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FRidg P 2T (2 ) #EA1%k (dynamic siteg : #- b s TR
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FiHad 54 Facebookis 5: % F ehg £ 5 292 7o £ 43 30 7 (X
10%) £i7 1% B thk o G RteBR o L B 44 ?‘k Holtsi (1969) mfnﬁ}"ﬁ R
B 234 Scott (1955) # & i m 458 » * Krippendorff (1980) # & <> alphaip
BB %S B 5 R (31 p Wimmer & Dominick, 2005 » & & * SPSSF j# it {73+
5o Rk S S  GRF < 3K (Holtsi=.8990,Scott'sz=.7579,Krippendors
0=.7580) -

BT BHEG P ARleHR TR SEFRTAG Y RS £ ALY
PR G c AR LT IS Y 0 BRKKGDLE S (Holtsi=.7667,
Scott’57r=.5272,Krippendoﬁs 0a=.5799) ~ g2t v v» (Holtsi=.8000,Scott’s7r=.6315,
Krippendorfs o=.6377); F i * #2245 ¢ > T AKKOLE M TR

(Holtsi=.8333,Scott'sz=.6499,Krippendoifs «=.6558) -

% 3-8: %mE T R#%

Frirl  Fapi RELeF feen @r A g

A
Holsti .8667 .9000 .8810 .9000 .9292 .8990
Scott’'sn .7039 .7597 6171 .7260 .8630 .7579
Krippendoff's a .7051 .7602 .6180 7275 .8623 .7580
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il [ 3 29 61 90
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& R A T # 28 31 59
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i [F S 27 53 80
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& (3 3 70 93 163
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HW R E B i 16 30 46
(R 7P 5 %) (6.8%) (7.7%) (7.4%)
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(B 5E TN h %) (26.1%) (34.2%) (29.9%)
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(BB FT N %) (19.2%) (8.9%) (14.4%)

5 R B #ic 19 40 59
(B 5 TN h %) (5.7%) (13.7%) (9.4%)

T %3 38 42 80
(BB T N %) (11.4%) (14.4%) (12.8%)
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(B 5E TN h %) (33.3%) (17.8%) (26.1%)

H W PRI E B #i 14 32 46
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(M=1757)> #=x 5 TA R 4M TR, (M=1463) " fi 7, (M=4.72) -
TioEh K TAMERL | (MS2.73) 0 st oh o AT T 1t 2Ie A5 R
SHEE N EAPHREARLLE AP ERFR FREELETAERA

(15.22 p<00D) = & 2 RA S SH e 5 AL EMNEFHTR (5285
p<.01) 2 F R EF 4 (=358 p<.001) * & 2 M E WL X (LT 4 45)-

245 FRFrEELSEREAR

im o ®eE
M SD M SD M Sh t#
EE[A 0.96 0.20 0.74 0.44 0.86 0.35 5.24
EEBES 0.98 0.16 0.98 0.15 098 0.15 -0.71
ASEFR 12.07 16.06 24.50 85.15 17.57 58.06 -1.64
I 3.18 7.51 6.66 12.18 472 9.99 -2.85
A5 F R 13.00 15.22 16.68 44.82 14.63 31.87 -0.89
FREFNL 1.77 3.77 3.94 5.98 273 498 -358

L AEMA S EWMES N HBE I NEF Q) 280) BATP HH S N5 Rk

*p<.05; **p<.01; #*p<.001 -
(=) i %

EFLPEHG AL OB R AR SLT L

h oo RV fEFRE (M2184) EX i H SEF ALK Eap i
28 s kg (M=13.93) @ i@ % 3 Youtubes 3855 % H 3 AL 2 4LRE P
L(M=2.9) e BAEEBN 3 G5 0 fEEFRE T EHET R (M=091) 10 &
AR o Hepir B oL 5P (M=0.56)- 3 & (M=0.53)~ 4 & (M=0.51)
T (M=0.12) 0 A TEFE S (M=0.11) Bl R E S I AUEEP F oo ok AR
;utﬁiﬁﬁi@ﬁé%ﬁ%,%éaﬁ@%%migﬂoaﬁ%%%m’i
Rl e ¥aEdeE e (1=4.59 p<.001)~ 5 448825 (t=-6.46 p<.001) 2 (t=3.8Q
P<.001) » & # M B> S L L S EP AR BRI R SRE T RET 5
(t=-4.92 p<.001)~ 4 & (t=-4.16 p<.001) = & 2 B 2R L L (LT % 4-6)-
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X Y WE
M SD M  SD M SD t#

P 13.67 20.10  24.47 97.43 18.44 66.55 -1.24
& EH WA 3.20 5.39 2.53 10.17 290 7.86 0.71

PHERTMATE 8.71 12.29  20.53 25.00 13.93 19.83 -4.97
R 0.07 0.29 0.15 0.47 011 0.38 -1.57
o 0.27 0.60 0.82 1.41 051 1.07 -4.16
I 0.46 0.98 0.61 1.17 053 1.07 -1.21
i A 1.20 1.47 0.55 0.92 091 130 458
R E- 2 0.83 1.08 0.21 0.53 056 0.93 6.46
T 0.20 0.52 0.00 0.17 012 041 380

*p<.05; **p<.01; #*p<.001
(Z)RBEPE

l__jc%rg_ﬁ_"% ’]‘?w S A 7@40\*,%#}:]*{0 % ﬁ{‘#‘-ﬁ* mﬁﬁ;?‘vﬁ, ,u%‘%

(M=0.57) &+ 48 % » & (M=0.24) # = » %2 (M=0.01) RISz -
L_g;c/:ﬁuf; BERBERNBLEFT I o RF Y OREERIE o (M=11.37)
B i ow (M=511) - & 1\3&‘-;’?& (M=1.08) - s kb BT iaER s
B (M=091) e gt oh » AT Mt TRAREFRE S EE > L A 1rdpik i

M2 ZR it uwR - S EF R (15-5.49 p<001) fEir v (t=-4.54
p<.001) > G P EZRF N EMEE (LT 447

AT RBEPFEAHEAR

iR s K
M  SD M SD M SD t#
& 0.20 0.50 0.29 0.72 024 0.61 -1.22
o 0.21 0.52 1.02 1.61 057 120 -550
s 0.00 0.00 0.02 0.20 001 013 -1.35
fEELT v 1.56 3.03 9.59 19.88 511 13.94 -4.54
L 1.04 255 112 4.44 1.08 351 -0.20
RO 11.54 12.45 11.27 32.27 11.37 23.33  0.06
S s W 0.97 1.92 0.84 3.40 091 267 0.40

*p<.05; **p<.01; ***p<.001

51



& ¥ Facebooks 5t & F oz 2 B 30k A 47

(\1) *1‘3‘

LHEERER 0 2 AL 3BAFRE Y T E v B T HE R
(M=46.86) " & ¥4 < s | 25 (M=39.09) " & % 48 | PFp 4 < #c | B i
(M=3.47) ¢ poh AR5 0 RIS RS S L F 0 8 2 fifp iR k2
LB AFREER L0 R ¢ A PR ERE SR L Ly
EHFLE (A7 4 48)

348 Hpwk it MHEAR

M SD M SD M SD tiE
& EH > Lk 35.09 30.86 44.15 68.35 39.09 51.04 -1.40
EEY R 63.93 374.31 25.29 67.73 46.86 283.52 1.16
& F48) PN 2 i 2.55 3.76 4.48 12.66 3.47 8.9 -1.58

*p<.05; **p<.01; #*p<.001
(I)F & fh

BIEE R g & e a7 iR 0 3T £ ¥ Facebookds st % T ¢
ERen G5 FiS 0 AT E BiEG hA g S B 5 - BIFE AR bR
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e

o X E LEP 2 TE o RS P HREL K e hE S gk e
TRLEFOHFLAEL K o Hge e T 9EAR S (M=1.95)
AFRF Y (M=19) s AP E (M=155) #5 £ 2 5 (M=1.47) ehT 5

v
|

\tt ﬁﬂt Fk

a4

Wé&%o&ﬂ’ipfut%iﬁmiﬂﬁ‘ﬁ ERRE S SRR
A Eﬁ_,,ffﬂ}s I’—F,«—\%J’}flv}J;z l—?li)*ij%m}’%ﬁfiﬂg—{°ft?€%’ﬁ
* (=289 p<0.0D) 2 & c L F ARG FERMEE AT A E (12245

p<.05) & > FRAEXAMPPT 2L E (274 49)
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549w A5 FWAR

iR o ®E
M  SD M  SD M SD t#
N B =2 1.84 0.41 1.97 0.40 1.90 041 -2.89
RRERCL S 1.59 0.34 1.50 0.33 155 0.34 2.44
BELTF 1.45 0.35 1.49 0.36 1.47 035 -1.12
Hiew i 1.96 0.69 1.94 0.68 1.95 068 0.24

*p<.05; **p<.01; ***p<.001
= * ¥ s 4R (RQ3)

l’ft*;?‘?\:‘fﬁ:#‘ fpr,&-/i*g \7\“)z s ’%&Eﬂ'ﬂ Bl ‘5&' v AT 1 i 3B - i‘f} i 'ﬁ
o B Y h Y - 3 deie 2t Facebookds si & E P T f ¥ 3 TBY R
Ww i A gtk B RS & 5P o

AL HRERT FHZBESEG 0 A5 8 BAaTdptc e BB NMI L2
EIRE N e #ff’»,é,ﬁa‘%égﬁ(MIZOZGG)’T:'z; T v s (M=2676) 4
Sk pb  (M=1593) » M5 55 48| o p 4+ | cnT 38 £ i (M=31.17) - & 5
FL A G o RS TG A4 (M=1347) > SR 5 T f 6455
(M=6.87) " #% J1 " 42 , (M=5.58) > 2 TP, (M=2.86)c p**t » ~pT 5 12
TR AR ERE o B EE > N LA RARLLE o AR RER ST
FER ZREF RSy (158.03 p<.01) ~ 45 3k 48 ] B 3 < fe (1=5.55
p<.001)~ It & + # (1=3.98 p<.001)~ f & $3=(1=5.04 p<.001)~ # 1 K 32 (1=4.84
p<.001) « A ¥ (1=3.99 p<.001) & A 47dath @ T E B3 S L £ o v bl
e TR SR TR SR p FRE SR E T REFAN(LT £ 4-10)-
Y FHR T EMES R FREFOTHERFR T B EF (128.97
p<.001) (&7 4 4-11) -
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#4-10: # % FHFEFIS LT HIFEAR

iR =¥ 1 ®E
M SD M SD M SD ti#
LR X 27096 84499 11636 75255 20266 80778 1.65
B 4062 10779 926 6813 2676 9356  3.03
EogrE Al 1812 6588 1317 9223 1593 7851  0.54
¥ 548 ) FEP F 2 ik 54.22 119.97 2.05 5.15 31.17 93.26 555
W e 23.67 74.12 0.58 1.76 13.47 5650 3.98
i eE 11.96 29.15 0.43 1.75 6.87 2253 5.04
R A 9.43 22.24 0.87 3.49 558 17.29 4.84
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8 o - N
M SD M SD M SD ti
T HEIET G 2.08 0.73 1.48 0.38 1.81 0.67 897

*p<.05; **p<.01; ***p<.001
wo R R TR FHEE L 2 TR s e M (RQ4S RQS)

FWmAR AT YR T AP E RS L7 I HER B Y
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(ME) ¥4 AELAEAN |(ME) AEAN rETAE

Advertising, Marketing N/A Insurance: Life, Health E4
(mutual)

Aerospace and Defense N/A Insurance: Life, Healtbck) £ 7

Airlines i Insurance: Property and E4
Casualty (mutual)

Apparel R Insurance: Property and E4

Casualty (stock)

Automotive Retailing, i Internet Services and Retailing p # % % &
Services
Beverages g R A Mail, Package, and Freight N/A
Delivery
Chemicals N/A Medical Products and N/A
Equipment
Commercial Banks EF Metals N/A
Computer Peripherals TR Mining, Crude-Oil ProductiorN/A
Computer Software L Miscellaneous N/A

Computers, Office Equipmentg 3t

>

Motor Vehicles and Parts Rl

Construction and Farm N/A Network and Other N/A

Machinery Communications Equipment

Diversified Financials £ Oll and Gas Equipment, N/A
Services

Diversified Outsourcing N/A Packaging, Containers N/A

Services

Education N/A Petroleum Refining N/A

Electronics, Electrical N/A Pharmaceuticals N/A

Equipment

Energy N/A Pipelines N/A

Engineering, Construction N/A Publishing, Printing H PRI E

Entertainment H PRI E Railroads N/A

Food and Drug Stores BhRHEEE Securities N/A
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Food Consumer Products & &% 4¢ Semiconductors and Other N/A
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Food Services 8 % 4 Specialty Retailers: Other 7 p #% % &
Forest and Paper Products N/A Telecommunications 3
General Merchandisers FhEHEER Temporary Help N/A
Health Care: Insurance and N/A Tobacco N/A
Managed Care
Health Care: Medical Facilitied/A Transportation and Logistics N/A
Health Care: Pharmacy and N/A Trucking, Truck Leasing N/A
Other Services
Home Equipment, Furnishings/A Utilities: Gas and Electric N/A
Homebuilders N/A Waste Management N/A
Hotels, Casinos, Resorts ~ # s pR7% ¥ Wholesalers: Diversified N/A

Household and Personal

FRHEE L
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Products Office Equipment
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Services
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1 $REEFTHALE

£ & F LA A ¥ BSET

S5

001 Procter & Gamble Household and Personal Prediicth ++ % % & % Procter & Gamble

002  Kimberly-Clark Household and Personal Produ@tsh, ++ % % & 7 Kimberly-Clark
Corporation (United
States)

003 Colgate-Palmolive Household and Personal Ptediic f ++ % % & 7 Colgate Smile

004  Avon Products Household and Personal Prodgctg ++ % % & % Avon Products, Inc.

005 Estée Lauder Household and Personal Prod@cts + % % & 3 Estee Lauder

006 Clorox Household and Personal Produgtsf +- % % & 3 Clorox

007 Delta Air Lines Airlines R il 7 Delta

008  United Continental  Airlines i % United

Holdings

009 AMR Airlines il % American Airlines

010 Southwest Airlines Airlines il % Southwest Airlines

011 US Airways Group Airlines 2 7 US Airways

012 Wal-Mart Stores General Merchandisers Rk & 3] 3 Walmart

013 Target General Merchandisers FRE+#% 8 3 Target

014 Sears Holdings General Merchandisers Rk & B &

015 Macy's General Merchandisers R & B 3 Macy's

016 Kohl's General Merchandisers Rk & 7 Kohl's

017 J.C. Penney General Merchandisers FR+#% 8 F jcpenney

018 Dollar General General Merchandisers ek & 7 Dollar General

019  Nordstrom General Merchandisers ek & 7 Nordstrom

020 Family Dollar Stores  General Merchandisers FR+#% 8 3 Family Dollar

021 Dillard's General Merchandisers ek & 7 Dillard's Inc.

022 Amazon.com Internet Services and Retailingg b #% % & ¥ Amazon.com

023 Google Internet Services and RetailingF § ++% % & 3 Google

024 Liberty Media Internet Services and Retailing f p +% % & &,

025 eBay Internet Services and Retailing  f#+% % & 7 eBay
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026  Yahoo Internet Services and Retailing 7 f #% % & 7 Yahoo!

027 Costco Wholesale Specialty Retailers: Other 7 p#+ % % & 7 Costco

028 Home Depot Specialty Retailers: Other FE+#%28 3 The Home Depot

029 Best Buy Specialty Retailers: Other FE+#%8 j Best Buy

030 Lowe's Specialty Retailers: Other R 7 Lowe's Home

Improvement

031 Staples Specialty Retailers: Other FE+#%28 j Staples

032 Toys"R"Us Specialty Retailers: Other FE+#%28 3 Toys "R"Us

033 Office Depot Specialty Retailers: Other FE+#%28 3 Office Depot

034 BJ'sWholesale Club  Specialty Retailers: Other 7 p #% % & 3 BJ's Wholesale Club

035 GameStop Specialty Retailers: Other FE+#%28 3 GameStop

036 Bed Bath & Beyond  Specialty Retailers: Other FE+#%28 j Bed Bath & Beyond

037 AutoZone Specialty Retailers: Other R & 3] 3 AutoZone

038 OfficeMax Specialty Retailers: Other R Es ¥ 3 OfficeMax

039 Pantry Specialty Retailers: Other FE+#%8 7 Kangaroo Express

040 TravelCenters of Specialty Retailers: Other Rk 3 TravelCenters of
America America

041 Advance Auto Parts  Specialty Retailers: Other ~ F f+-% % & 3 Advance Auto Parts

042 Dollar Tree Specialty Retailers: Other Rk 3 3 Dollar Tree

043 Barnes & Noble Specialty Retailers: Other FhEHrEELR 7 Barnes & Noble

044  PetSmart Specialty Retailers: Other R 7 PetSmart

045 O'Reilly Automotive  Specialty Retailers: Other FE+#% 8 3 O'Reilly Auto Parts

046 Big Lots Specialty Retailers: Other Rk & 3 Big Lots

047 Dick's Sporting GoodsSpecialty Retailers: Other FR+#% 8 5 Dick's Sporting Goods

048 RadioShack Specialty Retailers: Other FR+#%2t 3 RadioShack

049  AutoNation Automotive Retailing, Services % i £

050 Penske Automotive Automotive Retailing, Services = il 3 Penske Automotive
Group Group

051 CarMax Automotive Retailing, Services 2 il 3 CarMax

052 Hertz Global HoldingsAutomotive Retailing, Services < if F Hertz

053  Sonic Automotive Automotive Retailing, Services? i 3 Sonic Automotive

054 Group 1 Automotive  Automotive Retailing, Seesc = i 3 Group 1 Automotive

055  Avis Budget Group Automotive Retailing, Sergice % il )

056 General Motors Motor Vehicles and Parts Qi 3 General Motors

057 Ford Motor Motor Vehicles and Parts 2 i 3 Ford Motor Company

058 Chrysler Group Motor Vehicles and Parts 2 i #
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059  Johnson Controls Motor Vehicles and Parts Qi % Johnson Controls
060 Goodyear Tire & Motor Vehicles and Parts 23l #
Rubber
061 TRW Automotive Motor Vehicles and Parts Qi £
Holdings
062 Navistar International Motor Vehicles and Parts Qi 5 Navistar International
Corporation
063 Lear Motor Vehicles and Parts Qi £
064 Paccar Motor Vehicles and Parts Qi
065 Oshkosh Motor Vehicles and Parts Qi
066 Icahn Enterprises Motor Vehicles and Parts 2 i £
067 Visteon Motor Vehicles and Parts Qi £
068  Autoliv Motor Vehicles and Parts Qi £
069 Dana Holding Motor Vehicles and Parts 2 i =
070 Tenneco Motor Vehicles and Parts Qi £
071 BorgWarner Motor Vehicles and Parts 2 i #
072  Meritor Motor Vehicles and Parts 2 i £
073 Nike Apparel Fh+EEE 3 Nike
074 VF Apparel Rk & 3 VF Corporation
075 Polo Ralph Lauren Apparel R 3 Ralph Lauren
076 Phillips-van Heusen  Apparel FR+#%2 8 3 Calvin Klein
077 Levi Strauss Apparel Fr+#28 F Levi's
078 TJX Specialty Retailers: Apparel 7 b+ % % & )
079 Gap Specialty Retailers: Apparel F f#+# % & 7 Gap
080 Limited Brands Specialty Retailers: Apparel 7 i+ % % & 3 Victoria's Secret
081 Ross Stores Specialty Retailers: Apparel 7 F+ % % & 7 Ross Dress for Less
082  Foot Locker Specialty Retailers: Apparel 7 p+# % & 3 Foot Locker
083 adidas Originals (*) R & B 3 adidas
084  Bank of America CorpCommercial Banks £ 2
085 J.P. Morgan Chase & Commercial Banks £ 3 J.P. Morgan Community
Co.
086 Citigroup Commercial Banks £ 3 Citibank US
087 Wells Fargo Commercial Banks £ 7 Wells Fargo
088 Goldman Sachs Grouommercial Banks E #
089 Morgan Stanley Commercial Banks £ #
090 American Express Commercial Banks £ % American Express
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091 U.S. Bancorp Commercial Banks £ &
092 Capital One Financial Commercial Banks £ j Capital One
093 Ally Financial Commercial Banks £ 3 Ally Bank
094 PNC Financial Service Commercial Banks £ 7 PNC Bank
Group
095 Bank of New York ~ Commercial Banks £ =
Mellon Corp.
096 BB&T Corp. Commercial Banks £ &
097  SunTrust Banks Commercial Banks £ 7 SunTrust
098  State Street Corp. Commercial Banks £ &
099 Discover Financial ~Commercial Banks £ fi 7 Discover
Services
100 Regions Financial Commercial Banks £ &
101  Fifth Third Bancorp  Commercial Banks £ &
102 CIT Group Commercial Banks £ 3 CIT Group
103 KeyCorp Commercial Banks £ #
104 Fannie Mae Diversified Financials £ &
105 General Electric Diversified Financials £ 7 GE
106 Freddie Mac Diversified Financials £ &
107 INTL FCStone Diversified Financials £ it #
108 Marsh & McLennan  Diversified Financials £ &
109 Ameriprise Financial  Diversified Financials £ 3 Ameriprise Financial
110 Aon Diversified Financials £ 7 Aon
111  SLM Diversified Financials £ f 2
112  First Data Financial Data Services £ 7 First Data
113 Visa Financial Data Services £ 7 Visa
114  MasterCard Financial Data Services & 7 MasterCard
115 Fidelity National Financial Data Services £ 2
Information Services
116  Western Union Financial Data Services £ 7 Western Union
117  SunGard Data Systenf&inancial Data Services £ 7 SunGard
118 New York Life Insurance: Life, Health (mutual) £ g 7 New York Life Insuranci
Insurance Company
119 TIAA-CREF Insurance: Life, Health (mutual) £ 7 TIAA-CREF
120  Massachusetts Mutualnsurance: Life, Health (mutual) £ 2 ¥ MassMutual

Life Insurance
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121 Northwestern Mutual Insurance: Life, Health (al) £ 2 3 Northwestern Mutual
122 Guardian Life Ins. Co.Insurance: Life, Health (mutual) £ 2 £
of America
123  Thrivent Financial for Insurance: Life, Health (mutual) £ 2 3 Thrivent Financial for
Lutherans Lutherans
124  Mutual of Omaha Insurance: Life, Health (mutual) £ g 3 Mutual of Omaha
Insurance Insurance
125 Western & Southern Insurance: Life, Health (mutual) £ 2 7 Western & Southern
Financial Group Financial Group
126 MetLife Insurance: Life, Health (stock) #£ g 7 MetLife
127  Prudential Financial Insurance: Life, Healtio¢k) £ £
128 Aflac Insurance: Life, Health (stock) £ g
129 Lincoln National Insurance: Life, Health (stpck £ & £
130 Unum Group Insurance: Life, Health (stock) £ g £
131 Genworth Financial Insurance: Life, Health¢klo £ 2 £
132  Principal Financial Insurance: Life, Healtro¢) £ % Principal Financial
Group
133  Reinsurance Group oflnsurance: Life, Health (stock) £ f# £
America
134  Pacific Life Insurance: Life, Health (stock) £ 2 3 Pacific Life
135 State Farm Insurance Insurance: Property and Casualty (mutuah) 2 7 State Farm
Cos.
136 Auto-Owners Insurandesurance: Property and Casualty (mutua) 7 % Auto-Owners Insurance
137  Berkshire Hathaway Insurance: Property and Casualty (stock} [ E
138 American Internationalnsurance: Property and Casualty (stock}® i =,
Group
139 Liberty Mutual Insurance: Property and Casualty (stock} 3 Liberty Mutual
Insurance Group
140 Allstate Insurance: Property and Casualty (stock} 3 Allstate Insurance
141  Travelers Cos. Insurance: Property and Casualty (stock} 7 Travelers Insurance
142 Hartford Financial Insurance: Property and Casualty (stock} 3 The Hartford
Services
143  Nationwide Insurance: Property and Casualty (stock} 7 Nationwide Insurance
144  United Services Insurance: Property and Casualty (stock} 7 USAA
Automobile Assn.
145 Progressive Insurance: Property and Casualty (stock} 3 Progressive
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146 Loews Insurance: Property and Casualty (stock} ff &
147 Chubb Insurance: Property and Casualty (stock} 3 Chubb Insurance
148 Assurant Insurance: Property and Casualty (stock} &
149  American Family Insurance: Property and Casualty (stock) fi 3 American Family
Insurance Group Insurance
150 Fidelity National Insurance: Property and Casualty (stock} ff &
Financial
151  Erie Insurance Group Insurance: Property and Casualty (stock} ff 3 Erie Insurance
152 W.R. Berkley Insurance: Property and Casualty (stock} ff &
153  American Financial Insurance: Property and Casualty (stock} ff &
Group
154 Coca-Cola Beverages ERE TN 3 Coca-Cola
155 Coca-Cola Enterprise8everages EE S 3 Coca-Cola Enterprises
156 Dr Pepper Snapple Beverages ERE XS 3 Dr Pepper
Group
157 CVS Caremark Food and Drug Stores ERE EoN 3 Cvs
158 Kroger Food and Drug Stores 8 B A J Kroger
159 Walgreen Food and Drug Stores ERE S 3 Walgreens
160 Safeway Food and Drug Stores ERE RN 3 Safeway
161 Supervalu Food and Drug Stores 8RR A &
162 Rite Aid Food and Drug Stores a 58 A 7 Rite Aid
163  Publix Super Markets Food and Drug Stores ERE S &
164 Whole Foods Market  Food and Drug Stores ERE RN 7 Whole Foods Market
165 Great Atlantic & Food and Drug Stores 8 ER A &
Pacific Tea
166  Winn-Dixie Stores Food and Drug Stores ERE S g
167  Ruddick Food and Drug Stores ERE N &
168 PepsiCo Food Consumer Products ERE S j Pepsi
169 Kraft Foods Food Consumer Products ERE TN 7 Kraft Foods - Recipes
and Tips
170  General Mills Food Consumer Products ERE N g
171 Saralee Food Consumer Products CRE RN 3 Sara Lee Corp.
172 Kellogg Food Consumer Products CRE N 3 Kellogg's
173 ConAgra Foods Food Consumer Products CRE N 7 ConAgra Foods, Inc.
174 Dean Foods Food Consumer Products a8 5% A &
175 Land O'Lakes Food Consumer Products CRSE RN 3 Land O'Lakes
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176 H.J. Heinz Food Consumer Products CRSE RN 3 Heinz Ketchup
177  Campbell Soup Food Consumer Products CRE N 7 Campbell's Condensed
Soup
178 Hormel Foods Food Consumer Products CRSE RN 3 Hormel Foods Recipes
179 Dole Food Food Consumer Products CRE N £
180 Hershey Food Consumer Products CRSE RN 7 HERSHEY'S
181  J.M. Smucker Food Consumer Products CRSE RN 3 Smucker's
182  Archer Daniels Food Production CRE N L
Midland
183 Tyson Foods Food Production CRE N 3 Tyson Any'tizers Snack
Time
184  Smithfield Foods Food Production CRSE RN F Smithfield Foods
185 Seaboard Food Production CR% N #
186  William Wrigley Jr. CRE TN 3 Skittles
Company(*)
187 Hansen Natural(*) EREE EoN 7 Monster Energy
188 Walt Disney Entertainment H @RI ¥ 3 Disney
189 News Corp. Entertainment H @RI ¥ &
190 Time Warner Entertainment Hs R ¥ 3 Time Warner
191 CBS Entertainment Hos R ¥ 3 CBS
192  Viacom Entertainment H s JRAFFE 3 Viacom
193 CC Media Holdings Entertainment H R E Eg
194  Live Nation Entertainment Hs R ¥ 7 Live Nation
Entertainment
195 R.R. Donnelley & Son®ublishing, Printing H @R E &
196  McGraw-Hill Publishing, Printing H @RI ¥ 3 The McGraw-Hill
Companies
197 Gannett Publishing, Printing H @RI E 7 Gannett
198 Pixar(¥) H @RI E 3 Disney Pixar
199 EMC Computer Peripherals T 7 EMC Corporation
200 Western Digital Computer Peripherals T 7 Western Digital
201  Microsoft Computer Software T 3 Microsoft
202 Oracle Computer Software T 3 Oracle
203 Symantec Computer Software T 7 Symantec
204 Hewlett-Packard Computers, Office Equipment % 3t 7 HP
205 Apple Computers, Office Equipment 3 3t 3 iTunes
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206  Dell Computers, Office Equipment 3t 7 Dell

207  Xerox Computers, Office Equipment 3 3t 3 Xerox

208 Pitney Bowes Computers, Office Equipment 3 3t 3 Pitney Bowes

209 NCR Computers, Office Equipment 3 3t 7 NCR Corporation

210 SONY(¥) T J PlayStation

211  AT&T Telecommunications T 3 AT&T

212 Verizon Telecommunications T 3 Verizon Wireless
Communications

213 Comcast Telecommunications T #

214  Sprint Nextel Telecommunications T el

215 DirecTV Telecommunications T #

216 Time Warner Cable Telecommunications T 5 Time Warner Cable

217 DISH Network Telecommunications T 3 DISH Network

218 Qwest CommunicationBelecommunications T #

219 Liberty Global Telecommunications T #

220 Cablevision Systems  Telecommunications 7 #

221 Charter Telecommunications 7 5 Charter Communications
Communications

222 CenturyLink Telecommunications T 3 CenturyLink

223 Virgin Media Telecommunications T 3 Virgin Media

224 NIl Holdings Telecommunications 7 #

225 Telephone & Data  Telecommunications T 3 Telephone and Data
Systems Systems™ (TDS™)

226  McDonald's Food Services CRE RN 3 McDonald's

227  Yum Brands Food Services CRE XN 3 Yum! Brands

228  Starbucks Food Services CRE XN 3 Starbucks

229 Darden Restaurants Food Services ERSE RN #

230 Marriott International  Hotels, Casinos, Resorts Hs R E &

231 Caesars Entertainmeritiotels, Casinos, Resorts Hos R ¥ 3 Caesars Palace

232 Las Vegas Sands Hotels, Casinos, Resorts H @RI E 3 Las Vegas Sands

233 MGM Resorts Hotels, Casinos, Resorts A R ¥ % Your Vegas Beat
International

234  Starwood Hotels & Hotels, Casinos, Resorts A R ¥ F Starwood Hotels &
Resorts Resorts Worldwide, Inc.

235 Host Hotels & ResortsHotels, Casinos, Resorts Hos R ¥ &

SRR A AT RAM L EF -
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002 =2 (5#) hEarEr S PFREMEFRE =
003 E7RA L ¥ ChEarEr S PFREMFRE 2
004 :~#&FT2LE ChEarEr S PFREMFRE 7 Shiseido Taiwan
005 mferd # ChEarEr S PFREMERE #
006 &% 7e(Y) Fh+® %8 3 L'oreal Paris Taiwan
007 2 %% £(%) TR e 4 2472 § NARUKO
008 # Firdp E(#R) H6 i8Rl s H 2
009 E <1 ¥ SRR il T REPEp AR
010 &% E4 H o iﬁ'ﬁ%]l—— i #
011 kM1 % S R %3 &
012 #flid1 ¥ Hio @ s i 7 Merida Taiwan
013 o LEHD H @ﬁﬁll-— T i 7 YAMAHA #7TA R+ R
014 R @ReEmogsa HALdH2 i #
7
015 4%s Wigtea divgpn  HuEfHl 5 23 !
016 #7721 ¥ HuER L 2 &
017 ¥ #fi# HeEwa 5 i &
018 rEH_ A @1 R i #
019 flF w1 % 2w @ﬁ%llﬂ il &
020 34 1% HERa L il &
021 541 % His ﬁﬁis?ll L) T3 3 SUZUKI-Boys Room
022 ¥ Finz ] i F BRI E
023 £ H4nz 78 2L Fy
024 g #anz Eihy 7 i #
025 = ¥4 78 23 &
026 t*[Fl4np 7 i #
027 37 % Fiz B 7 i #
028 Ipanz 7 & i 7 AirAsiaTaiwan
029 &% E R B RE i &
030 R FREBBREELL B EE Qi 3 fun 4 4
031 oA+ R#EE B EE T i £
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032 RkiT# EiF Bt EiE 24 EA

033 smiid i@ Bt T 2 &

034 = mgiTH L@ Bt T 2 &

035 si- A&F FPREHFEE PR+ EE 7 7-ELEVEN

036 =7 FHRH%E8 FhsET e 4 = 7 77iB Always tasty,
always for you

037 #rk=z4%F f IR A IR A FOATRZAR SR EATRE

038 TJ# FPREHFEE R 7 Carrefour Taiwan Textile |
R £

039 »my % R & PEHEEE T OXEATR Y <

040 2 RIFIF & IR R A PEHERL 7 2 7 FamilyMart

041 =+ TEYEF [ FRH#%8 A 4 SOGO YOUNG f#4F

042 By 3 ¥ FEHEEE PEHEEE LR S

043 #ALF K FRPrERE R & 3! 7 FE2LWipE L7 |

044 + Bginid FRHEE 8 AR ERY ¥ *#% RT-mart

045 FF &% IR A FhdERE -

046 ¥ % B% R Fh+#2e 7 FE BAF HiLife

047 #4 i FRHsze Th+E2 e 4 #4 & i-house

048 & 2R L4k kR FRHEZE F momo g ZRpite e

049 *RZ ARE#EEE IR A E

050 ‘R FIER'EF R FPREHEELR PhEHEEL 7 PChomet#F+47 H)

051 % k&FEOKTHFRE) FF#H#2 8 FRMEE S 4 OK 427

052 &k B HF ¥ PREHFEE FPh#®7 8 7 Breeze Centenich 5 3

053 +FRHFengad FHRH%78 FRMEE 4k 3CEIRY

054 FA LAFF FHRHsze FRMEE S 4 #4F F @Yahoo% A4z
BT

055 ¢ 4T f TR RE FhEEY -

056 - 2iE% ¥ Th+ERL ThdER R 4 BAE

057 KE% FR#H¥28 FHRMFES 1 RES BEEE

058 #p¥¥Fx TR E Y Fh+ERY E

059 W eR% FR#HsEL FRMEE IR ACERT

060 "EE T % IR Ea A FRHEERL 7 oEs 3C & pE i RIS

061 %7 &3 # e FhERERE FhdERY S

062 + B 7 R RE FEH#E Y T RE R

063 wxw¥ Thi#%z2e FhR#rs2e $ATEFREE

064 EFHEFLHE) FHRre28 FEHERE F
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BE R
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071 & E A&7 BREMEEE R A o
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PP
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086 %i@% bR ERERE &8 E:d
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Ichiba Taiwan)
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090 Ffri i d AEAE iz i ]

091 ML A¥EME AEHe sizm Qi F
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109 aH9 ¥ PR O S 1. i &
110 4 feii 2 -l SRS ] 2 F
111 4k d AEH e i3E T i #
112 4% AR A E i3 R #
113 ig¥rT @ eI BN 2 &
114 24 SRR SR R 23l F
115 B4t @ AEHE iz Qi #
116 =@t 8 AEAHE iz il &
117 # XA 2 PR B R A i #
118 - fr§ ¥ ORI NS ] 2 i &
119 & %1 ABHe iz i #
120 A #iEdhv AEHE S izE ER o
121 = qcx @ -l - AN 23 &
122 +ni @ I - AN Qi 4
123 A& 1o (%) Qi 3 Ford Taiwan
124 =1 % FER S PEHEERE #
125 ¥3 &% ¥ PEHFEG £
126 E L ATE & A2 ARMERY #
127 iRT® ¥ K IR R E A i
128 F7k & A ga K ARMERY 4
129 4 =gi ¥ B 2 PEHEEE &
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131 FEF# K 2 FEMEEL F
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