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As the increasing usages of social media, the
advertisers are aware of their potential abilities
and opportunities to place advertising messages on
the social media platforms. Especially, facebook’ s
users have dramatically increased from 400,000 in the
early of 2009 to 11 millions in the end of 2012 in
Taiwan. As a neo medium platform for advertising
industry, facebook has created its unique
communicative channel for advertisers to place
advertising messages. Unlike the traditional media
advertising, such as television, radio, newspaper,
magazine, and outdoor, their operations and
evaluations have been firmly constructed both on
theoretical and practical applications. The
effectiveness of social media games advertising, both
in-game advertising and around game, their
effectiveness 1is still ambiguous to analyze. It
needs further study and investigation to understand
1ts performance on advertising placement. Owing to
the increasing of internet users and the families
have connected to the internet, the population of
social media games players have sprayed from young,
adolescent to other ages. The advertisers are willing
to spend more budgets on the game advertising. On the
other hand, the categories of the social media games
are complexity, and their formats of advertising
placement are also difficult to measure, therefore,
very few of successful cases have been found in the
advertising industry.

The study will be conducted in two years. In the
first year, the author will concentrate on the model
of social media games both in-game and around game
advertising placements, and to study users’

fixations, visual paths of viewing advertising
messages. Eye-tracking experimental method will be
adopted to observe whether users’ gender, previous
game experience, and the involvement of product will
influence their perceptions toward the advertising
placement on the social media games. More than a
hundred samples will be recruited and investigated to
understand which model of advertising placement will
be easy to attract the samples. In the second year,



the author esults from the previous conclusion. The
author intends to

cooperate with social media games industry and design
different advertising placements. Survey method will
be conducted to gather at least five thousand valid
samples to understand their gender, previous game
experience, and product’ s involvement whether will
influence on subjects’ perception toward advertising
placements

Advertising effectiveness and evaluation, advertising
placement,
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The Study on the Gender Differentials of Social Media Game Users’ Cognition
toward Advertising Placement—The Influence of Previous Experiences and
Product Involvement on the Advertising Effectiveness

Abstract

As the increasing usages of social media, the advertisers are aware of their potential
abilities and opportunities to place advertising messages on the social media platforms.
Especially, facebook’s users have dramatically increased from 400,000 in the early of
2009 to 11 millions in the end of 2012 in Taiwan. As a neo medium platform for
advertising industry, facebook has created its unique communicative channel for
advertisers to place advertising messages. Unlike the traditional media advertising,
such as television, radio, newspaper, magazine, and outdoor, their operations and
evaluations have been firmly constructed both on theoretical and practical
applications. The effectiveness of social media games advertising, both in-game
advertising and around game, their effectiveness is still ambiguous to
analyze. It needs further study and investigation to understand its performance on
advertising placement. Owing to the increasing of internet users and the families
have connected to the internet, the population of social media games players have
sprayed from young, adolescent to other ages. The advertisers are willing to spend
more budgets on the game advertising. On the other hand, the categories of the social
media games are complexity, and their formats of advertising placement are also
difficult to measure, therefore, very few of successful cases have been found in the
advertising industry.

The study will be conducted in two years. In the first year, the author will
concentrate on the model of social media games both in-game and around game
advertising placements, and to study users’ fixations, visual paths of viewing
advertising messages. Eye-tracking experimental method will be adopted to observe
whether users’ gender, previous game experience, and the involvement of product will
influence their perceptions toward the advertising placement on the social media
games. More than a hundred samples will be recruited and investigated to understand
which model of advertising placement will be easy to attract the samples. In the
second year, the author esults from the previous conclusion. The author intends to
cooperate with social media games industry and design different advertising
placements. Survey method will be conducted to gather at least five thousand valid
samples to understand their gender, previous game experience, and product’s
involvement whether will influence on subjects’ perception toward advertising
placements. The result of the survey will serve to compare with the previous



eye-tracing experiment. From the outcomes of the study, the author intends to
supplement the theory of social media advertising placement and their application on
the neo medium.

Keywords: Advertising effectiveness and evaluation, advertising placement,
eye-tracking, online game, social media
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