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Abstract

This paper aims to investigate how British bancassurance develops and what factors
affect its developments. In particular, we place more emphasis on how changes in legal
regulations affect Bancassurance. We find that bancassurance has been less popular in the
United Kingdom than in European continental countries. One of the possible reasons is that
British consumers have been relying more on Independent financial advisers for insurance
purchases. This could have slow down the progress of Bancassurance. Moreover, the Retail
Distribution Review (RDR) came into effect on December 31 2012. Under the RDR,
financial advisers receive their fees from consumers rather product providers. Therefore, we
expect that the number of financial advisers will decrease because only high-net-worth
individuals are willing and affordable to pay the fee. Banks will then sell simple insurance
products on a non-advised basis and facilitate ‘execution-only’ purchases.
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changes for the advice and service that consumers receive) ~ i % & 7 & 4ig @ i
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2011)
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FEKE  RERTREHECEH 169

(2)#F R A&k '& (Investment Principles & Risk)
(3) 1 * f7x(Personal Taxation)
(4) & & &3 kA3](Pensions & Retirement Planning)
(5) #1442 % (Financial Protection)
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