR RS 92
HY (2008) : 323-324 -

[y &0 TETBL R SRS I TR — 2 SRR AR -
] kdxmfﬁ%_[%ﬁgﬁiu 14 > 2 #5 (2006 ) : 99-103 -

A PRIBEA S RS TR A ] J%‘TM @S'EP%EJITK?I‘%%%%’ZEJ( 2005):
5-8 -

FUZ A P T T SR PR o BRI (* Y
Fl?il) » 28 #4 (2009) : 197 -200 -

B> T ELIR S 3 SO RS 3 S BRI o i
Fﬁ’ﬁﬁ?ﬁﬁsiﬂ » 44 HH (2001 ) = 49-51 -

114



ﬁﬁ-ﬁWﬁﬁr%yﬂgﬂbﬂ%ﬂW§%ﬁ%@?ﬁJ,ﬁfﬁﬁﬁﬁi
g2 23 » 3] (2006) : 80-82
AU AT R R S IR 26
(2008) : 103-104 -
:E*?J”A "B GBI R BIRTIP 3 (2006) 1 55 ¢
ZEME 2 TR R Y R R F R R R e
— IR B - TR 811P)(2000 F 6 7] ):85-106¢
A~ WA > ST oy S B O A ] A SR B 9%7
F > 10% > 11(2009) : 47-53 «
B TSR O T (5 00 RIS L o AR 7 > 163-199.
B DY (R BB S0 TSP BERNS) > 365
5 #1(2009) : 41-45 -
RSP > fIAL TR R - BITRERE 240 2/(2009) 1 76 ¢

= s ﬁ@j ﬁw

= Hpt o TR O QR RISRE T (FRL e B
2006)

P19 T T ST B R AR () i SRR
FEEISEE » 2009) -

A - TP iy -2 e O RIGE > (R Gt > B PRp St T
HAT > 2006) -

RS T PR AR (i B P
U > 2001) ¢

e rfll[ﬁﬁ'*@é‘?f}?ﬁﬁ 59t b o (i I;frfﬁry [l ﬁjﬁ&%’?ﬁ]{
LI > 2009) ©

LI e =k b S A R i ST SN I?P%?’/ R
=52006) -

T
I

115



PRI

A TSR CAEER S CARER 2 AR T B
('F'ij:: TR [CHET E 0 2004) -

LR TR ERR 2 LA R VT SRR SR AR & ()
J=: 9 £ 5 2009) -

P TR U S RIP e SEPRIAEY & (117
IE A9 % 4E > 2009)

7 RN TR T[] g2 - 21 H A R R R AR & (1)
M RIS > 2001) -

PR o1 = A R GRS pL ) 2 B (e Al
PR RE (1170 ST [MEREE fif 0 2010) -

CFE TEBHNNBF RN - SRR CFEFH AR R (117
A9 2 > 2009) o

AL T RSS2 SEOF R - PR T (A S A PR B Y G
Eﬁ?ﬁ'\*rﬁﬂ}m YR ({45 A e - 2000) -

P e > T 7] 1914 pu IEFER ¢ 10 [[a*%%%ﬂu P 2B [ AT
P (fd™: R RS Fi 0 2010) -

IO - T pkiR S R ko ~E}7+‘~z'5*—‘r'§1’?31ﬁ s (fid7 Bt
5> 2009) -

AT TRIHEIEE S TIRIHEVH R BIERPRR (F B
BEF AL 2 0 2004) -

W ER R '.’T’?FEIE,
PR TR ;[/%ﬁﬁﬁﬁz%ﬂ fﬁ B AT ?ﬁ‘ﬂ@?%ﬁ o0 R
B4 94 5 B CH 51 %! (2005)

116



3R TR E S R ) SRR [ AR
#¢) (2002) -
FEE A R R K B R
4 (2008) -
FISCF) - DB SRl oo 2 S S R o TSR 97
% LI (2008) -

=+ ﬁ;ﬁliﬁ:ﬁ

S R T2 SR AN gERE . 3870 2007 & 127] 19 F

=[S CF VAL o T I > Cheers > 583> 2005 7 7] 1|1 126«

F 7 TR A 1871 0-Digital Communities §735 e % i | - TR, 254
#H (2005 F 10 k| )«

FAE r"}?ﬁﬂf[ﬁ'ﬁﬂﬁ[}ﬁﬁu , f",ﬁatﬁ'- » 2006 F BT 4 F] > 14 -

PR > Tl SR - e 7 - @ NIRRT L SRR 1 0 2006 7 12 7]
29! o

AP E] o THgPRES © 7 Iﬁﬁ [a bR lj;ﬁfu:];[arr&’ﬂwmj 7% > Taiwam News
BFRE (™ r*Iu 2006?F 9 F|] 58 -

e RAER ] ‘JJ%B?#F’[*E! BRI S L e PR - 276 1Y
2009 = 6 E| 65 -

RS TR [~ Al 2P 3150802005 F 15 151> 98 ¢

AR leﬁaﬁ«'WFfﬁ' JORE s > RhHERE 2007 F 12 F] B ¢

i EJ s DR~ JEEEAY )k Ig,?}%*m: o ARThEESE, 2009 F 10 £| 7 F! 0 136-139 o

[ 7-\'\'

EEEN ;:Iﬁf%gf:p

C4News %@?F;FJ'F"[ TR PP %glghﬂ_ﬁ@f‘[ﬁjﬁﬁﬁg %ﬁgﬁ?%%m#ﬁﬁu,
2010.3.11 > http://news.c4it.tw/archives/9887.

Itfens ; '|ﬁﬁ:’4 e ijl{ﬁépm ‘]?IJJ » 2007.5.22 »
http://www.itfensi. com/sel I/Branlmal/11797685762254.html.

117



CBOF WY 5, 0 20081381

b

NN SRR I
http://www.chinaci .org.cn/cimanage/gjxx/200801/790.asp.
S T I e ﬁ* = 4, > 2008.9.14

o BB BT
http://www.ceua.org/i nto/country/607/1221332013d48203.html
I EA 2 E?Tﬁ*y f -~ ?“J ’ﬁ?ﬁ > 2007.6.8 -

15 et % R S rPuH[
http://tw.mybl 0g.yahoo.com/yol anda-chen/arti cl e?mid=4739& prev=-1& next=

4689.
SRR AR R OB R PIE 2 0 2008.10.28 ¢
http://www.globrand.com/2008/91440.shtml.

A TR
o Y
=~

: iﬁﬁﬁ ECFA #I FTA [(WiEkrinis= & > fliduit > 2010.5.21
http://www.cna.com.tw/ShowNews/Detail .aspx7pNewsl D=201005210223& p

k

) rj:?i[“’g :

IH I
¥ = SRNEET e Al et 2009.5.30
http.//tw myblog.yahoo.com/jw! zlcV gf 2GHxn6vu2V hC6PN2L G5WO0-/article
?mid=2899& next=2896& |=f& fid=20
5;%,%2;,1 T T f' A BN 40 > Taiwan News - 2008.6.5 -
http {ltw.myblog.yahoo.com/jw!zlcV gf2GHxn6vu2V hC6PN2L G5WO0-/article
?mid=2899& next=2896& |=f& fid=20
ﬁﬁm RO R Y [ E B R Qv B s 0 2007.5.14
http://www.yinxiangcn.com/xueshu/200705/3415.html .
= Fﬁh*ﬁ‘ (1 {155 :google — [R5 *IFIH‘%P"W = IERE[EF
20009. » http://tech.qq. com/a/20090808/000054 htm.
& T SR U e > A F ] > 2010.4.22
http://bigb.ifeng.com/gate/bi g5/news.ifeng.com/mainl and/special/PublicDiplo
macy/lilun/detail 2010 04/22/1472071 0O.shtml.
HIH S THH = - ’gﬂpuﬁ ié?ﬁkrruj ;J?Fﬁ » 2006.2.22 »
http: //SCI tech.people.com.cn/GB/1057/4130577.html

118



TR T AL 2 H 9t 2008.12.22
http://www.caogen.com/blog/Infor detail.aspx?D=104& articlel d=12031.

AR T 22 U9 e s Y, Qi - 2008.15
http://gkzz.net/arti cle/de76a3b2-1f9d-40b1-97bf-b28e59bc1b35.htm.

(=P TS5y T — i Nokia - 7% E%J?Y?]?J RIS ﬁF’Eﬁ—T?‘ﬁWéﬁ%
2010.1.27 > http://life.newscandinaviandes gn.com/?p=1300.

N ‘Iﬁ,nﬁ%i’

TVBS Frflfi-1f OB il 57 30 & [ Febs ] 53 iy
http://www.youtube.com/watch?v=cl OMRvGVDhl

SRR PG BT LS S B (2007)
http://www.youtube.com/watch?v=dPruwv3mDf8& feature=rel ate

GMI fup[ 17 %[f}iﬂ?ﬁ?* » Anholt [E)Z'%L\*Fﬁ[ﬁﬁﬁl?ﬁglif’
http://china.gmi-mr.com/press/rel ease.php?p=2007-06-08

MBA ’—Fﬁlq@f{f &
http://wiki.mbalib.com/wiki/%E9%A 6%096%E9%A 1%B5

J\j}'\ﬁ S jrwg& F@?’gﬂf[ N
http://daying. wordpedl a.com.ezproxy.lib.nccu.edu.tw:8090/

it i @ G

WWW.boca.gov.tw

= T A
http://www.qgio.gov.tw/inspiring/

5 R
http://www.visitfinland.com.hk/

>R e
http://www.finland.cn/public/default.aspx?contentid=100417

119



F%ELE 1]
http://zh.wikipedia.org/zh-tw/Wiki pedi a: %0E9%A 6%096%E9%A 1%B5

A Y

http://www.nokia.com.tw/about-nokia/company/twenty-events.

7~ Hd )

ki

Anholt, Simon,“The importance of nationa reputation,”in Engagement: public
diplomacy in a globalised world (UK: Foreign & Commonwealth Office,
2008) -  http://www.fco.gov.uk/resources/en/pdf/pd-engagement-jul -08.

Anholt, Simon,”Branding Places And Nations,”in Brands and Branding. Edited by
Rita Clifton & John Simmons ,eds. ( N.J.: Bloomberg Press, 2004 ) .

Clifton, Ritaed., Brands and branding ( Princeton, N.J. : Bloomberg Press, 2004 ) .

Gerny, P, “What next for the State?, "in Globalization: Theory and Pratice. Edited by

E. Kofman and G. Youngs, ( London: Printer,1996 ) .
Gilpin, Robert G, War and Change in World Politics (New York: Cambridge
University Press, 1981).
Haig, Matt, Brand royalty : how the world's top 100 brands thrive and survive
(London ; Sterling, Va. : Kogan Page, 2004).
Hay, Donald A. and Derek J. Morris, Industrial Economics and Organization ( N.Y.:
Oxford University Press, 1991).
Kelly, Kevin, Out Of Control: The Rise Of Neo-Biological Civilization (New York:
Addison-Wesley, 1994).
Kotler, Philip, Marketing Management ( New Jersey: Pearson, 1967 ) .
Lippmann, W., Public Opinion ( New York: MacMillan : 1922) .
Lum, Thomas et. al., China’s ““Soft Power” in Southeast Asia ( Washington, DC: U.S.
Senate Committee of Foreign Relations, 2008 ) .

Manheim, Jarol B., Strategic Public Diplomacy and American Foreign Policy: The
Evolution of Influence ( New York: Oxford University Press, 1994 ) .

Melissen, Jan ed., The New Public Diplomacy: Soft Power in International Relations
( London: Palgrave Macmillan, 2005 ) .

Nutt, Paul C. and Robert W. Backoff, Strategic Management of Public and Third
Sector Organizations (San Francisco: Jossey-Bass Publishers,1992).

120



Nye, Joseph S. Jr., Soft Power : The Means to Success in World Politics ( New Y ork:
Public Affairs » 2004 ) .

Papadopoulos, N and L Heslop, Product-Country Image: Impact and Role in
International Marketing ( London : International Business Press, 1993) .

Pine, B. J. and J. H Gilmore, The experience economy: Work is theatre & every
business a stage (Boston, Mass.: Harvard Business School Press., 1999).

Potter, Evan H., Branding Canada ( Montreal & Kingston: McGill-Queens University
Press, 2009) .

Rothacher, Albrecht ed., Corporate cultures and global brands ( Singapore : World
Scientific, 2004 ) .

Soros, George, The Crisis of Global Capitalism (London: Little and Brown Company,
1998).

Tuch, Hans N., Communicating with the World -US Public Diplomacy Overseas( New
York: St. Martin's Press, 1990 ) .

I - |
Arter, David , “The EU Referendum in Finland on 16 October 1994: A Vote for the

West, not for Maastricht, ” Journal of Common Market Studies 33 (September

1995): 361-387.

Bachrach, Peter and Morton S. Baratz, , “Two Faces of Power,” American Political
Sciences Review 56 (December 1962) : 947-952.

Castro, Renato Cruz De, “The Limits of Twenty-First Century Chinese Soft-Power
Statecraft in Southeast Asia: The Case of the Philippines,” Issues & Studies
43,No.4 (2007) : 82.

Dahl, Robert A., “The Concept of Power,” Behavioral Science 2, No. 3(July 1957) :
202-203.

Evans, Peter, “The Eclipse of the State? Globalization Reflection on Statenessin an
Era of Globalization,” World Politics 50, No.1 (1997): 62-87.

Fan, Y., “ Soft Power: the Power of Attraction or Confusion,” Place Branding and
Public Diplomacy (2008), http://hdl.handle.net/2438/1594 ( accessed February
16,2010) -

Galtung, J. & M. H. Ruge,“ The structure of foreign news,” Journa of Peace Research
2 (1965) :64-91.

Gerny, P, “ Globalising the political and Paliticising the Global: Concluding
Reflections on International Political Economy as a Vocation, "New Political
Economy 4, No.1 (1999 ) : 147-162.

Gerny, P, “Paradoxes of the Competition State: The Dynamic of Political
Globalization, " Government and Opposition 32, No.2 (1997) : 274.

121



Gilmore, Fiona, “A Country —Can it Be Repositioned? Spain-the Success Story of
Country Branding ,” Journal of Brand Management 80 (April 2002) : 281.

Hall, Derek, “Brand Development, Tourism and National Identity: The Re-Imaging of.
Former Yugoslavia,” Journal of Brand Management 9 (April 2002): 323.

Huntington, Samuel P, “The Clash of Civilization,” Foreign Affairs 72 (Summer
1993) .

Keller, K. 2 , “Building Customer-Based Brand Equity,” Journal of Marketing
Management 10, 2 (July/August 2001) : 15-19.

Keller, K. L., “Conceptualizing, Measuring, and Managing Customer-Based Brand
Equity,” Journal of Marketing 57, (January 1993) : 1-22.

Kristof, Nicholas D. and David A. Sanger, "Global Contagion: A Narrative,” The New
York Times, 16 February 1999, pp. A1 and A10-11.

Liu, M. & L. Hung," Identity issues in Taiwan's history curriculum,” Internatioal
Journal of Educational Research 37 (2002) : 567-586.

Nagashima, A., “A Comparison of Japanese and US Attitudes Toward Foreign
Products,” Journal of Marketing34, 1 (1970): 68-74.

National “Creativity Policies’-Finland , Background paper for “Conditions for
creative Artistsin Europe” EU presidency Conference in Visby, Sweden 30

March — 1 April 2001, P40.

Nye, Joseph S., “ The Changing Nature of World Power, ” Political Science Quarterly
5, No.2 (Summer 1990) : 179-182.

Nye, Joseph S., “The Power of Persuasion: Dual Components of US Leadership,” A
Conversation with Joseph Nye, Harvard International Review ( winter

2003) : 46.
Nye, Joseph S., “America’s Information Edge,” Foreign Affairs ( March/April 1996 ).
Nye, Joseph S., “ Soft Power,” Foreign Policy 80 (Fall 1990) : 153-171.
Nye, Joseph S., “The Decline of America’'s Soft power,” Foreign Affairs 83

(May/June 2004) : 17.

Olins, Wally, “Branding the Nation” Journal of Brand Management 9 (April 2002):
241.

Pantzalis, John and Carl A. Rodrigues, “Country Names as Brands: Symbolic
Meaning and Capital Flows’ ,http://www.sba.muohio.edu/abas/1999/pantzajo.pdf.

Rosecrane, Richard, “ The Rise of the Virtual State, ” Foreign Affairs 75, No.4

(July/August 1996 ) : 45-61.

Schooler, R D., “Product Bias in the Central American Common Market,” Journal of
Marketing Research 2 (1965) : 394-397.

Scitovszky, T., “ Some Consequences of the Habit of Judging Quality by Price,”
Review of Economic Studies 12(winter 1945) : 100-105.

Shocker, A. D. et a, “Challenges and Opportunities Facing Brand Management: An
Introduction to the Specia Issue,” Journal of Marketing Research 31(2),
(1994) : 149-158.

122



van Ham, Peter, “The Rise of the brand state : The postmodern Politics of Image and
Reputation,” Foreign Affairs80, 5 (Sept/Oct 2001) : 2-6.

van Ham, Peter, “Place Branding : The State of Art,” The ANNALS of the American
Academy of Political and Social Science616 (2008) : 126-149.

van Ham, Peter, “Place Branding within a Security Paradigm—Concepts and Cases,”
Place Branding and Public Diplomacy 4,3 (Aug/2008) : 240-252.

Vocke, Willian C. Jr., “Regime Consolidation and the Implications for Taiwanese
Diplomacy : A New Public Diplomacy for Taiwan” ( paper presented at

American Political Science Association Annual Convention, August 27-31,
2008) .

Westbrook, J. R., “Taiwan-made Items Receive Image Boost,” Advertising Age
64(2003) : 1-8.

Yan, Jack, “Branding And The International Community,” Journal of Brand
Management 10, No. 6 (August 2003) : 447-456.

ER I RE e
ALI-YRKKO et a., Nokia- A Big Company in a Small Country (Helsinki: The
Reseach Insitute of the Finnish Economy, 2000).

U.S. Senate Committee on Foreign Relations, China 's Foreign Policy and “*Soft
Power” in South America, Asia and Africa ( Washington, DC: U.S. Senate
Committee of Foreign Relations, 2008) .

P st
Annamari Sipil&, “Guardians of our national reputation”, Helsingin Sanomat, 21

September 2008, http://www.hs.fi/english/article/Guardians+of +our+national
+reputation/1135239666655.

Business Wire, “First Reputation Survey of the Top 100 Finnish Companies, NOKIA
NUMBER ONE.”, 23 November 2001,
http://www.highbeam.com/doc/1G1-80260848.htm.

John Kao, “Tapping the World' s Innovation Hot Spots,” Harvard Business Review ,
March 2009, http://www.sciencenet.cn/upload/blog/file/2009/6/200964737
4119291.pdf , 5.

123



Matti Siggy Vahakainu, “Nokia dominates Finland's handset population”, After Dawn
News, 7 May 2010, http://www.afterdawn.com/news/article.cfm/2010/05/07/
nokia dominates finland s handset population.

Antti Riikonen, “Mobile Handset Population in Finland 2005-2009”,
http://www.netl ab.tkk.fi/tutkimus/momi/publications/Riikonen 2010 Mobile H
andset Population 2005-2009.pdf.

Nation-Branding, “Branding Finland”,
http://nati on-branding.info/2008/09/24/branding-finland-2/.

Public Diplomacy Alumni Association, “What is Public Diplomacy ? ”,
http://www.publicdiplomacy.org/1.htm.

World Economic Forum , The Global Competitiveness Report 2009-2010 Full
Report,26-157, http://www.weforum.org/pdf/ GCR09/GCR20092010f ullreport. pdf.

+ -~ SRR

BrandZ
http://www.brandz.com/ output/

Foreign & Commonwealth Office
http://www.fco.gov.uk/

Interbrand
http://www.interbrand.com/en

MillwardBrown
http://www.millwardbrown.com/Home.aspx.

Nokia
http://www.nokia.com/A41460102.

124



Public Diplomacy Alumni Association
http://www.publicdi plomacy.org/1.htm.

The KoreaTimes
http://www.koreatimes.co.kr/www/news/opinon/2009/03/137 41537.html.

World Economic Forum
http://www.weforum.org/

125



	1.書名頁.pdf
	2謝辭及摘要
	3. 目錄
	4.第1章 緒論
	5.第2章 國家行銷
	6.第3章 公眾外交之品牌國家的定義及內涵
	7.第4章 芬蘭與諾基亞企業之相互關係
	8.第5章 結論
	9.第6   中英文資料書單第4版

